
	 49	

CHAPTER V 

CONCLUSION 

 

 Author will describe the conclusion from the data analysis that have been 

conducted on the previous chapter in this chapter five. This chapter also discusses 

the implication of this research that may be beneficial for certain parties, the 

limitations of this research and the suggestion for the future research. 

 

 Discussion 

Impulse buying and hedonic consumption are both involve emotional 

arousal, which considered as major motivation for consumers in buying products. 

This research investigates the impulse buying and hedonic consumption behaviour 

on three Indonesian ethnicities, as previous research showed different ethnic may 

lead to different impulse buying and hedonic consumption behaviour. This research 

had successfully gathered 408 respondents from three ethnicities. The result from 

data analysis suggested that there are different patterns of impulse buying and 

hedonic consumption behaviour on Balinese, Chinese, and Javanese. The full 

conclusion from data analyses are: 

1. Gender to Impulse Buying and Hedonic Consumption 

There is any difference of impulse buying between male and female 

in all three ethnicities. However, there is notable finding from impulse 

buying behaviour pattern. While the female is reported have higher 

impulse buying behaviour than male in Balinese and Chinese, male is 

reported have higher impulse buying behaviour than female in Javanese. 

 

 



	
	

	

50	

This suggests that different ethnicity will lead to different impulse 

buying behaviour. The ANOVA result also shows that there are 

association between gender and hedonic consumption on three 

ethnicities. Female is also reported have higher impulse buying 

behaviour on all three ethnicities. 

 

2. Age to Impulse Buying and Hedonic Consumption 

The result is various on age to impulse buying and hedonic 

consumption. While Balinese reported have association on age to both 

impulse buying and hedonic consumption, Chinese only have 

association with hedonic consumption, and Javanese only have 

association with impulse buying. This result also suggest that different 

ethnicity will lead to different behaviour pattern.  

 

3. Income to Impulse Buying and Hedonic Consumption 

This research reveals that there are no association of income to 

impulse buying and hedonic consumption on three ethnicities. Different 

income class in society is not affecting in how consumers behave to 

impulsively and hedonically. 

 

4. Impulse Buying to Hedonic Consumption 

The result suggests that there is positive relationship between impulse 

buying and hedonic consumption on three ethnicities. This mean the 
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impulsive shoppers tend to enjoy their shopping experience or more 

valuing hedonic products. 

 

 Managerial Implications 

 Based from the data analysis findings, some managerial implications can be 

suggested. The result suggests that the marketers should consider ethnicity in 

formulating their marketing strategy. The marketers should aware that for example, 

young consumers from Chinese and Javanese are not perceive impulse buying 

similarly. This could be important as these three ethnicities are considered as major 

ethnicity in Indonesia, and the population from these ethnicities are spread through 

all Indonesia. When the marketers are really considered the ethnicity in their 

marketing strategy, they may get the maximum result of profit. For example, a 

shopping store knows that the majority of their customers come from Javanese. It 

is a common strategy to stimulate people to buy impulsively in shopping centre by 

giving certain discount or a help from promotion girl/boy. As the result shows, 

males in Javanese have higher impulse buying behaviour than female, the store may 

hire beautiful sales promotion girl to stimulate impulse buying as it is expected male 

will do impulse buying more than female. By considering ethnicity matter in their 

marketing strategy, not only maximum profit could be get by the marketers, but 

also better efficiency in cost of promotion.  

 

 Limitations 

 This research only considered 3 from many available of major ethnic group 

in Indonesia. The example of major ethnic group but not listed in this research are 
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Sundanese, Batak, Betawi, Dayak, Buginese, Papuan, and Minahasan. This 

research could not capture all Indonesian market behaviour pattern by only 

considered respondents from three ethnicities. 

 The data collection for Javanese was conducted in Yogyakarta only. 

Meanwhile, Javanese are spreading to many cities like Semarang, Solo, Surabaya, 

and others. 

  

 Suggestions for Future Research 

 Future research should analyse more than three ethnicities to capture larger 

Indonesian market. This would lead to better understanding of consumers’ 

behaviour in Indonesia.  

 It is also suggested for future research to consider more than three classes 

of income to capture more especially the middle class income consumers. This 

research currently using three classes and the result found no association of income 

to impulse buying and hedonic consumption. 

 Future research might also add another demographic factor that is not listed 

in this research like education. Currently, this research considers gender, age, and 

income as the demographic factors. 
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NO IB1 IB2 IB3 IB4 IB5 IB6 IB7 IB8R IB9 IB HC1 HC2 HC3 HC4 HC5 HC6 HC7 HC AGE.R AGE GENDER INCOME 
4 3 2 2 2 2 4 4 3 3 2.78 3 4 4 4 4 4 4 3.86 19 1 1 1 
39 2 2 2 2 2 4 4 2 2 2.44 2 2 4 4 2 4 4 3.14 21 2 1 1 
63 4 3 2 4 3 3 5 2 3 3.22 4 3 3 3 3 4 4 3.43 21 2 1 1 
118 2 2 2 3 3 4 2 2 2 2.44 3 4 3 3 3 4 3 3.29 19 1 1 1 
121 3 1 1 1 1 4 4 2 3 2.22 3 2 2 2 2 2 2 2.14 20 2 1 1 
140 4 3 3 2 2 2 3 1 2 2.44 3 3 4 3 3 2 2 2.86 19 1 1 1 
197 5 3 2 5 3 4 4 2 1 3.22 5 5 4 4 1 4 5 4.00 17 1 1 1 
198 2 2 1 3 2 3 2 3 4 2.44 2 4 3 2 2 3 5 3.00 16 1 2 1 
199 3 2 2 3 2 3 3 3 3 2.67 3 3 4 4 2 3 3 3.14 23 2 1 2 
200 4 3 3 3 3 4 3 3 3 3.22 3 3 4 3 2 4 3 3.14 23 2 1 1 
202 3 3 2 4 3 4 4 3 4 3.33 3 2 2 3 2 4 3 2.71 23 2 1 1 
203 1 1 1 2 1 2 4 2 2 1.78 2 2 2 2 2 2 2 2.00 24 2 2 2 
204 2 1 1 1 1 1 2 2 2 1.44 3 2 2 3 2 2 3 2.43 27 2 2 1 
205 5 2 4 3 2 4 5 3 3 3.44 5 5 4 3 2 4 4 3.86 22 2 1 2 
207 2 2 2 2 2 4 2 2 4 2.44 4 2 2 2 2 4 4 2.86 34 3 1 3 
208 3 3 2 3 2 2 4 2 3 2.67 2 4 4 3 2 4 4 3.29 30 3 1 1 
209 2 4 2 2 1 1 1 1 4 2.00 1 2 3 3 1 4 3 2.43 28 2 1 1 
210 4 3 2 4 2 4 4 3 3 3.22 4 4 4 3 3 3 4 3.57 28 2 1 2 
211 4 2 2 2 2 4 5 2 2 2.78 2 3 4 2 4 4 2 3.00 29 2 1 1 
213 2 2 2 2 2 4 4 2 4 2.67 4 4 4 4 2 4 4 3.71 22 2 1 1 
214 3 2 2 2 2 2 3 3 4 2.56 4 4 4 4 2 4 4 3.71 29 2 1 1 
215 4 2 2 2 2 4 2 1 4 2.56 2 2 3 3 2 4 3 2.71 29 2 1 1 
216 3 1 2 5 3 4 5 2 4 3.22 4 4 4 4 4 4 4 4.00 26 2 1 2 
217 4 2 2 4 2 4 3 3 3 3.00 3 4 4 3 3 4 3 3.43 23 2 1 1 
218 3 2 2 2 2 3 3 2 3 2.44 2 2 2 2 2 3 3 2.29 26 2 1 2 
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219 3 3 3 2 4 4 4 2 4 3.22 1 2 2 2 2 2 3 2.00 26 2 1 2 
220 2 2 2 2 2 2 3 3 3 2.33 2 3 2 2 2 3 3 2.43 24 2 1 1 
221 3 2 2 2 1 4 4 2 4 2.67 1 1 2 2 1 2 2 1.57 26 2 2 1 
222 2 3 4 2 1 2 3 2 4 2.56 4 3 2 4 1 2 3 2.71 17 1 2 1 
224 3 2 4 3 3 4 4 4 1 3.11 4 4 4 4 1 5 4 3.71 15 1 1 1 
225 3 2 1 3 1 3 2 2 3 2.22 4 4 2 3 2 4 5 3.43 17 1 2 1 
227 3 5 2 4 1 4 4 2 4 3.22 1 1 3 3 1 3 5 2.43 17 1 2 1 
228 5 4 4 4 4 5 4 4 4 4.22 5 5 5 5 4 5 5 4.86 16 1 1 2 
229 2 5 2 3 1 2 1 2 2 2.22 3 2 2 2 2 3 2 2.29 24 2 1 1 
231 4 2 2 2 2 1 2 2 2 2.11 3 4 4 4 2 4 3 3.43 24 2 2 1 
232 5 5 5 5 5 5 5 2 5 4.67 4 4 4 4 4 5 5 4.29 25 2 1 2 
234 2 2 2 2 2 4 4 2 4 2.67 3 4 4 3 3 4 4 3.57 28 2 1 2 
235 3 1 3 2 2 2 4 1 3 2.33 3 4 5 5 3 5 5 4.29 22 2 2 1 
236 4 4 2 4 4 2 4 2 2 3.11 2 2 2 2 2 2 4 2.29 21 2 2 1 
237 3 2 2 2 2 4 4 2 4 2.78 4 3 3 2 2 3 3 2.86 22 2 2 1 
238 4 5 4 3 4 4 3 3 5 3.89 4 5 3 3 2 5 5 3.86 21 2 1 1 
239 3 2 2 1 1 4 3 2 4 2.44 3 3 3 4 3 4 4 3.43 21 2 1 1 
240 3 2 2 2 2 3 2 3 3 2.44 2 2 2 2 2 2 3 2.14 22 2 1 1 
242 4 4 4 3 4 4 4 4 4 3.89 3 3 3 3 3 5 5 3.57 21 2 1 1 
243 3 2 2 2 2 4 3 2 4 2.67 3 2 2 3 2 4 5 3.00 22 2 1 1 
244 4 4 2 4 3 3 4 2 2 3.11 4 3 3 2 2 4 3 3.00 23 2 2 1 
246 3 2 2 4 2 4 4 2 4 3.00 3 4 4 2 1 4 4 3.14 40 3 1 3 
247 5 2 4 3 2 5 4 2 4 3.44 4 3 3 3 4 5 3 3.57 24 2 1 1 
249 4 1 1 4 4 4 4 5 1 3.11 2 2 2 2 2 2 2 2.00 33 3 2 1 
250 4 3 2 3 3 4 2 4 4 3.22 4 4 3 2 3 4 4 3.43 32 3 2 3 
251 1 1 1 1 1 1 2 3 3 1.56 2 3 3 2 1 2 2 2.14 35 3 2 2 
254 5 5 4 4 4 4 5 2 4 4.11 3 5 3 4 3 5 5 4.00 23 2 2 2 
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255 4 4 4 4 4 3 4 3 5 3.89 3 5 4 4 3 5 5 4.14 50 3 1 3 
256 2 1 2 3 2 2 3 2 3 2.22 4 4 3 3 2 3 3 3.14 22 2 2 2 
257 4 2 2 2 2 2 4 2 4 2.67 2 2 2 2 2 4 2 2.29 45 3 2 2 
258 2 1 2 2 2 3 4 1 3 2.22 4 2 4 2 4 4 2 3.14 42 3 2 2 
259 3 3 3 2 3 2 2 2 3 2.56 2 3 2 2 3 2 4 2.57 45 3 1 2 
260 2 2 2 2 2 2 2 2 2 2.00 2 2 3 3 3 2 4 2.71 44 3 2 3 
261 4 3 3 3 2 4 4 3 3 3.22 5 4 4 3 3 4 5 4.00 22 2 1 2 
262 2 1 2 2 1 2 2 2 2 1.78 1 1 1 1 2 4 4 2.00 45 3 1 2 
263 4 3 2 3 3 3 3 1 2 2.67 2 2 3 3 4 4 4 3.14 26 2 1 1 
264 2 2 2 2 2 3 3 2 5 2.56 4 3 2 2 2 2 2 2.43 41 3 2 3 
265 5 5 5 3 5 5 5 4 5 4.67 5 5 5 5 5 5 5 5.00 24 2 1 2 
266 4 3 2 3 3 4 4 3 3 3.22 4 4 4 3 2 4 3 3.43 25 2 1 2 
267 2 2 2 2 1 2 4 2 3 2.22 2 1 2 2 2 4 2 2.14 44 3 1 2 
268 3 2 1 3 3 2 5 2 3 2.67 3 4 3 3 4 4 4 3.57 21 2 2 1 
271 2 1 1 1 1 4 2 1 4 1.89 2 2 4 2 1 3 4 2.57 21 2 1 1 
272 3 3 3 4 4 4 4 4 3 3.56 4 5 4 3 4 5 4 4.14 18 1 2 1 
273 5 2 1 2 2 4 4 2 3 2.78 4 4 3 3 3 4 3 3.43 22 2 1 1 
274 3 2 2 2 2 3 3 2 3 2.44 3 3 4 3 3 4 3 3.29 22 2 2 1 
275 3 2 1 1 1 2 2 2 3 1.89 2 2 2 2 2 2 3 2.14 20 2 2 1 
277 1 1 1 4 1 2 3 1 4 2.00 3 3 3 3 3 4 4 3.29 20 2 2 1 
278 4 2 2 2 2 4 4 3 2 2.78 2 2 3 2 2 2 3 2.29 22 2 2 1 
280 4 4 4 3 4 4 4 3 3 3.67 3 4 2 1 1 1 1 1.86 20 2 1 2 
281 4 2 2 2 1 5 2 3 4 2.78 4 3 3 3 1 3 3 2.86 22 2 1 2 
282 3 3 2 2 2 2 4 2 4 2.67 1 2 2 2 2 3 3 2.14 21 2 1 1 
283 3 4 4 3 3 5 4 4 5 3.89 3 5 4 4 3 5 5 4.14 21 2 1 1 
284 3 3 2 3 3 4 2 4 4 3.11 4 4 4 4 4 4 4 4.00 20 2 1 1 
285 4 3 4 4 4 4 3 4 4 3.78 4 4 4 4 3 4 5 4.00 21 2 1 1 
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286 4 2 4 4 2 3 4 2 1 2.89 4 2 2 2 2 4 4 2.86 43 3 1 2 
287 2 2 2 2 2 2 2 2 2 2.00 1 1 1 1 1 1 1 1.00 32 3 2 2 
291 4 2 3 4 1 4 5 3 4 3.33 3 4 4 4 2 5 5 3.86 20 2 1 1 
293 2 3 4 4 4 4 4 4 2 3.44 5 5 3 3 1 5 5 3.86 20 2 2 1 
294 2 3 2 3 3 4 4 3 3 3.00 3 4 4 3 4 4 3 3.57 21 2 2 3 
295 3 2 2 2 2 2 3 2 2 2.22 3 4 4 3 2 2 3 3.00 20 2 2 3 
296 3 4 4 2 3 4 2 3 4 3.22 2 3 2 4 3 2 4 2.86 20 2 2 3 
297 3 2 3 3 3 2 3 2 3 2.67 2 2 4 5 3 2 3 3.00 20 2 2 1 
298 5 2 2 2 3 4 4 4 4 3.33 1 2 2 2 1 1 2 1.57 21 2 2 1 
299 2 3 3 3 2 4 4 3 4 3.11 4 4 2 3 2 2 3 2.86 21 2 2 1 
301 4 2 3 1 2 3 3 1 4 2.56 1 2 2 3 3 4 4 2.71 21 2 1 2 
302 2 2 2 2 2 2 2 2 4 2.22 3 2 2 2 2 2 2 2.14 20 2 2 1 
303 4 2 4 2 2 2 4 1 4 2.78 3 4 3 2 1 2 3 2.57 19 1 2 1 
304 3 2 2 4 3 4 4 3 3 3.11 3 3 4 3 2 3 3 3.00 19 1 1 1 
306 4 4 2 2 2 4 4 3 2 3.00 3 4 4 4 2 2 3 3.14 20 2 2 2 
307 4 2 2 4 2 4 4 2 3 3.00 4 3 3 3 4 4 3 3.43 20 2 1 1 
308 2 2 2 2 2 2 2 2 3 2.11 2 2 2 2 2 2 3 2.14 20 2 1 1 
309 4 2 2 3 2 4 4 2 5 3.11 1 1 2 2 2 3 3 2.00 20 2 2 1 
310 4 3 1 5 2 4 4 3 4 3.33 3 3 4 4 4 4 3 3.57 22 2 2 1 
312 3 2 1 1 1 5 5 1 4 2.56 1 3 4 2 1 4 1 2.29 21 2 2 3 
313 3 3 1 1 1 4 5 1 5 2.67 2 1 3 3 2 2 1 2.00 21 2 2 1 
314 4 4 4 3 3 4 4 2 5 3.67 4 4 3 3 3 3 4 3.43 19 1 1 1 
315 4 3 4 4 4 4 3 3 4 3.67 3 3 4 4 3 4 3 3.43 20 2 1 1 
323 4 2 2 3 2 4 4 1 3 2.78 4 4 4 4 3 4 4 3.86 22 2 2 2 
326 5 3 3 3 3 2 2 4 4 3.22 5 5 5 4 3 5 5 4.57 16 1 1 1 
327 4 2 1 2 3 4 4 3 2 2.78 3 4 5 5 2 4 5 4.00 17 1 1 1 
329 4 1 1 5 5 5 3 2 2 3.11 5 5 5 5 2 4 5 4.43 16 1 1 1 
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330 3 2 2 3 2 2 3 3 3 2.56 2 3 3 3 2 3 3 2.71 25 2 1 2 
332 4 5 4 4 4 5 5 2 4 4.11 4 1 4 1 4 4 1 2.71 26 2 2 3 
335 3 2 2 2 2 3 3 2 3 2.44 3 3 2 2 2 3 3 2.57 23 2 2 1 
337 5 3 4 4 3 4 4 4 5 4.00 5 3 4 3 1 4 3 3.29 23 2 2 2 
338 4 4 2 4 4 4 4 3 3 3.56 3 3 3 4 2 4 4 3.29 24 2 1 1 
339 4 3 2 2 3 5 4 5 4 3.56 4 5 5 3 1 4 4 3.71 23 2 1 2 
340 3 5 1 1 5 1 2 1 1 2.22 3 2 4 2 2 5 4 3.14 23 2 2 2 
341 1 4 2 2 2 5 2 1 5 2.67 1 4 3 3 3 5 5 3.43 28 2 1 3 
342 4 4 3 2 3 4 4 3 4 3.44 3 3 3 3 2 4 4 3.14 23 2 1 2 
343 4 4 2 3 2 5 3 4 4 3.44 3 4 4 4 3 3 4 3.57 24 2 2 3 
344 4 1 1 2 2 2 2 2 4 2.22 4 2 4 4 4 4 4 3.71 26 2 2 1 
345 4 3 3 4 2 4 4 4 1 3.22 3 3 4 4 2 3 4 3.29 23 2 1 2 
346 3 2 2 3 2 3 3 2 3 2.56 4 3 3 3 2 4 3 3.14 24 2 2 2 
347 3 3 2 4 1 1 3 1 4 2.44 4 4 4 4 4 3 3 3.71 24 2 2 1 
348 2 2 2 3 2 4 4 3 3 2.78 3 3 3 2 2 4 4 3.00 24 2 2 1 
350 4 2 2 2 2 2 2 1 3 2.22 2 3 3 3 2 4 4 3.00 21 2 1 1 
351 4 2 2 2 2 3 3 2 3 2.56 3 3 3 2 2 3 4 2.86 22 2 2 1 
352 3 1 1 3 1 3 3 1 3 2.11 3 3 2 2 4 4 4 3.14 21 2 1 1 
353 3 3 2 2 2 2 4 1 2 2.33 3 3 3 4 4 5 4 3.71 22 2 2 1 
354 4 4 4 4 4 4 4 3 3 3.78 4 4 4 4 2 4 4 3.71 22 2 1 1 
355 3 2 2 4 2 2 4 2 4 2.78 1 3 3 2 3 2 1 2.14 23 2 2 1 
356 3 2 1 1 1 3 4 1 3 2.11 3 2 2 2 2 3 3 2.43 20 2 1 1 
358 1 2 2 2 2 3 3 3 3 2.33 3 3 3 3 5 5 5 3.86 19 1 1 2 
359 3 2 4 4 5 5 5 1 5 3.78 1 2 2 1 2 1 1 1.43 18 1 1 1 
360 2 2 3 2 4 5 4 3 3 3.11 4 5 4 5 4 5 4 4.43 18 1 1 1 
362 3 2 2 1 1 4 4 3 4 2.67 2 3 2 2 2 2 3 2.29 28 2 2 3 
363 2 2 1 4 1 4 2 3 3 2.44 3 1 2 2 2 3 1 2.00 27 2 2 2 
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376 4 2 2 2 2 3 2 2 3 2.44 3 3 2 1 1 3 2 2.14 20 2 2 1 
377 3 2 2 3 2 2 4 1 3 2.44 3 2 4 2 2 2 5 2.86 22 2 1 1 
378 4 2 3 4 2 4 4 4 4 3.44 3 3 2 2 2 2 2 2.29 19 1 2 1 
379 4 1 1 1 1 4 3 2 3 2.22 3 3 3 4 2 4 3 3.14 20 2 1 1 
380 4 4 4 4 4 4 4 2 3 3.67 2 2 2 2 3 1 1 1.86 20 2 1 1 
382 4 2 2 4 2 3 4 3 3 3.00 3 2 3 3 2 2 4 2.71 29 2 1 2 
383 4 2 2 3 2 2 2 2 3 2.44 3 4 3 3 2 2 4 3.00 23 2 1 2 
384 4 3 3 3 2 3 2 2 3 2.78 3 2 4 2 2 2 3 2.57 29 2 2 2 
385 2 2 2 4 2 2 4 2 4 2.67 4 4 4 2 2 4 3 3.29 40 3 2 1 
386 2 2 2 4 2 2 4 2 4 2.67 4 4 4 2 2 4 3 3.29 38 3 1 1 
387 3 2 2 2 2 3 3 2 4 2.56 3 3 3 2 2 4 3 2.86 34 3 1 1 
388 2 2 2 2 1 2 4 2 4 2.33 4 4 4 3 2 2 3 3.14 48 3 2 3 
389 2 2 2 4 2 3 3 2 4 2.67 2 2 2 2 2 3 3 2.29 51 3 2 2 
391 4 2 2 4 2 3 4 3 3 3.00 3 4 3 3 2 2 4 3.00 29 2 1 2 
392 4 2 1 2 2 2 4 2 2 2.33 2 2 2 2 4 2 2 2.29 33 3 2 2 
393 1 1 2 2 2 2 2 2 4 2.00 2 2 2 2 2 2 2 2.00 54 3 2 2 
394 4 3 2 3 2 4 5 4 5 3.56 2 4 5 4 3 4 4 3.71 57 3 2 2 
395 2 2 2 4 2 4 4 2 2 2.67 3 3 2 2 2 3 4 2.71 31 3 1 3 
396 4 2 2 3 3 4 2 2 2 2.67 3 3 2 2 3 2 3 2.57 29 2 1 2 
397 4 2 2 4 2 3 4 3 3 3.00 3 4 3 3 2 2 4 3.00 30 3 1 1 
398 1 1 2 2 1 2 4 1 2 1.78 1 2 2 3 2 3 3 2.29 24 2 2 2 
400 2 2 2 3 2 3 2 3 2 2.33 1 2 2 2 2 1 2 1.71 20 2 2 3 
402 2 2 2 2 2 4 4 3 4 2.78 2 4 3 2 2 2 3 2.57 28 2 1 2 
404 4 2 3 2 2 4 4 3 3 3.00 3 4 4 4 2 4 4 3.57 25 2 1 1 
405 4 3 3 3 2 4 3 3 2 3.00 1 1 1 1 4 3 4 2.14 24 2 1 2 
408 4 1 1 4 2 2 4 2 4 2.67 4 4 4 4 1 4 3 3.43 54 3 1 3 
409 3 2 2 2 3 2 2 2 3 2.33 2 2 2 3 2 3 3 2.43 24 2 2 1 

 

 



	
	

	

67	

410 1 1 1 3 2 2 3 1 4 2.00 4 3 3 1 1 1 2 2.14 35 3 1 3 
411 2 1 1 2 2 3 4 2 4 2.33 1 2 3 2 2 3 4 2.43 39 3 1 2 
412 4 2 1 1 2 4 4 2 2 2.44 1 2 2 1 3 3 3 2.14 39 3 1 2 
413 2 2 2 4 2 4 4 2 4 2.89 4 4 2 3 2 4 4 3.29 41 3 1 3 
415 4 4 5 5 4 4 5 1 4 4.00 4 4 5 4 5 5 4 4.43 51 3 2 3 
417 2 2 2 2 2 2 2 2 2 2.00 2 2 2 2 2 2 2 2.00 30 3 2 2 
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JAVANESE RESPONDENTS 

DATA COLLECTION

 

 



	
	

	

69	

NO IB1 IB2 IB3 IB4 IB5 IB6 IB7 IB9 IB8.2 IB HC1 HC2 HC3 HC4 HC5 HC6 HC7 HC AGE AGE.2 GENDER INCOME 

2 4 5 5 4 4 4 3 3 3 3.89 4 4 5 4 2 5 4 4.00 21 2 2 1 

3 4 2 2 3 2 2 4 3 3 2.78 3 4 4 4 3 4 4 3.71 21 2 1 1 

7 2 3 2 4 2 4 4 4 3 3.11 4 3 3 2 3 3 4 3.14 19 1 2 2 

13 4 1 4 4 1 4 1 1 5 2.78 4 4 4 4 4 2 4 3.71 47 3 1 3 

15 1 1 1 1 1 2 2 4 1 1.56 2 1 2 1 2 1 2 1.57 56 3 2 1 

16 4 2 2 2 2 4 3 3 2 2.67 3 2 2 2 2 2 2 2.14 21 2 2 1 

21 4 4 3 4 4 4 4 3 3 3.67 3 4 4 3 3 4 3 3.43 22 2 2 1 

24 3 1 1 2 1 3 1 4 2 2.00 4 5 4 5 2 5 5 4.29 18 1 1 1 

25 2 2 2 2 2 3 3 3 2 2.33 1 1 3 2 2 3 3 2.14 22 2 1 1 

26 4 3 3 3 3 4 4 4 4 3.56 3 4 4 3 3 4 3 3.43 19 1 1 2 

29 2 1 2 2 2 3 3 3 2 2.22 2 2 2 2 1 3 2 2.00 19 1 1 1 

30 4 4 4 3 4 4 4 5 3 3.89 3 4 4 4 3 4 5 3.86 18 1 1 1 

32 3 2 1 1 2 2 3 3 2 2.11 3 2 3 2 2 2 2 2.29 19 1 1 1 

35 4 4 2 2 4 3 3 4 1 3.00 4 4 4 3 3 4 3 3.57 22 2 1 1 

36 3 2 4 2 2 4 4 2 2 2.78 4 4 4 4 2 4 3 3.57 22 2 1 1 

 

 



	
	

	

70	

37 3 3 3 4 3 4 4 4 2 3.33 4 3 4 4 2 5 5 3.86 22 2 1 1 

40 3 2 2 2 2 2 3 4 2 2.44 3 3 3 3 4 4 4 3.43 21 2 1 1 

42 3 2 2 2 2 4 3 2 3 2.56 1 1 2 2 3 4 3 2.29 19 1 1 1 

43 3 3 3 4 3 3 4 3 2 3.11 1 1 1 1 1 1 1 1.00 19 1 2 1 

44 4 1 2 2 2 2 2 2 2 2.11 4 2 4 2 2 4 3 3.00 44 3 1 2 

45 4 2 2 4 2 4 5 2 2 3.00 5 4 4 4 1 5 4 3.86 47 3 1 3 

46 5 2 2 2 2 4 2 4 1 2.67 2 4 5 4 2 4 4 3.57 38 3 1 1 

47 2 1 1 2 1 3 3 4 2 2.11 2 3 3 2 3 4 3 2.86 52 3 1 3 

48 2 2 2 2 2 2 2 2 2 2.00 1 2 4 4 2 4 2 2.71 44 3 1 1 

50 2 1 1 1 1 2 2 2 1 1.44 2 2 2 3 2 2 3 2.29 45 3 1 3 

51 1 1 1 1 1 1 3 3 1 1.44 1 1 3 3 1 1 1 1.57 49 3 1 3 

59 2 2 2 2 2 2 2 3 2 2.11 4 3 4 4 2 4 3 3.43 21 2 1 1 

60 3 2 2 2 1 4 5 3 2 2.67 2 3 4 3 3 4 3 3.14 21 2 2 1 

67 4 2 2 2 2 4 2 4 3 2.78 4 2 4 4 2 4 4 3.43 22 2 2 1 

69 4 2 4 2 3 4 3 4 4 3.33 2 2 3 2 1 2 1 1.86 20 2 2 1 

70 3 3 3 2 2 2 3 3 3 2.67 2 2 2 2 2 3 3 2.29 19 1 1 1 

 

 



	
	

	

71	

72 2 2 1 2 2 2 3 3 2 2.11 2 4 4 3 2 4 4 3.29 20 2 1 1 

76 4 3 2 4 2 5 4 3 2 3.22 4 4 4 4 2 3 3 3.43 23 2 2 1 

77 4 2 2 5 2 4 4 2 3 3.11 5 4 3 3 2 5 5 3.86 20 2 1 2 

80 5 1 2 2 1 4 4 2 1 2.44 1 1 1 1 1 1 1 1.00 21 2 2 1 

81 4 4 4 4 4 3 4 4 2 3.67 2 2 3 3 2 3 3 2.57 20 2 2 1 

88 2 2 2 2 2 3 3 3 2 2.33 2 1 1 1 1 2 2 1.43 20 2 2 1 

89 2 2 2 1 2 4 4 4 3 2.67 1 3 2 2 2 4 2 2.29 20 2 1 1 

93 3 2 1 2 2 3 3 2 3 2.33 3 3 4 4 3 5 4 3.71 19 1 1 1 

94 3 2 2 2 2 3 4 3 2 2.56 2 2 3 2 2 3 3 2.43 20 2 1 1 

97 4 3 2 1 1 3 4 5 3 2.89 1 3 2 2 2 1 1 1.71 20 2 2 1 

99 3 2 2 2 2 3 2 3 2 2.33 3 4 4 3 2 4 4 3.43 21 2 1 1 

100 3 2 2 3 3 4 4 4 3 3.11 2 3 4 3 2 3 4 3.00 21 2 1 1 

101 2 5 2 2 2 3 4 1 1 2.44 5 4 4 3 2 3 3 3.43 21 2 2 2 

102 2 3 2 2 2 2 2 3 2 2.22 4 3 3 2 2 4 4 3.14 19 1 1 2 

103 2 3 3 4 4 5 5 4 3 3.67 4 4 4 4 4 3 3 3.71 19 1 1 1 

105 3 2 2 2 2 3 2 3 2 2.33 1 1 1 1 1 1 1 1.00 19 1 2 1 

 

 



	
	

	

72	

108 3 2 3 1 1 3 5 4 1 2.56 2 3 2 2 3 4 3 2.71 20 2 2 1 

109 4 1 2 2 2 3 3 3 4 2.67 3 3 4 4 2 4 4 3.43 20 2 1 2 

111 4 4 3 2 3 4 3 4 3 3.33 2 2 2 2 2 5 3 2.57 22 2 2 1 

116 4 2 4 1 4 4 4 4 5 3.56 1 1 1 1 1 1 1 1.00 21 2 2 2 

117 4 3 4 3 3 4 2 4 2 3.22 3 3 4 4 2 2 4 3.14 20 2 1 1 

119 3 2 2 2 1 4 3 5 3 2.78 3 1 1 1 1 1 2 1.43 19 1 2 1 

122 3 2 2 3 2 4 3 4 3 2.89 4 4 3 3 3 3 4 3.43 19 1 1 1 

124 2 2 2 1 1 4 2 3 2 2.11 1 1 2 1 3 2 2 1.71 28 2 1 1 

131 4 4 3 2 4 4 4 4 3 3.56 3 4 4 3 2 4 4 3.43 19 1 1 1 

132 4 2 2 3 2 4 3 3 2 2.78 3 3 3 3 3 4 5 3.43 18 1 1 1 

133 3 3 2 1 2 3 3 3 2 2.44 2 3 2 2 2 4 3 2.57 19 1 1 1 

137 2 2 2 2 2 4 2 2 2 2.22 2 2 2 2 2 4 4 2.57 20 2 1 1 

141 5 5 4 5 4 4 4 4 3 4.22 5 5 5 5 3 5 5 4.71 19 1 2 1 

143 2 2 2 1 1 2 3 4 2 2.11 1 2 2 4 1 3 1 2.00 19 1 2 1 

144 4 2 1 2 2 2 3 4 2 2.44 3 4 4 3 3 4 3 3.43 20 2 1 1 

145 2 2 4 3 3 4 4 2 3 3.00 3 4 4 4 2 2 3 3.14 21 2 2 2 

 

 



	
	

	

73	

146 2 2 4 3 2 2 5 4 1 2.78 4 4 4 4 2 5 2 3.57 21 2 2 1 

148 4 3 2 2 2 2 2 2 3 2.44 3 3 4 3 2 4 3 3.14 20 2 1 2 

151 4 3 3 3 2 4 2 4 2 3.00 3 3 2 2 2 3 4 2.71 20 2 1 1 

152 3 5 3 1 2 5 4 3 2 3.11 4 5 5 5 4 5 3 4.43 19 1 1 1 

153 1 2 2 2 2 4 3 4 2 2.44 2 2 3 2 3 3 1 2.29 20 2 2 1 

154 5 4 4 3 4 3 4 3 3 3.67 2 2 3 2 4 4 4 3.00 19 1 2 1 

155 5 3 4 1 2 5 4 3 2 3.22 5 5 5 5 2 5 5 4.57 20 2 1 1 

159 3 3 2 2 2 4 3 4 2 2.78 2 2 3 3 2 4 3 2.71 19 1 1 1 

160 4 2 1 4 2 4 4 4 1 2.89 5 3 3 3 2 2 3 3.00 19 1 1 1 

161 5 2 1 2 2 3 4 3 2 2.67 4 5 4 2 1 4 3 3.29 19 1 1 1 

162 1 2 2 3 2 3 4 4 2 2.56 3 2 2 3 3 2 2 2.43 20 2 2 1 

164 2 2 2 2 2 2 2 2 2 2.00 2 2 2 2 2 2 2 2.00 22 2 1 1 

165 4 2 2 2 2 2 2 2 2 2.22 1 1 2 1 1 1 1 1.14 22 2 2 2 

166 2 2 2 2 2 3 2 4 2 2.33 2 2 2 2 2 2 2 2.00 21 2 1 1 

168 3 2 2 2 2 2 4 4 2 2.56 2 2 2 2 2 3 3 2.29 60 3 1 2 

169 4 2 3 3 2 4 4 2 3 3.00 4 4 4 3 3 4 5 3.86 39 3 1 2 

 

 



	
	

	

74	

170 3 2 2 2 2 2 4 4 2 2.56 2 2 2 2 2 3 3 2.29 67 3 2 2 

171 4 1 2 1 1 3 3 3 3 2.33 1 2 2 2 2 2 1 1.71 31 3 2 2 

172 2 2 2 2 2 2 4 2 2 2.22 1 3 3 4 3 2 3 2.71 33 3 2 1 

173 3 2 1 5 2 4 5 4 1 3.00 1 2 4 3 1 1 3 2.14 43 3 1 2 

174 4 4 4 3 3 3 3 2 2 3.11 3 3 3 2 2 2 3 2.57 51 3 2 3 

175 3 2 2 3 3 4 4 3 2 2.89 3 4 3 3 3 4 4 3.43 52 3 1 3 

176 4 3 3 3 3 2 2 2 2 2.67 4 2 4 3 3 3 4 3.29 28 2 1 2 

178 2 3 2 3 3 4 4 4 2 3.00 2 3 3 3 3 4 2 2.86 45 3 2 1 

179 2 1 3 4 3 3 4 4 1 2.78 3 2 2 2 3 3 3 2.57 19 1 2 1 

180 3 1 2 1 1 2 3 3 2 2.00 1 1 2 1 2 3 3 1.86 50 3 2 3 

181 2 1 2 3 2 3 3 2 2 2.22 3 4 3 2 2 3 3 2.86 24 2 2 1 

182 2 2 3 2 1 4 4 4 1 2.56 2 2 4 4 5 4 4 3.57 52 3 1 1 

183 4 1 2 4 2 4 3 5 2 3.00 2 2 4 2 2 4 3 2.71 48 3 1 3 

184 4 2 2 3 2 4 4 4 3 3.11 3 3 4 2 3 4 4 3.29 23 2 1 1 

185 3 1 2 2 2 3 2 2 1 2.00 1 1 2 2 3 3 3 2.14 37 3 1 2 

186 4 4 4 2 4 4 4 4 4 3.78 4 4 4 4 2 4 4 3.71 20 2 1 1 

 

 



	
	

	

75	

188 4 2 2 4 2 2 2 2 2 2.44 2 2 2 3 2 4 4 2.71 28 2 2 3 

189 4 1 2 2 2 3 3 3 2 2.44 3 2 3 3 3 4 3 3.00 54 3 1 2 

190 2 2 2 4 2 2 2 3 1 2.22 2 2 2 4 4 1 1 2.29 42 3 2 2 

191 4 2 2 3 2 4 4 2 2 2.78 4 2 3 3 2 4 4 3.14 21 2 1 1 

192 3 4 4 3 2 4 4 4 2 3.33 4 4 3 3 3 4 4 3.57 21 2 1 1 

193 2 2 2 3 2 3 4 2 2 2.44 4 4 4 4 4 4 5 4.14 21 2 1 1 

194 3 1 1 4 1 2 3 3 2 2.22 3 4 5 4 2 3 4 3.57 22 2 1 1 

206 4 4 2 4 4 2 2 4 1 3.00 2 2 4 4 2 3 4 3.00 42 3 2 2 

212 2 2 2 2 2 2 4 2 2 2.22 4 4 4 2 2 2 4 3.14 22 2 2 3 

252 4 3 2 1 1 4 3 4 3 2.78 2 2 3 4 3 4 3 3.00 27 2 1 1 

276 2 2 2 2 2 4 2 4 2 2.44 3 2 2 2 1 4 4 2.57 22 2 2 1 

279 3 2 2 3 2 2 2 3 3 2.44 3 2 2 2 2 2 2 2.14 19 1 2 1 

292 4 2 2 3 2 4 4 3 2 2.89 3 4 3 4 1 5 4 3.43 22 2 1 2 

305 2 2 4 4 2 4 3 3 2 2.89 3 4 5 4 4 4 4 4.00 21 2 2 2 

390 3 2 4 1 1 5 4 5 4 3.22 1 4 1 2 1 4 3 2.29 29 2 2 1 

414 4 4 5 5 4 4 4 5 2 4.11 4 4 4 5 5 4 4 4.29 37 3 2 2 

 

 



	
	

	

76	

416 4 4 4 3 3 4 4 4 2 3.56 2 2 2 2 2 2 2 2.00 39 3 2 3 

421 3 2 2 2 2 2 2 2 2 2.11 2 2 3 3 3 4 4 3.00 26 2 2 2 

422 2 2 1 3 2 2 3 2 2 2.11 3 2 2 2 2 2 2 2.14 62 3 1 1 

423 3 4 4 4 4 4 4 4 4 3.89 4 4 4 3 3 4 5 3.86 28 2 2 2 

424 4 2 2 2 2 4 2 2 2 2.44 2 2 2 2 2 4 3 2.43 25 2 2 2 

426 3 2 2 3 3 2 2 4 2 2.56 2 3 3 3 2 3 2 2.57 22 2 1 1 

427 5 5 5 1 5 5 3 5 5 4.33 1 1 5 1 1 5 3 2.43 19 1 2 3 

428 2 2 2 2 2 2 3 4 2 2.33 2 2 3 2 2 2 2 2.14 67 3 2 3 

429 4 4 2 2 4 3 4 4 3 3.33 4 4 4 4 3 3 3 3.57 43 3 2 2 

430 2 2 2 4 2 4 4 1 5 2.89 2 2 4 2 2 4 4 2.86 44 3 1 1 

431 2 1 1 2 2 2 2 3 2 1.89 2 2 3 2 2 3 1 2.14 26 2 2 1 

432 4 2 3 3 2 4 3 4 3 3.11 4 4 3 3 2 4 4 3.43 19 1 2 1 

433 3 2 2 2 2 3 4 3 2 2.56 2 2 3 2 2 4 3 2.57 40 3 1 1 

434 5 3 1 1 1 5 4 4 3 3.00 3 4 4 4 2 4 3 3.43 26 2 1 2 

435 2 2 2 4 2 2 4 3 2 2.56 2 3 4 3 4 3 4 3.29 60 3 2 2 

435 4 4 3 3 3 3 4 4 1 3.22 5 5 5 3 3 3 5 4.14 21 2 1 2 

 

 



	
	

	

77	

436 1 3 1 1 1 1 1 5 1 1.67 1 1 5 1 1 1 1 1.57 55 3 1 3 

439 3 1 1 1 1 1 3 1 1 1.44 1 1 1 2 1 4 3 1.86 18 1 1 1 

440 2 2 1 2 2 2 3 4 4 2.44 2 1 4 1 2 3 3 2.29 19 1 2 1 

441 4 5 5 4 5 5 3 4 2 4.11 2 3 4 3 2 5 4 3.29 18 1 1 2 

442 4 2 2 2 2 3 3 3 2 2.56 4 4 4 4 2 3 3 3.43 19 1 1 2 

443 3 2 2 4 2 4 4 3 2 2.89 3 2 4 3 2 4 3 3.00 19 1 2 1 

444 4 2 3 3 2 4 5 4 1 3.11 4 4 4 3 3 3 2 3.29 20 2 2 1 

445 2 2 2 2 2 2 2 2 1 1.89 2 2 2 2 2 2 2 2.00 19 1 2 1 

446 3 2 2 2 2 3 4 3 2 2.56 3 3 3 3 2 5 3 3.14 19 1 1 1 

447 4 2 2 3 3 4 4 3 3 3.11 4 3 4 3 3 4 4 3.57 18 1 1 2 

449 4 3 3 2 3 2 3 3 3 2.89 2 2 3 3 2 2 1 2.14 21 2 2 1 

450 4 2 2 3 2 3 4 3 3 2.89 3 3 2 2 2 3 3 2.57 20 2 2 1 

451 3 3 2 4 3 3 4 2 2 2.89 3 3 4 4 2 3 3 3.14 19 1 2 1 
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NO IB1 IB2 IB3 IB4 IB5 IB6 IB7 IB9 IB8.2 IB HC1 HC2 HC3 HC4 HC5 HC6 HC7 HC AGE AGE.2 GENDER INCOME 

1 5 4 2 2 2 4 5 4 2 3.33 3 5 4 3 2 4 4 3.57 18 1 1 1 

5 4 2 2 3 2 4 3 4 3 3.00 5 5 5 5 2 5 5 4.57 19 1 1 1 

8 1 1 1 1 1 1 1 1 2 1.11 2 2 2 2 2 2 3 2.14 21 2 2 1 

9 2 2 2 1 2 3 2 2 2 2.00 3 2 4 4 3 3 2 3.00 22 2 2 2 

10 4 2 3 2 1 3 2 4 2 2.56 2 3 4 4 2 4 4 3.29 18 1 1 1 

14 4 4 2 3 4 4 5 2 4 3.56 5 4 4 4 3 5 4 4.14 23 2 1 2 

17 4 3 4 4 3 4 4 3 3 3.56 2 2 3 2 2 4 3 2.57 19 1 1 2 

18 3 2 2 4 2 4 4 3 2 2.89 4 4 3 3 3 4 3 3.43 18 1 2 1 

19 4 3 3 4 4 5 5 3 3 3.78 4 4 3 3 3 4 4 3.57 20 2 2 1 

20 5 4 4 4 4 4 4 4 4 4.11 4 2 2 4 1 1 4 2.57 22 2 2 1 

22 4 2 2 2 2 2 4 2 2 2.44 4 4 2 4 2 2 4 3.14 21 2 2 1 

23 3 2 2 1 1 4 3 3 3 2.44 4 4 4 3 3 4 5 3.86 18 1 1 1 

27 1 2 2 2 2 4 2 3 1 2.11 1 1 4 4 2 3 3 2.57 19 1 2 1 

 

 



	
	

	

80	

28 4 3 2 3 3 4 4 4 3 3.33 2 2 3 2 2 3 3 2.43 18 1 1 1 

31 3 2 2 2 2 4 4 4 4 3.00 4 4 4 4 4 4 4 4.00 19 1 1 1 

33 3 1 1 1 1 1 3 3 2 1.78 3 3 4 3 3 4 3 3.29 19 1 2 2 

34 2 2 2 1 1 2 3 3 2 2.00 2 2 4 4 2 1 2 2.43 19 1 2 1 

41 2 2 2 2 2 3 3 4 2 2.44 4 4 3 3 5 3 3 3.57 22 2 2 1 

49 2 1 2 2 1 2 2 2 2 1.78 2 1 2 2 2 3 3 2.14 46 3 1 2 

53 4 2 2 3 2 4 3 3 4 3.00 2 3 3 2 3 4 4 3.00 21 2 1 1 

57 2 1 1 1 1 1 1 4 2 1.56 1 1 1 2 1 1 2 1.29 20 2 2 1 

61 2 1 1 1 1 1 2 3 2 1.56 2 2 3 3 2 4 3 2.71 20 2 2 1 

62 2 2 2 2 2 3 4 3 2 2.44 2 2 2 2 2 3 4 2.43 20 2 1 1 

64 4 2 3 3 2 3 3 4 2 2.89 2 2 2 3 4 4 4 3.00 23 2 2 2 

65 3 2 2 3 3 4 4 2 1 2.67 4 5 3 4 2 4 5 3.86 19 1 1 1 

66 4 4 3 3 3 2 3 3 2 3.00 3 3 3 3 2 2 3 2.71 20 2 1 1 

73 4 2 3 2 2 4 3 4 3 3.00 2 2 2 3 2 4 3 2.57 21 2 1 1 

74 2 2 2 2 2 3 3 2 2 2.22 2 2 3 2 2 3 3 2.43 21 2 1 1 

75 4 4 4 3 3 4 4 4 4 3.78 3 2 2 3 2 4 2 2.57 21 2 1 2 

 

 



	
	

	

81	

82 4 2 2 4 2 4 4 2 4 3.11 3 3 4 3 4 4 3 3.43 18 1 2 2 

83 2 2 2 2 2 2 2 5 1 2.22 3 4 4 4 3 5 5 4.00 21 2 2 1 

84 4 4 4 4 4 4 4 4 3 3.89 4 4 4 4 4 4 4 4.00 21 2 1 2 

85 4 2 2 2 2 4 4 2 2 2.67 2 5 4 4 2 4 2 3.29 22 2 2 1 

86 2 4 1 1 4 3 2 2 2 2.33 1 1 4 3 1 2 4 2.29 18 1 1 1 

87 5 2 2 3 2 3 4 4 4 3.22 2 2 2 2 2 2 2 2.00 20 2 2 1 

90 2 3 5 4 2 4 5 3 2 3.33 1 1 1 1 2 1 1 1.14 19 1 2 1 

92 2 2 2 4 2 4 4 4 2 2.89 2 2 2 2 2 2 2 2.00 59 3 2 3 

95 3 2 2 1 1 3 3 3 2 2.22 1 1 2 1 3 3 3 2.00 18 1 1 1 

96 4 3 4 2 2 4 2 4 2 3.00 2 2 3 2 2 3 2 2.29 20 2 1 2 

98 3 3 2 2 2 3 4 3 2 2.67 2 2 2 2 2 2 2 2.00 21 2 1 1 

106 2 2 2 2 2 3 3 3 3 2.44 3 3 3 3 2 3 2 2.71 19 1 1 1 

107 3 3 2 2 2 3 3 3 2 2.56 3 3 3 3 3 2 2 2.71 20 2 1 1 

110 5 3 2 4 2 4 4 4 3 3.44 4 5 5 3 2 5 4 4.00 22 2 1 1 

112 3 2 2 2 2 4 3 4 2 2.67 3 3 4 4 3 4 5 3.71 20 2 1 1 

113 4 2 2 1 2 4 2 2 2 2.33 3 4 2 2 2 5 4 3.14 22 2 1 1 

 

 



	
	

	

82	

114 4 2 1 3 2 5 2 4 3 2.89 5 3 5 5 4 5 4 4.43 19 1 1 1 

123 4 2 2 3 2 4 4 4 3 3.11 4 4 3 3 4 4 3 3.57 20 2 1 1 

125 2 2 2 2 2 2 4 4 4 2.67 2 2 2 2 2 2 2 2.00 23 2 2 2 

126 4 2 2 2 2 2 4 4 2 2.67 4 4 2 2 2 2 2 2.57 22 2 1 1 

129 2 1 2 2 2 2 5 5 1 2.44 4 4 4 3 2 4 4 3.57 18 1 1 1 

135 3 2 3 2 2 4 3 4 2 2.78 3 2 2 1 2 2 2 2.00 18 1 2 1 

136 4 4 3 4 4 4 4 4 3 3.78 3 4 4 4 2 4 4 3.57 21 2 2 1 

138 4 3 2 2 3 4 4 4 2 3.11 3 3 4 4 3 3 3 3.29 20 2 1 1 

139 4 4 3 2 4 5 5 4 4 3.89 5 4 4 3 2 5 4 3.86 21 2 1 2 

142 4 4 3 3 3 4 3 3 3 3.33 3 3 3 3 2 5 4 3.29 21 2 1 2 

147 4 4 5 5 4 5 3 3 4 4.11 5 4 5 4 5 3 4 4.29 20 2 1 1 

149 5 4 5 3 4 5 5 5 4 4.44 4 3 3 3 2 3 5 3.29 19 1 1 1 

150 2 2 3 1 3 4 4 4 3 2.89 4 3 2 2 2 3 3 2.71 19 1 1 2 

158 4 2 2 2 1 3 2 2 3 2.33 4 4 4 4 2 4 4 3.71 19 1 2 2 

163 2 1 2 1 1 1 3 4 2 1.89 1 3 1 2 3 1 3 2.00 19 1 2 1 

167 3 2 1 2 2 3 3 3 3 2.44 3 4 4 3 2 3 3 3.14 23 2 2 2 

 

 



	
	

	

83	

187 3 4 3 3 4 2 4 4 1 3.11 4 4 3 2 1 1 1 2.29 20 2 2 1 

195 2 1 2 2 2 2 3 2 2 2.00 3 2 3 3 2 3 3 2.71 30 3 1 3 

196 1 1 1 4 1 1 1 2 1 1.44 2 1 3 3 2 3 4 2.57 29 2 2 2 

223 3 2 2 3 2 3 3 3 2 2.56 2 3 3 3 2 4 2 2.71 16 1 1 1 

226 2 3 4 3 4 3 4 4 4 3.44 3 3 3 4 2 4 4 3.29 16 1 1 1 

245 2 2 2 2 2 4 3 4 2 2.56 1 1 2 2 2 3 3 2.00 35 3 1 3 

269 4 4 4 4 3 4 4 4 3 3.78 4 4 3 3 2 2 3 3.00 43 3 1 3 

270 2 2 2 2 2 4 4 4 2 2.67 1 2 3 3 2 3 3 2.43 45 3 2 3 

288 2 2 2 3 2 4 4 4 2 2.78 2 3 2 2 2 2 2 2.14 37 3 2 3 

289 1 1 1 1 1 4 4 4 2 2.11 1 1 2 2 2 3 3 2.00 39 3 1 3 

290 2 2 2 3 2 4 4 4 2 2.78 1 3 3 2 2 3 3 2.43 50 3 1 3 

316 2 2 2 2 2 4 3 4 2 2.56 2 2 2 2 2 3 3 2.29 45 3 1 3 

317 4 4 4 4 4 4 3 4 4 3.89 4 4 3 3 2 3 3 3.14 36 3 2 3 

318 2 2 2 2 2 4 4 4 2 2.67 1 1 3 2 2 3 3 2.14 38 3 1 3 

319 2 2 2 2 2 4 4 4 2 2.67 4 2 2 2 2 2 3 2.43 48 3 2 3 

320 4 2 3 2 2 4 3 4 2 2.89 4 1 1 3 1 3 3 2.29 34 3 1 2 

 

 



	
	

	

84	

321 4 3 4 2 1 4 3 4 2 3.00 4 2 3 3 1 3 3 2.71 31 3 1 3 

331 4 2 3 3 2 3 4 4 3 3.11 2 4 3 3 1 3 3 2.71 44 3 1 2 

333 4 2 2 4 2 4 3 4 4 3.22 3 2 4 3 2 2 3 2.71 41 3 1 3 

334 1 1 1 1 1 2 3 3 1 1.56 3 2 3 3 2 3 2 2.57 38 3 1 3 

349 4 4 3 3 2 4 3 4 2 3.22 4 3 3 3 2 2 3 2.86 31 3 1 3 

361 2 2 2 3 2 3 2 4 2 2.44 2 4 3 3 2 4 4 3.14 34 3 2 2 

364 2 1 1 1 1 2 2 2 2 1.56 2 2 2 2 2 3 1 2.00 37 3 1 2 

365 3 2 1 1 1 2 2 2 2 1.78 3 3 3 3 3 4 3 3.14 32 3 1 3 

366 4 3 2 3 2 4 2 2 4 2.89 4 2 3 3 2 4 3 3.00 31 3 1 2 

367 4 4 3 3 4 4 4 4 4 3.78 4 3 4 3 5 5 5 4.14 30 3 1 3 

368 3 1 2 1 1 2 3 2 4 2.11 1 2 2 3 1 4 3 2.29 32 3 1 3 

369 1 1 1 1 1 3 2 3 2 1.67 1 4 2 1 1 3 1 1.86 34 3 2 3 

370 3 2 3 4 2 3 2 4 3 2.89 1 2 3 3 3 3 2 2.43 62 3 2 2 

371 2 1 3 4 3 3 4 4 4 3.11 2 5 4 4 1 3 4 3.29 41 3 1 1 

372 2 1 2 4 3 3 4 4 4 3.00 2 5 5 5 1 3 4 3.57 27 2 1 1 

373 4 4 4 3 4 4 4 2 4 3.67 2 3 2 2 2 4 4 2.71 20 2 2 1 
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374 3 4 4 2 3 4 4 2 5 3.44 3 5 4 5 2 5 5 4.14 22 2 1 1 

375 2 1 2 2 1 4 4 3 2 2.33 4 4 4 4 2 4 5 3.86 61 3 1 2 

381 4 4 4 3 3 4 4 4 3 3.67 4 3 3 3 4 3 4 3.43 27 2 2 3 

401 2 2 2 2 2 4 3 4 1 2.44 1 3 3 2 1 1 3 2.00 39 3 2 3 

406 5 4 4 4 3 4 5 4 3 4.00 4 5 4 4 3 4 4 4.00 30 3 1 3 

407 3 3 3 3 4 3 4 3 2 3.11 3 2 4 3 2 4 3 3.00 26 2 1 2 

418 5 4 5 4 3 2 4 3 4 3.78 5 4 5 4 3 4 5 4.29 53 3 2 3 

419 5 4 5 4 5 5 5 5 2 4.44 5 4 5 5 4 5 5 4.71 28 2 1 2 

420 4 3 4 4 3 4 3 4 3 3.56 2 3 4 3 2 4 3 3.00 21 2 1 1 
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Impulse Buying 
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APPENDIX 6 

CHINESE RESPONDENTS 

RELIABILITY AND 

VALIDITY  TEST 
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APPENDIX 7 

JAVANESE RESPONDENTS 

RELIABILITY AND VALIDITY  

TEST 
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ANOVA TEST 
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IMPULSE BUYING TO 
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Balinese 

 

Chinese 

 

Javanese 

 

 

 




