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Abstract

This research aims to investigate the influence of eco-labelling, green
packaging and branding, environmental advertisement, green premium pricing,
and eco-image to consumers’ environmental behaviour. The result found that in
overall all has influence consumers’ environmental behaviour. However, when it
came to partial test, only eco-labelling, green packaging and branding, and green

premium pricing which contributes to the consumers’ environmental behaviour.

Key Words: green marketing, eco-labelling, green packaging and branding,
environmental advertisement, green premium pricing, eco-image, consumers’

environmental behavior.
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