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INTISARI 

  

 Penelitian ini menganalisis tentang kepuasan wisatawan secara langsung 

pasca menginap di homestay desa wisata Tembi, Bantul, Yogyakarta. Variabel 

pada penelitian ini adalah tujuan wisata budaya atau atribut budaya, motivasi, 

loyalitas destinasi dan word of mouth. Jumlah sampel sebanyak 330 responden 

diambil dengan cara purposive sampling di homestay desa wisata Tembi, Bantul, 

Yogyakarta. Responden diminta untuk mengisi kuesioner sebelum check out dari 

homestay. Data yang diperoleh dianalisis dengan metode regresi sederhana dan 

regresi berganda menggunakan SPSS Versi 20.00. Hasil peneilitan membuktikan 

bahwa tujuan wisata budaya/atribut budaya dengan empat faktor yaitu lokasi dan 

penginapan, penawaran dan informasi, daya tarik wisata umum, dan layanan 

setempat secara bersama-sama berpengaruh signifikan terhadap kepuasan 

wisatawan. Motivasi dengan dua faktor yaitu unfamiliarity dan keakraban atau 

bersantai secara bersama-sama berpengaruh signifikan terhadap kepuasan 

wisatawan, kepuasan wisatawan berpengaruh signifikan terhadap loyalitas 

destinasi dan kepuasan wisatawan berpengaruh signifikan terhadap WOM. 

  

 

 

 

 

 

 

Kata Kunci: Kepuasan wisatawan, Tujuan wisata budaya, Motivasi, 

Loyalitas destinasi dan WOM 
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ABSTRACT 

 

The present research is aimed to examine the satisfaction of tourists, in 

direct way, after their lodging at a homestay Desa Wisata Tembi, Bantul, in 

Yogyakarta. Variables that are using on this research study are the tourism 

destination culture or the attribute of culture, the motivation, the destination 

loyalty, and the willing of clients to recommend it to other clients which is usually 

called Word of Mouth. As a sample, the research obtained 330 respondents 

collected by purposive sampling at the homestay Desa Wisata Tembi, Bantul, in 

Yogyakarta. The respondents were asked to fill out a questionnaire before 

checking out from the homestay. The data which were obtained are analyzed in 

software SPSS 20.00 by employing simple and multiple regression analysis 

method. The result proves that the tourism destination culture or the attribute of 

culture is related by four factors such as the location and the lodging, the offer and 

the information, the strength of general tour attraction, and the local service which 

is simultaneously taken as a significant influencer towards tourist satisfaction. The 

motivation is influenced by two factors such as unfamiliarity and familiarity or 

relaxing which is also simultaneously considered as a significant factor of tourist 

satisfaction. The tourist satisfaction has a significant effect on the destination 

loyalty, and also has a significant effect to the Word of Mouth. 

 

 

 

 

 

 

 

 

Keywords: Tourist Satisfaction, Tourism Culture Destination, Motivation, 

Destination Loyalty and Word of mouth. 
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MOTTO 

 

 

Genesis 39: 23b (KJV) 

 

 

Because the LORD was with him, 

and that which he did, 

the LORD made it to prosper 
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