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INTISARI 

 

 Penelitian ini dilakukan untuk mengetahui pengaruh citra merek, harga, 

dan kesadaran merek terhadap loyalitas merek smartphone Samsung dengan 

kepuasan konsumen sebagai variabel mediasi. Pada penelitian ini disebarkan 

sebanyak 260 kuesioner. Penelitian ini menggunakan alat analisis regresi linear 

berganda. 

 Hasil penelitian ini didapatkan citra merek, dan kesadaran merek 

berpengaruh positif terhadap loyalitas merek, sedangkan harga tidak berpengaruh 

terhadap loyalitas merek dan citra merek berpengaruh positif terhadap kepuasan 

konsumen. Kemudian kepuasan konsumen memediasi konglementer pengaruh 

citra merek terhadap loyalitas merek. 

Kata Kunci : Citra Merek, Harga, Kesadaran Merek, Kepuasan Konsumen, 

dan Loyalitas Merek 
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ABSTRACT 

This study was conducted to determine the effect of brand image, price, 

and brand awareness on brand loyalty Samsung smartphone with customer 

satisfaction as a mediating variable. In this study, as many as 260 questionnaires 

distributed. This research use multiple linear regression analysis. 

The results of this study, the brand image, and brand awareness positively 

effect on brand loyalty, while prices not effect on brand loyalty. While brand 

image effect positively on customer satisfaction. Then the customer satisfaction  

mediates complementary the effect of brand image on brand loyalty. 

Keywords : Brand Image, Price, Brand Awareness, Customer Satisfaction, 

and Brand Loyalty 
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