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INTISARI 

 

 Penelitian ini dilakukan untuk mengetahui perbedaan karakteristik 

pengguna e-banking berdasarkan pada faktor kenyamanan, kemampuan 

mengakses,ketersediaan fitur, manajemen dan citra bank, keamanan, privasi,  

desain, konten, kecepatan, tarif dan biaya berdasarkan pengguna electronic 

banking, pengguna internet banking, intensitas penggunaan internet banking, 

penggunamobile banking, intensitas penggunaan mobile banking, gender, usia, 

status pernikahan, pendidikan, pekerjaan, penghasilan dan lokasi mengakses. 

Pada penelitian ini diperoleh responden sebanyak 314 responden dan 

seluruhnya memenuhi kriteria responden, sehingga dapat dikatakan seluruh 

responden menggunakan e-banking dan berdomisili di DIY Yogyakarta. 

 Hasil penelitianmenunjukkan kesepuluh faktor penting dalam layanan e-

banking dengan manajemen dan citra bank dan privasi yang merupakan tingkat 

kepuasan tertinggi yang dirasakan pengguna e-banking BRI. Sedangkan 

kenyamanan, kemampuan mengakses,ketersediaan fitur, keamanan, desain, 

konten, kecepatan, tarif dan biaya dirasakan masih memiliki tingkat kepuasan 

yang berbeda-beda. 

 

Kata kunci : E-Banking, I-Banking, M-Banking, Perilaku Konsumen, 

Perbankan, Internet, E-Commerce  
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ABSTRACT 

 

 

This study aims at finding out the characteristic differences among 

ebanking user, based on some factors, namely ease, access abilities, available 

features, management and the bank image, security, privacy, design, contents, 

readiness, rates and fees of electronic banking user, internet banking user, 

intensity of  internet banking application, mobile banking users, intensity of 

mobile banking application, gender, age, marital status, education background, 

occupation, income, and access location. 

This  research involved 314 respondents who fulfilled the criteria, 

meaning that all respondents applied ebanking and stayed in Special Province of 

Yogyakarta. 

 The findings showed that the ten significance factors in the ebanking by 

management and the bank image, as well as privacy indicated the highest level of 

satisfaction experienced by the ebanking BRI users. Additionally, access abilities, 

available features, security, design, contents, readiness, and rates and fees resulted 

in varied level of satisfaction 

 

Keywords : E-Banking, I-Banking, M-Banking, Consumer Behaviour, 

Banking, Internet, E-Commerce 


