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ABSTRACT 

 This research aims at investigating the relation between Indonesian 

Government regulation of the health warning labels on cigarettes packages 

towards the young smokers’ smoking behavior and their purchase intention. This 

research is done based on the similar previous research by Madyasta, M.N. 

(2015). Data has been collected from 157 respondents in questionnaire form and 

this research took the sample of young smokers in Bali. The method will be using 

Regression and will be operated by using SPSS 16.00 for Windows. 

 The result showed that health warning labels and also the smokers’ 

smoking behavior have significant effect on the purchase intentions. Meanwhile, 

regarding to the smoking behavior of the young smokers, health warning labels 

have insignificant effect. 
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