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ABSTRACT 

These research objectives are to examine the influence of money attitudes 

toward materialism and achievement vanity-view. The data used in this study 

were gathered by distributing the questionnaires to young consumers in 

Yogyakarta city. Multiple regression and Simple regression were used to analyze 

the data.  

The result showed that only distrust that does not show a significant 

influence toward materialism, while power-prestige and anxiety show significant 

influences. Another study about the influence of power-prestige towards 

achievement vanity-view also shows a significant influence.  
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