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INTISARI 

 

Tujuan dari penelitian ini adalah untuk menganalisis determinan niat beli 

produk halal pada komunitas non-Muslim. Kuesioner dalam penelitian ini didesain 

berdasarkan model TPB. Survei dilakukan pada responden yang berasal dari 

komunitas penganut agama Hindu di Bali, yang mempunyai keyakinan yang kuat 

pada Hinduisme, baik sebagai agama maupun budaya. Penelitian ini menemukan 

variabel dari Sikap, Norma Subjektif, dan Perceived Behavioral Control 

mempengaruhi niat beli produk halal pada komunitas Hindu Bali. Dalam penelitian 

ini, variabel Perceived Behavioral Control memberikan kontribusi terkuat terhadap 

niat beli produk halal pada konsumen non-Muslim.  

 

Kata kunci: Sikap, Norma Subjektif, Perceived Behavioral Control, Non-Muslim,

          Halal 
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ABSTRACT 

 

The purpose of the research is to analyse the contributing factors of non-

Muslim consumers’ purchase intention of halal food product. The questionnaire 

was designed based on the TPB model. The survey was done in the Balinese 

community, considering that the community is very unique due to the strong believe 

in Hinduism as religion and also culture. The study found that the variables of 

Attitude, Subjective Norm, and Perceived Behavioral Control affect to the 

development of purchase intention of halal food product in the Balinese 

community. The variable of Perceived Behavioral Control give the strongest 

contribution to Non-Muslim’s purchase intention on halal food. 

 

Keywords: Attitude, Subjective Norm, Perceived Behavioral Control,  

       Non-Muslim, Halal 

 

 

 

 


