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INTISARI

Penelitian ini dilakukan untuk mengetahui pengaruh pengaruh sosial, citra
merek, kebutuhan mencari variasi, status konsumsi, perbandingan kualitas harga,
integritas, terhadap sikap konsumen pada produk sepatu olahraga merek bajakan.
Pengaruh sikap konsumen terhadap niat beli ulang pada produk sepatu olahraga
merek bajakan. Menguji perbedaan penilaian konsumen berdasarkan jenis
kelamin, dan pendapatan perbulan. Sebuah model telah dikembangkan, dan
terdapat sembilan hipotesis yang dirumuskan untuk menjawab masalah penelitian.

Teknik pengambilan sampel menggunakan metode purposive sampling.
Responden dalam penelitian ini berjumlah 210 responden. Responden penelitian
ini masyarakat di yogyakarta yang pernah membeli sepatu olahraga yang tidak
orisinil, dan memiliki niat untuk melakukan pembelian ulang sepatu olahraga
bajakan dengan menjadikan merek Nike, Adidas, Reebok, Puma, dan Eagel
sebagai pilihan. Penelitian menggunakan analisis regresi berganda, dan analisis
regresi linier sederhana, uji Independent Sample t-Test, dan uji Oneway ANOVA.

Hasil analisis data penelitian ini menunjukkan bahwa variabel pengaruh
sosial, citra merek, kebutuhan mencari variasi, dan status konsumsi berpengaruh
positif, dan signifikan terhadap sikap konsumen pada produk sepatu olahraga
bajakan. Variabel perbandingan kualitas harga, dan integritas, berpengaruh negatif,
dan signifikan terhadap sikap konsumen pada produk sepatu olahraga bajakan.
Variabel sikap berpengaruh positif, dan signifikan terhadap niat beli ulang
konsumen pada produk sepatu olahraga bajakan. Perbedaan jenis kelamin
memiliki pengaruh terhadap variabel citra merek, dan sikap. Perbedaan
pendapatan perbulan memiliki pengaruh terhadap pengaruh sosial, kebutuhan
mencari variasi, integritas, sikap, dan niat beli ulang konsumen pada produk
sepatu olahraga bajakan.

Kata kunci:  Produk bajakan, pengaruh sosial, citra merek, kebutuhan mencari
variasi, status konsumsi, perbandingan kualitas harga, integritas,
sikap, niat beli ulang.
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ABSTRACT

The study was conducted in order to identify the variable of social influence,
brand image, novelty seeking, status consumption, price quality inference, and
integrity, and customer attitude toward the intention to repurchase the pirated
sport shoes brands. In conducting the study, the researcher performed a customer
assessment differential test based on the gender and the monthly income. A model
had been developed in the study and the model contained 9 hypotheses that had
been formulated to answer the problems in the study.

In gathering the sample, the researcher made use of purposive sampling
method. The respondents in the study consisted of 210 people. All of the
respondents were the people from Yogyakarta who used to purchase the non-
original sport shoes brand, and who had intention to repurchase the pirated sport
shoes brands by selecting Nike, Adidas, Reebok, Puma, and Eagle as their brand.
Within the analysis, the researcher made use of multiple and simple regression
analysis, independent sample T-test, and one-way ANOVA test in testing all of
the hypotheses.

The results of analysis have shown that the variable of social influence,
brand image, novelty seeking, and status consumption has positive and significant
influence toward customer attitude in dealing with the pirated sport shoes brands.
Then, the variable of price quality infrence, and integrity has negative, and
significant influence toward customer attitude in dealing with the intention to
repurchase the pirated sport shoes brands. Gender difference also has influence
toward the variable of brand image, and attitude. Similarly, monthly income also
has influence toward the variable of social influence, novelty seeking, integrity,
attitude, and intention to repurchase the pirated sport shoes brands.

Keyword :  Counterfeit Product, Social Influence, Brand Image, Novelty
Seeking, Status Consumption, Price Quality Inference,
Integrity, Attitude, and Intention to Repurchase the pirated
sport shoes brands.
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