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ABSTRACT

Entrepreneurial orientation of an individual is often cited as the prime trigger for
entrepreneurship. Despite this consideration, there continues to be colossal upsurge in
number of researches carried out over the role played by individual entrepreneurial
orientation to entrepreneurial intention in particular industrial segments. In addition,
researchers witnessed several underlying forces that unexpectedly adjust the effect of
some specific variables on another. No wonder, such alignment counter the natural
setting and results in an unanticipated outcomes. One of them is the self-esteem, which
is predicted to have mediating role in the effect of individual entrepreneurial orientation
to hospitality entrepreneurial intention.

The focus of this research is to analyze the effect of individual entrepreneurial
orientation to entrepreneurial intention in the hospitality industry context. Moreover, it
proposes to examine the type of mediating effect that self-esteem is supposed to have
in this relationship. Furthermore, sample of this research consists of 612 hospitality
management students from Australia, Indonesia and Nepal. Besides, questionnaires
comprising 37 close-ended items was developed in three different languages to collect
the quantitative data. Similarly, five-point Likert scale was used to measure the opinion
of respondents. Based on the mediating effect analysis model suggested by Zhao et al.
(2010), researcher conducted simple regression analysis to identify the relationship
between variables.

Overall, this research shows that individual entrepreneurial orientation is certain to
have effect on hospitality entrepreneurial intention. In addition, self-esteem has the
mediating role in the effect of individual entrepreneurial orientation to hospitality
entrepreneurial intention. From the mediating effect analysis, it appeared that self-
esteem has the complementary mediating role in this relationship.

Keywords: Entrepreneurship; Individual Entrepreneurial Orientation; Self-esteem;
Mediation; Hospitality Entrepreneurial Intention.
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INTISARI

Orientasi kewirausahaan dari seorang individu sering disebut sebagai pemicu utama
untuk kewirausahaan. Terlepas dari pertimbangan ini, terus ada peningkatan besar
dalam sejumlah penelitian dilakukan tentang peran yang dimainkan oleh orientasi
wirausaha individu terhadap niat wirausaha dalam segmen industri tertentu. Selain itu,
para peneliti menyaksikan beberapa kekuatan yang mendasari yang secara tak terduga
menyesuaikan efek dari beberapa variabel tertentu pada yang lain. Tidak heran,
keberpihakan semacam itu bertentangan dengan hal yang alami dan menghasilkan hasil
yang tak terduga. Salah satunya adalah harga diri (self-esteem), yang diprediksi
memiliki peran mediasi dalam efek orientasi wirausaha individu terhadap niat
kewirausahaan perhotelan.

Fokus dari penelitian ini adalah untuk menganalisis pengaruh orientasi wirausaha
individu terhadap niat kewirausahaan dalam konteks industri perhotelan. Selain itu, ia
mengusulkan untuk memeriksa jenis efek mediasi yang seharusnya dimiliki oleh harga
diri dalam hubungan ini. Selanjutnya, sampel penelitian ini terdiri dari 612 mahasiswa
manajemen perhotelan dari Australia, Indonesia dan Nepal. Selain itu, kuesioner yang
terdiri dari 37 item tertutup dikembangkan dalam tiga bahasa yang berbeda untuk
mengumpulkan data kuantitatif. Demikian pula, skala Likert lima-poin digunakan
untuk mengukur pendapat responden. Berdasarkan model analisis efek mediasi yang
disarankan oleh Zhao et al. (2010), peneliti melakukan analisis regresi sederhana untuk
mengidentifikasi hubungan antar variabel.

Secara keseluruhan, penelitian ini menunjukkan bahwa orientasi wirausaha individu
pasti berpengaruh pada niat kewirausahaan perhotelan. Selain itu, harga diri memiliki
peran mediasi dalam pengaruh orientasi wirausaha individu terhadap niat
kewirausahaan perhotelan. Dari analisis efek mediasi, tampak bahwa harga diri
memiliki peran mediasi komplementer dalam hubungan ini.

Kata Kunci: Kewirausahaan; Orientasi Wirausaha Individu; Harga diri (Self-esteem);
Mediasi; Niat Kewirausahaan Perhotelan.
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EXPLANATORY NOTES

1. The following symbols have been used in the table throughout this thesis paper.

Two dots indicate that data are not available or are not separately reported.
- A dash indicates that the amount is nil or negligible.
A full stop is used to indicate decimals.
- A hyphen indicates that the item is not applicable.
- A minus sign indicates deficit or decrease, except as indicated.
/ A slash between years indicates a crop year or financial year, for example,
2017/18.
- Use of hyphen between years, for example, 2017-2018, signifies the full
period involved, including the beginning and end years.
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throughout this thesis paper for different countries.
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