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CHAPTER 1
INTRODUCTION

1.1. Background

Industrial Engineering Study Program of Universitas Atma Jaya Yogyakarta
obligates all of its students to conduct an internship or work practice in
accordance to the IESP curriculum. I|ESP believes that the work
practice/internship can be used as an arena for the students to develop, improve,
and grow professional work ethics as an industrial engineer.

Work practice paradigm is that the students are expected to experience first-hand
the application of Industrial Engineering theories. The student is working in a
company he/she had chosen. Working, in its own sense, encompasses the
planning, design, improvement, application, and solving of a specific problem.
Therefore, the tasks that the student has to do in an internship or work practice

are:

Recognizing the company’s environment

Keeping pace with the company’s working process continuously
Finishing the task given by a superior, supervisor, or field supervisor.
Observing system’s behavior

Compiling a written report
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Engaging in an internship test

Since an industrial engineer engages in system elements such as Man, Material,
Machine, Money, Method, Environment, Energy, and Information; the student

must relate all of their activities with either one or more aforementioned elements.

1.2. Objectives
The objective of the internship or work practice are:

a. Train discipline

b. Train the ability to interact with subordinates, work partners, and superiors
within a company

c. Train the ability to adapt in a work environment
Directly observe a company'’s activities in running their business

e. Complement the theories learned within classes with actual practice within a

company




f. Enhance insights regarding production and business system

1.3. Location and Time of Industrial Practice

The industrial practice was conducted at PT. Kanisius (Printing and Publishing).
The company is located at Cempaka Street No. 9, Deresan, Caturtunggal,
Kecamatan Depok, Kabupaten Sleman, Special Region of Yogyakarta. The
period of the industrial practice is between 6% of August 2018 until 7% of
September 2018.

The student was originally assigned to the Logistics department, doing tasks
such as recording and writing documents related to the main printing materials,
paper and plate. Besides that, the student also has to deliver the paper that had
been cut to the printing department. However, it turns out that the Pre-Printing
department needed help. Hence, the student was transferred to assist the pre-
printing in printing and delivering the plates. Only after two weeks the student
was reassigned back to the Logistics department.

There are two different shifts in a day for the workers in PT. Kanisius Yogyakarta.
The first shift starts at 07.30 — 15.00, whilst the second shift starts at .... — 21.00.
All employees are required to arrive before 07.30 because morning prayers and

briefings are conducted at that hour.




CHAPTER 2
COMPANY OVERVIEW

Chapter 2 aims to give a general description of the company in which the student
conducted the internship. This includes its brief history, organizational structure,
and the company management itself. Company management encompasses its
vision and mission, marketing, human resource, facility, and other important
functions that allow PT. Kanisius to conduct their business activity.

2.1, Brief History of PT. Kanisius

PT. Kanisius was formed long before Indonesian Independence on 26th January
1922. It was originally formed as a missionary work with the name Canisius
Drukkerij (KANISIUS Printing). Its main function at the time was to print books for

students and also prayer book for the Indonesian Catholic Church.

Soon after Indonesian Independence, PT. Kanisius was given a task by the
Indonesian government to print a book called ORI (Oeang Republik Indonesia).
The book played a vital role in the government's attempt to defend Indonesian

Independence and strengthens it after the proclamation.

Around 1970s, the printing company is starting to be managed by both Jesuit
Pastors and laymen. Because of this partnership, it was also during this time
Kanisius experienced a lot of modernization process, human resource
development, and financial independence.

In mid 1990s, Kanisius starts to expand their business to include magazine
printing and multimedia products. Not much later, in response to the changing
world and information technology, Kanisius includes audio cassettes, interactive
CDs, greetings card, posters, etc.

Starting 1t January 2014, Penerbit-Percetakan Kanisius officially changed its
name and legal status into PT. Kanisius. This legal status change does not alter
any of Kanisius vision or mission. They remain true to their main objective which
is to help realize a society which are both nationalists and dignified.

2.2. Organizational Structure
PT. Kanisius' organizational structure is mostly vertical and has a strict
hierarchical relationship. On top of the hierarchy is the board of directors, with its




head being the president director. The board is responsible for major strategic
decisions within the company, for example is whether or not buy a new

expensive cutting machine, salary increase for employees, etc.

Since Kanisius’ original founder was the Jesuit congregation, there are some
priests that were placed as members of the board. Other than priests, there are
also laypersons that are included as company board members. Figure 2.1 is the

position of the board of directors on the top of organizational structure.
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Figure 2.1. Board of Directors of PT. Kanisius and the Divisions

Below the board of directors are the sixmain divisions of the company. Kanisius’
divisions are divided based on their functions. They are publishing, sales, human
resource management and facilities and infrastructure, finance, supporting
function, and printing division. Each of the division has its own set of

responsibilities and authorities; and are governed by a division head.

Normally, each of the division would have their own departments, which in turn
would have sub departments and units at the bottom. However, there are some
departments that functions independent of any division, such as Company
Secretary and Public Relations, Research and Development, Purchasing, and
Engineering. The reason they are independent is because they work closely with
almost all departments and putting them under one division would limit their
communication’s efficiency and effectiveness. Figure 2.2 depicts such
departments, located under the supporting function division. Note that the
division of supporting function does not actually exist within the company, it is
simply added to group the previously mentioned division-less departments and
sub departments.
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Figure 2.2. Supporting Function of PT. Kanisius

Figure 2.3 is the organizational structure of the Publishing Division. The
publishing division possess three departments, each with its own department
head; ecclesiastical products, general education products, and Kanisius
Exclusive Publishing. Basically, each department is responsible to manage a
certain type of products helped by their own sub-departments and units.
Ecclesiastical department takes care of Church books and literature publishing,
of which usually comes from the Catholic Church themselves. General Education
department is responsible for publishing books about education in general, of
which most of them are from educational institutions. KEP is unique because it
takes care publishing orders from individuals or organizations, whose books does
not touch the Catholic Church subjects or educational subjects. All of the
departments have editors and marketing sub departments, with each editor

helped by an artistic unit responsible for design-related processes.
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Figure 2.3. Publishing Division of PT. Kanisius

Figure 2.4 is the organizational structure of the sales division Sales division is
divided into two departments, trading and sales department. Trading department
is responsible for the various Taman Komunikasi sub departments which are
spread across Indonesia, whereas sales department is responsible for the
marketing offices, who are their sub departments. Sales department is therefore
also responsible to handle all the activities occurring within each marketing
offices, including incoming orders or finding potential customers. And because all
of the Taman Komunikasi sells Kanisius products, trading department is

responsible to handle all the problems concerning those subsidiaries.
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Figure 2.4. Sales Division of PT. Kanisius

Figure 2.5 is the organizational structure of the human resource division. Human
resource management and facilities and equipment division only have one
department, development, who are responsible for developing and maintaining
company employees. They are also responsible for the recruitment process. In
addition, there is one sub department that is responsible directly to the division
head, which is the facilities and equipment, consists of units such as security,
maintenance, vehicle, and garden.

Pengembangan

Figure 2.5. HRM and Facilities and Equipment Division of PT. Kanisius




Figure 2.6 is the organizational structure of the finance division. Finance division
is pretty much straightforward, consisting of two departments which are finance
and accounting. Finance department possess two sub department, account
receivables and business administration; while accounting department have
calculation and accounting sub departments. Basically, they are responsible to

handle the money flowing through the company, paying suppliers, auditing
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Figure 2.6. Finance Division of PT. Kanisius

Figure 2.7 is the organizational structure of the printing division. Printing division
is responsible for the printing process that happens within the company, it
consists of print service marketing, PPIC, and production department. Print
Service Marketing's main job is to handle incoming printing orders and make sure
that both old and new customers have the best of services. They will also handle
the proofing for customers to prevent errors in subsequent printing process.

PPIC department's main task is to make a production schedule and make sure
that materials are available for production process to occur. They are helped
JSA-Expedition and Logistics sub departments. Production department is
responsible for the actual production processes that occur within the floor, they
possess three sub departments; pre-printing process and digital, offset printing,
and post-printing; each with their own distinct activities and processes.
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Figure 2.7. Printing Division of PT. Kanisius

2.3. Company Management

2.3.1. Vision and Mission

As a company, PT. Kanisius owns both vision and mission as a way to keep the

company staying true to its original purpose.

Vision:

Become a professional company and the main choice of customers through

publishing, printing, and sales in order to realize a nationalists and dignified

society.

Mission:

1. Involve oneself in the Church’s work and society education.

2. Prioritize customer satisfaction by providing published products, printing
products, Church equipment and education, which are both comprehensive
and quality.

3. Strengthen and increase the number of customers by building the
Communication Park and synergize with strategic partners.

4. Achieve growth and profitability through increase of sales and cost control.

5. Increase employees’ productivity by using a professional human resource
development system.

6. Utilize the proper technology in order to optimize business operation and

creating innovative products.




The values of PT. Kanisius as a company are:

1.

S

Honesty
Discipline
Spry
Competent

Learner

2.3.2. Employment

a.

Recruitment

Employee recruitment at PT. Kanisius is done by the Department of Human
Resources and Equipment. The company opens the recruitment process
every year in line with the needs of each departments or divisions. Therefore,
the positions offered each year varies according to each department's

request to the Department of Development.

The vacancies are distributed through various channels, such as social
medias and the official corporate website. Since PT. Kanisius is affiliated with
the Catholic Church, it is not uncommon to see the company’s job vacancies

listed in a Church’s information board; or even announced after the mass.

The recruitment process of PT. Kanisius can be divided into four different
stages. It starts with an administrative selection process, in which the
candidates are initially selected based on their submitted documents such as
Curriculum Vitae. If a candidate is able to pass this stage, he/she will
continue to a written and interview test. In the case of an internship, both the
written and interview test are done simultaneously. But for permanent
employment, they are done separately from each other. After the interview
test, an employee who manages to get to this stage will be called by PT.
Kanisius for salary negotiation. When both the employee and PT. Kanisius

reach an agreement, then the employee is officially selected.

On the first three months, an employee will be put through an evaluation
period. Not to mention that he/she will be given an introduction to PT.
Kanisius as a whole; what the company stands for, its brief history, 1SO
certifications, health and safety system, standard operating procedure for
his/her department, etc. After three months, the employee will be evaluated

based on his/her performance and the management shall act accordingly.
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There exists a system for employees who have served in PT. Kanisius for a
specific amount of time, they will be given extra paid leaves in a year. This
extra paid leaves is outside the basic paid leaves that each employee has, so
the longer you work in PT. Kanisius, you are basically given more possible
day offs.

The recruitment process for intern is more or less the same compared to
regular employment. First the candidate must submit a proposal to PT.
Kanisius, after which HR would review the documents thoroughly. Assuming
that the candidate’s documents are sufficient and deemed qualified, he/she
will be invited to do an interview and written test. About 1 week after the
interview, should the candidate succeed, an email will be sent notifying

hisfher success.

. Compensation System

The compensation system of PT. Kanisius follows the 3P principles, which
are Pay for Position, Pay for Performance, and Pay for Person. Besides the
main salary, PT. Kanisius also gives allowances to each of the employee. An
employee gets three kinds of allowances should hefshe fulfill the necessary
conditions. There ismoney allowance for husband/wife, money allowance for
children (based on the number of children), and rice allowance for the

employee (including his/her family).

Wage cuts are also applicable to an employee should he/she arrives late to
work, did not come to work at all, or leaving early from work due to some

reasons.

. Working Hour

There are two different types of working hour for employees in PT. Kanisius,
office working hours and logistics/PPIC working hours. For office working
hour, from Monday to Friday it starts at 07.30 WIB in the morning until 15.00
WIBIn the afternoon. Whilst on Saturday, it starts at 07.30 WIB in the morning
until 12.30 WIB in the noon. Break hours, which only exists on Monday until
Friday, starts at 11.30 WIB until 12.00 WIB in the noon.

Logistics and PPIC working hours differ with the office working hour in the
sense that they have two different shifts in a day. From Monday to Friday, the
first shift starts at 06.30 WIB in the morning until 14.00 WIB in the afternoon.
The first shift's break starts at 10.30 WIB until 11.00 WIB. It then continues to
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the second shift which starts at 13.30 WIB until 21.00 WIB in the evening.
Second shift break starts at 17.30 WIB until 18.00 WIB. Saturday is a bit
different where the first shift starts at 06.30 WIB and ends at 11.30 WIB. The
second shift starts at 11.00 WIB until 16.00 WIB. Just like the office working
hour, there are no break hours on Saturday. The logistics and PPIC working
hour also apply to other departments directly related to the production floor.
An example is the CTP (computer to plate) sub unit, which is a part of the
pre-printing department.

2.3.3. Marketing

PT. Kanisius has several marketing strategies on hand in order to compete with
its competitors. However, it is important to note that the company has been
around for a very long time, well before the Indonesian Independence, and
therefore it makes sense that PT. Kanisius already has quite the reputation
among Indonesian citizens. Catholics, especially those who attended Catholic
schools, are guaranteed to at the very least heard of the name Kanisius. This is
because Catholic educational books are mostly published and printed by PT.
Kanisius. The Church itself frequently trusts PT. Kanisius to print religious books
such as guide books for specific prayers, books telling stories of Saints, etc.

Regardless, the Catholic Church is not the only customer of PT. Kanisius. The
company, being both a printing and publishing company, serves a variety of
customers starting from individuals who wanted to publish a book, a company,
university, school, community, and many others. Aiming to establish a stable and
diverse market, PT. Kanisius owns several marketing offices spread across

Indonesia.

1. Jakarta Marketing Office
Komplek Ruko Kranggan Permai, RT 16/4 JI. Alternatif Cibubur,
Jatisampurna, Bekasi 17433 Jakarta

2. Tangerang District Marketing Office
Villa Melati Mas Blok C3 No.22C, Jalan Cemara, Serpong Utara, Tangerang
Selatan 15323 Tangerang

3. Bandung District Marketing Office
Jalan kembar Sari Indah 1 No.12, Cigereleng, Regol, Bandung

4. Surabaya Marketing Office
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Kompleks Ruko Rungkut Megah Blok H/1 JI. Raya Rungkut No. 5, Surabaya
60293 Surabaya

5. Palembang Marketing Office
JI. Lintas Barat Sukabangun Il Ruko G3 Kelurahan Sukajaya, Kecamatan

Sukarami, Palembang

Besides marketing office, PT. Kanisius also established several Taman
Komunikasi (Communication Park) as a way for the company to both market
itself and provide the opportunity for people all across the country to read and
enjoy Kanisius’ books.
1. TAKOM Pusat
JI. Cempaka No. 9, Deresan, Caturtunggal, Depok, Sleman, Daerah Istimewa
Yogyakarta 55281, Yogyakarta. Figure 2.8 is the front view of the TAKOM in
Yogyakarta.

Figure 2.8. Taman Komunikasi Located within company’s Area

2. TAKOM Kanisius Kranggan
Komplek Ruko Kranggan Permai, RT 16/4 JI. Alternatif Cibubur,
Jatisampurna, Bekasi 17433, Jakarta
3. TAKOM Katedral
JI. Katedral No. 7, Jakarta Pusat 10710, Jakarta
4. TAKOM S8t. Maria
JI. Daan Mogot No. 14, Tangerang, Banten 15111, Tangerang
5. TAKOM Santo Laurensius
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JI. Sutera Utama No. 2, Alam Sutera, Serpong Utara, Tangerang Selatan
15326, Tangerang

6. TAKOM Kanisius Rungkut
Kompleks Ruko Rungkut Megah Blok H/1 JI. Raya Rungkut No. 5, Surabaya
60293, Surabaya

7. TAKOMSt. Yakobus
Puri Widya Kencana Blok LL No. 1, Citraland, Surabaya 60231, Surabaya

8. TAKOM St. Antonius
JI. Arifin No. 1, Surakarta 57111, Jawa Tengah, Surakarta

PT. Kanisius also has a membership system available for bookworms with its
own privileges called KRC (Kanisius Reading Club). The membership aims to
provide the most up to date and actual information for its members about
Kanisius products. It gives members 25% discount when buying Kanisius books
whether through the specialized KRC portal or directly at TAKOM. One only
needs to show the membership card when buying books at TAKOM and he/she
will get the discount.

2.3.4. Facilities

a. Canteen
Figure 2.9 is the picture of PT. Kanisius’' canteen. The canteen provides meal
for employees from Monday to Friday on break hours, which means food are
served two times a day. The employees do not need to pay for the food,
instead they must redeem a card specifically for eating provided by the
company. The card is given to each employee by his/her department head
around 15 minutes before break time starts. Without the card, an employee

cannot enjoy this benefit at the canteen.
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Figure 2.9. Canteen of PT. Kanisius

Tender system is utilized for determining who will cook at the canteen for a
specific period of time. PT. Kanisius will offer the position to several tenders.
The winner shall have the right to serve the food for a period of time that had
been agreed upon.

. Parking Lot

PT. Kanisius owns several parking lots within its complex. The employee’s
parking lot and visitor's parking lot are separated. The employee’s parking
lots are located on the southern part of the complex, both 2-wheeled and 4-
wheeled vehicles can park there. In total, 150 two-wheeled vehicles and 16
four-wheeled vehicles can be accommodated for employees. Figure 2.10 and
2.11 are the pictures of the employee’s parking lot.
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Figure 2.10. Employee’s Motorcycle Parking Lot of PT. Kanisius

it

Figure 2.11. Employee’s Car Parking Lot of PT. Kanisius

Figure 2.12 and 2.13 are the pictures of visitor's parking lot. The visitors
parking lots are located near the entrance gate of the complex. The parking
lot serves both PT. Kanisius’ visitors and TAKOM visitors. Maximum capacity
is 10 four-wheeled vehicles and 30 two-wheeled vehicles.

; =
Figure 2.13.Visitor’s Bike Parking

Figure 2.12.Visitor’s Car Parking
Lot
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Lot

c. Waste Management Facilities
PT. Kanisius has several waste management facilities each accommodating

different types of waste. Figure 2.14 until 2.17 are the pictures of waste
treatment facilities owned by the company.

Figure 2.16.Liquid waste treatment center, both water and chemical
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Figure 2.17. Hazardous and Toxic Materials Waste Warehouse

Table 2.1. lists the waste types that PT. Kanisius produces and how they
managed them. Waste management is something that the management
considers important, especially because printing processes demand certain
chemicals that may have hazardous effects towards both the environment and

the employees.

Table 2.1. Types of Waste and its Treatment

Type of Waste Explanation

Due to the nature of the machines used for production,
it is inevitable that PT. Kanisius will possess waste that
Hazardous and are both hazardous and toxic. Government regulation
Toxic Materials (B3) | states that these kinds of wastes have to be treated
Waste specially and stored within a specialized containment
unit. PT. Kanisius owns a special storage for this type of

waste.

Table 2.1. Types of Waste and its Treatment (Contd.)

Type of Waste Explanation

Not every paper that are used in the machines ended
up being a part of a book. Sometimes, mistakes are
Paper Waste : i e
made. Also, when papers are cut prior to printing

process, inevitably paper waste are made. In PT.
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Kanisius, the papers waste is collected and then sold to
an external party for extra money.

Residual chemicals used by the machines are collected

Liquid Waste ) . o
. in a giant drum located within the company’s area and
(Chemical) s
then sold to an external party when it is almost full.
o The water residue from the production process are
Liquid Waste "
processed and sterilized so they can be reused for the
(Water)

bathrooms and tap water.

d. Basketball and Badminton Court
A basketball and badminton court also exist within the company complex to
support employee’s sport activities. Figure 2.18 is the picture of the court.

Figure 2.18. Basketball and Volleyball Court

e. Open Field
PT. Kanisius owns an open field within its complex. It is often used as the
main venue for company’s various events, such as Coloring Competition for
Elementary School Students, Bible Reading Competition, etc. Figure 2.19 is
the picture of the field.
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Figure 2.19. PT. Kanisius Logo on the side of the field
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CHAPTER 3
COMPANY SYSTEM OVERVIEW

Chapter 3 contents encompasses the system adopted by PT. Kanisius in
conducting its business routine. Business process will be given and explained in
this chapter. Company’s product types, along with its production processes and

facilities are also present and shall be thoroughly explained.

3.1. Company Business Process Mapping

The business process of the whole company is runs based on customer order,
since PT. Kanisius itself can be categorized as a Make-to-Order company. The
trigger for every department to conduct its operation is customer order. If there is
no customer order, then there would be almost zero activity within the company,
especially the production floor. The full business process map can be looked up
on Appendix 2 of this report.

Customer orders are not limited only to orders by external parties, there also
could be internal orders which come from within PT. Kanisius themselves. In turn,
the orders will produce internal products, which would either helps the company
to run its events or even sold. Examples of such products are 53th PT. Kanisius

Anniversary and invitation for Kanisius events.

Regardless of type of order, every one of them would eventually find their way
into the Marketing department. The department has two sub-departments;
Administration and Sales. Sales, judging by its name, has a job to maintain the
loyalty of old customers while at the same time searching for new ones.
Administration, on the other hand, has the job to process each incoming order

and create a job ticket should the customer confirms his/her order.

Before the job ticket is made, the customer has to pay an amount of down
payment to PT. Kanisius. The money, in turn, would be received by Finance, who
will send notification to Marketing. Note that prior to paying down payment, a
meeting had already been conducted between the customer and Marketing to
discuss order details. Marketing then contacts the customer again to send design
files, in which after receiving the files, would analyze it in detail.

A decision then must be made, which depends on the type of files that the

customer gave. Should the file’s type be ready-to-print, another decision awaits
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whether or not the order is categorized as mass printing. If it is not, the Digital
Printing department becomes its destination. Else, the order would go to JSA-

Expedition.

If the file is not ready-to-print, then it would have to be sent to File Check and
Design department. It is located just next to the Marketing department in order to
ease communication and prevent misinformation, since communication between
the two are crucial for the next production steps. The File Check and Design
department is responsible to process the customer order according to customer's
demands and specifications. Thus, maintaining constant communication with

Marketing acting as bridge between them and customer is extremely important.

When the design is complete and ready, a proofing must be printed and sent to
the customer for approval. Figure 3.1 is the picture of the printer used for printing
proofing materials. Only after the approval is given, production process can
begin. This step is paramount, because there have been many cases where
whole production process must be repeated for a specific order because of

miscommunication with the customer. Such an oversight could prove costly.

Figure 3.1. Proofing Machine located within Printing Service Marketing
Dept.

When the approval is given, another decision needs to be made. If the order is
categorized as mass printingthe processed files along with the job ticket would go

to JSA-Expedition. Else, it would go to Digital Printing.

Digital Printing department and Offset Printing department are not connected to
each other, they both are independent of each other and can function perfectly

whether the other exist or not.
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In Digital Printing, they will first receive both job tickets and files. Most customers
would choose digital printing because of its speed, as it requires no pre-printing
process. However, mass printing in Digital is unfavorable because the cost would
be unimaginably high. PPIC staff within the department will process all incoming
orders and make an actionable schedule for production, obviously based on the
closest deadline. The production can begin immediately after the schedule for the

is made.

In the event where papers are not available (paper type depends on customer’'s
demand), a material requisition form is filled and given to the Logistics
department. Logistics then will process the requisition form by documenting it in
“MD” Form. After that, papers are taken from the warehouse and cut according to
specification written on the requisition form. Once finished, the papers are

delivered to Digital using a cart.

When papers are available, printing process can begin immediately. When it is
done, the printed papers are sent to the post printing sub-area, located also

within Digital Printing area.

In PPIC JSA-Expedition, which is a part of Offset Printing department, they also
receive both job tickets along with the files. Offset printing differs from Digital, in
the sense that it is only used for mass printing orders. Unlike Digital, the more
papers printed, the cheaper it gets. Scheduling process for offset printing is a bit
more complicated typically because it requires a pre-printing process. Pre-
printing involves the plates as an input of the offset machines. After the schedule
is done, it is then shared to various departments; mainly Logistics, Printing, and
CTP department. The job ticket however, will only be given to CTP department
for plate-printing. Note that PPIC-JSA Expedition will also make the job ficket
even more detailed, such as determining which type of paper to use, how to cut
it, imposition of files, etc.

Soon after job ticket is received, the operator will start working to produce TIFF
files according to specifications on the job ticket. TIFF files are the only type of
file that could be read by the CTP machine. Each file will act as an input for the
machine laser shooter, which will shoot according to page designs. After the file
is done, blank plates must be inserted manually into the machine. If plates are
not available, a material requisition form is filled and given to Logistics
department. Soon after receiving request, Logistics will take the plates from Pre-
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Pro warehouse and deliver it to CTP. The material requisition form is given to
Logistics for documentation, while a copy is kept within CTP department.

Each order demands different amount of plates depending on the pages and
exemplars. When the plates for a specific order have finished printing, they are
packed and then sent to Logistics department. In addition, each delivery has to
be documented on the Plate Delivery Form.

3.2. Product Variety

As a printing and publishing company, PT. Kanisius main products are books and

its related media. In its publishing department, the company has four main

product categories.

a. Gerejawi (Ecclesiastical)
This category is in line with the origin of PT. Kanisius, when it was first built to
support the spread and growth of the Indonesian Catholic Church. Until now,
PT. Kanisius still stays true to that mission by the existence of this product
category. The products within this category are mostly religious books related
to the needs of the Catholic Church, such as the Eucharistic Celebration
Book, First Communion Handbook, Madah Bakti, etc.

Besides religious books, this category also includes spiritual reading books
such as catechists’ books, philosophy, theology, etc.

b. Kependidikan-Umum (General Education)
Besides publishing books for the Catholic Church, PT. Kanisius also
publishes books for educational purposes which falls in this category. The