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BAB IV 

KESIMPULAN DAN SARAN 

 

A. Kesimpulan 

Garuda Indonesia sebagai maskapai senior di Indonesia selalu 

mengutamakan kualitas, hal itu terwujud dari inovasi armada secara bertahap, 

yaitu dengan mendtangkan armada terbaru Airbus A330-200 yang sangat 

menarik untuk ditelusuri lebih lanjut. Peran Public Relations dalam 

mensosialisasikan Airbus A330-200 dapat dikatakan sangat berpengaruh bagi 

pesawat brand-new ini, karena program-program sosialisasi yang telah 

dirancang dan dilaksanakan oleh PR Garuda tentunya akan sangat menarik 

respon publik dan membawa dampak positif bagi perusahaan. Selain itu juga 

dapat mempertahankan image PT. Garuda Indonesia dan dapat meningkatkan 

petumbuhan serta kelangsungan hidup PT. Garuda Indonesia. 

Dalam menjalankan perannya dalam sosialisasi Airbus A330-200, PR 

sebelumnya melakukan analisis untuk mengetahui segala informasi tentang 

publik / masyarakat, terlebih publik yang menjadi sorotan atau target. 

Kemudian dibuat suatu program yang berkaitan dengan sosialisasi dengan 

tujuan mempromosikan / memperkenalkan Airbus A330-200 kepada publik 

dan memberikan kenyamanan serta kepercayaan pada publik, sehingga akan 

membawa pengaruh positif bagi pihak PT. Garuda Indonesia. 

PR Garuda Indonesia dalam mensosialisasikan Airbus A330-200 

menjalankan perannya sebagai fasilitator antara PT. Garuda Indonesia dan 
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media, disini PR melakukan cek dan ricek mengenai segala macam bentuk 

berita yang ada sangkut pautnya dengan Airbus A330-200. PR juga berperan 

sebagai pembicara ketika ada suatu hal yang berkaitan dengan Airbus A330-

200, dalam hal ini PR harus memiliki keahlian berkomunikasi untuk 

meyakinkan publik dan mempertahankan image Garuda Indonesia. 

Dalam hal menentukan dan merencanakan program sosialisasi, PR 

diberikan kepercayaan untuk menyusunnya, namun tetap membutuhkan 

pertimbangan dari pihak direksi, untuk selanjutnya melaksanakan program / 

kegiatan sosialisasi Airbus A330-200 yang sudah dirancang. Misalnya 

membuat berita pers, harus dipertimbangkan apakah sudah efektif segala 

informasi mengenai Airbus A330-200. 

Dalam hal ini, selain bagian direksi, kepala departemen lainnya juga 

ikut menambah referensi bagi PR untuk menyusun rencana atau program-

program yang berkaitan dengan sosialisasi Airbus A330-200. 

Aktivitas lobbying sering kali dilakukan untuk memudahkan hubungan 

dengan pihak-pihak terkait, tentu saja yang berhubungan dengan sosialisasi 

Airbus A330-200. Salah satu pihak yang membantu adalah pihak media, 

karena segala macam aktivitas sosialisasi A330-200 akan diketahui dan 

tersebar luas melalui media. Ada beberapa media yang bekerja sama dengan 

PT. Garuda Indonesia, yaitu : Bisnis Indonesia, Kompas, Tempo, Media 

Indonesia, Pos Kota, Seputar Indonesia, Suara Pembaruan, The Jakarta Post, 

Gatra, dan beberapa media cetak lokal di beberapa kota besar di seluruh 

Indonesia, serta beberapa stasiun televisi nasional di seluruh Indonesia. Selain 
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itu liputan mengenai kegiatan sosialisasi A330-200 juga tertulis didalam 

majalah bulanan milik Garuda Indonesia yaitu The  Magazine of Garuda 

Indonesia.  

Melalui media diharapkan publik / masyarakat lebih antusias dan 

mengenal Airbus A330-200, selain itu juga aktivitas sosialisasi diharapkan 

dapat memberikan kepercayaan lebih dan simpati dari publik / masyarakat, 

serta memberikan kontribusi yang baik bagi PT. Garuda Indonesia. 

Kegiatan sosialisasi Airbus A330-200 meliputi berita / artikel di media 

mengenai Airbus A330-200, promo tiket dalam rangka penerbangan perdana, 

seminar / jumpa pers yang berhubungan dengan Airbus A330-200, dan lain 

sebagainya. 

Public Relations Garuda Indonesia juga menjadi penulis (writer) berita 

seputar Airbus A330-200 dan orang pertama yang memiliki ide kreatif dalam 

membuat event atau promo khusus. Mendatangi seminar / jumpa pers 

berkaitan dengan Airbus A330-200 juga dilakukan oleh PR Garuda, hal ini 

tentunya membawa kepuasan tersendiri bagi pihak terkai (seperti media) dan 

menjadikan PT. Garuda Indonesia semakin dipercaya oleh publik. 

Sebagai evaluasi kegiatan sosialisasi A330-200, manajemen maskapai 

dengan rutin mengadakan rapat. Dalam rapat ini semua masalah akan dibahas 

secara tuntas dan dicari jalan keluarnya. Hal ini juga untuk memudahkan 

melakukan evaluasi kegiatan sosialisasi A330-200, yang kemudian dijadikan 

referensi bagi PR Garuda. 
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Evaluasi yang telah dilakukan dijadikan tolak ukur dalam menyusun 

program selanjutnya sehingga tugas dan tanggung jawab PR dapat terlaksana 

dengan maksimal, dan dapat mempromosikan Airbus A330-200 kepada publik 

dan mempertahankan citra positif PT. Garuda Indonesia. 

 

B. Saran 

Setelah penulis melaksanakan penelitian mengenai Airbus A330-200 

di Garuda Indonesia, penulis ingin memberikan saran kepada beberapa pihak : 

1. Untuk Public Relations PT. Garuda Indonesia 

Lebih kreatif lagi dalam menuangkan ide-idenya untuk merencanakan 

program sosialisasi pesawat brand-new, seperti Airbus A330-200, 

sehingga akan membawa pengaruh positif bagi citra Garuda Indonesia. 

2. Untuk PT. Garuda Indonesia 

Teruskan kualitas dan pelayanan yang sudah terlaksana dengan baik, 

penambahan armada jenis terbaru (seperti A330-200) dan pembaruan 

konsep pelayanan Garuda memberikan warna baru yang segar bagi publik 

/ masyarakat, dan tentunya akan membawa pengaruh positif bagi PT. 

Garuda Indonesia. 

3. Untuk mahasiswa komunikasi FISIP UAJY, konsentrasi studi PR 

Saat akan melakukan penelitian di suatu perusahaan ada baiknya 

mahasiswa memilih perusahaan yang benar-benar bonafit, dan tidak hanya 

bergantung pada data-data yang diperoleh tetapi juga perlu melakukan 

cross-cek supaya hasil yang diperoleh benar-benar yang terbaik. 
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Garuda Indonesia launches new Airbus 
A330-200 fleet 
Friday, 8 October 2010 

 
Garuda Indonesia has announced the 
addition of new state-of-the-art Airbus 
A330-200 aircraft on direct non-stop 
routes between Jakarta and Shanghai, Beijing, Seoul, Hong Kong, Sydney, and Melbourne. 
The planes will also be added on select flights between Jakarta and Denpasar/Bali, 
Makassar, and Singapore. 
 
The aircraft are equipped with Rolls Royce Trent 772 engines designed to lower overall 
environmental impact and were created to offer every innovation in guest comfort and 
convenience. Executive Class, full-flat seats are equipped with an individual power outlet; 
reading lamp; foot and head rests; personal storage space; and an in-arm, 11-inch, touch-
screen LCD. All service classes are provided with audio-visual, on-demand, in-flight, 
entertainment programs. 
 
Passengers may choose from 25 feature films, 10 TV programs, 48 music albums ,and 25 
interactive video games. 
 
Garuda Indonesia is proud of its expanding, modern fleet supporting more than 93,000 
departures and 9 million passengers every year. In 2011, Garuda Indonesia will take 
delivery of the first of 10 Boeing B777-300 ER (Extended Range) aircraft, which can fly 
365 passengers (typical three-class seating) 14,685 kilometers, nonstop. 

    
      

 

 

 



Garuda Indonesia orders six A330-200 

21 July 2010 

Garuda Indonesia, the national carrier of Indonesia, has placed a firm order with Airbus for 
six long range A330-200 aircraft. Scheduled for delivery from the fourth quarter of 2012, 
the newly ordered aircraft will join a fleet of four recently delivered leased A330-200s and 
six owned A330-300s already in service at the airline.   

Garuda Indonesia's newly ordered A330-200s will feature a high comfort two class layout 
for operation on services to destinations across the Asia-Pacific region, as well as to the 
Middle East and Europe. The aircraft will be powered by Trent 700 engines from Rolls-
Royce.  

"Since we started operating the A330-200 last year, the aircraft has proven itself to be a 
winner for us both in terms of operating economics and passenger appeal," said Emirsyah 
Satar, President & CEO Garuda Indonesia. "The extended range, low operating costs and 
the high levels of comfort make it the perfect vehicle for us to bring our new premium 
service to more international destinations in a profitable and efficient way."  

"We are extremely pleased to reaffirm our long-term partnership with Garuda Indonesia 
with this new order," said Tom Enders, Airbus President and CEO. "The order underscores 
yet again the A330's status as the most efficient aircraft in-service in the mid-size category 
today and the right aircraft right now for airlines across the globe."  

The modern and efficient A330 is one of the most widely used widebody aircraft in service 
today. To date, Airbus has won more than 1,000 firm orders for the various versions of the 
aircraft. More than 700 A330s have already been delivered and the aircraft is currently 
flying with over 80 operators worldwide. 

 

 

 



Indonesian President Susilo Bambang 
Yudhoyono opened the new ''Garuda 
Indonesia Building'' 
Indonesian President Susilo Bambang Yudhoyono opened the new ''Garuda Indonesia Building'' 

On Thursday, 23 July 2009, the President of the Republic of Indonesia Susilo Bambang 
Yudhoyono officially opened the new "Garuda Indonesia Management Building" located in an 
area known as the "Garuda Indonesia City Center", at the Soekarno-Hatta Airport, Cengkareng. 

PT. Garuda Indonesia (Persero) VP Corporate Secretary Pujobroto said, the occasion was also 
marked by the official launching of the new Garuda Indonesia "Corporate Identity Brand 
Refresh" and two brand new aircraft, the Airbus A330-200 and Boeing B-737-800NG (Next 
Generation) fitted up with sophisticated audio & video entertainment system, and sporting a 
modernized interior and exterior that reflect the "corporate identity brand refresh" image. 

Guests at the opening ceremony included several ministers of Kabinet Indonesia Bersatu, among 
them Coordinating Minister of Economy, Sri Mulyani, Minister of Transportation, Jusman Syafii 
Djamal, Minister of State-owned Enterprise, Sofyan Djalil, Minister of Culture and Tourism, 
Jero Wacik, Head of the Indonesian Police as well as members of the diplomatic corps and other 
distinguished guests. 

Measuring approximately 17,000 sqm, the four-storied Garuda Indonesia Management Building 
is built on a five hectare piece of land. The elegant and modern design of the building continues 
in inside where the concept of efficiency is applied in the use of an I-phone telecommunications 
network, which can reduce overhead expenses and simplify business processes towards an 
efficient, paperless environment. 

The modern structure houses Garuda Indonesia's management and around 1000 employees from 
various units. The relocation of the head office from the city center to the Soekarno-Hatta 
Airport already shows positive results which can be narrowed down to a more efficient and 
effective performance in the airline's operations. 

Part of the new service concept also include the range of sophisticated in-flight entertainment 
(IFE) system available on the new Airbus A330-200 and B-737-800NG, such as the "audio & 
video on demand (avod)" placed on each seat that offer passengers a choice of 25 in-flight 
movies, 10 TV programs, a selection of 35 music albums and 25 interactive video games. The 
business class on the A-330-200 is also fitted with 180° reclining seats that can be turned into 
flat beds. These facilities are a precedent for Garuda Indonesia's future fleet. 

Garuda Indonesia also introduces a refreshing concept in service, the "Garuda Indonesia  
Experience", which combines warm Indonesian Hospitality with quality service that emphasizes 
on safety and comfort. 

 

 



The airline's ongoing improvements also revealed a new corporate identity brand refresh. The 
concept behind the change was inspired by "nature's wing" or a reflection of a bird's wing on 
water and the shape of flower petals commonly found in Indonesia. The spirit of the newly 
refreshed corporate identity still maintains the two main elements of the old logo, the symbol 
(bird) and the typography (font). Compared to the cool natural colors (blue, green and aqua) of 
the old logo, the new refreshed brand displays a wider spectrum of colors and a modern typeface 
that complements the bird symbol. The choice of dark grey for the font color bridges the 
transition to the new hues of brown, red and orange that appears in the interior of the new 
Garuda Indonesia aircraft. The Garuda Indonesia's refreshed corporate identity and its system 
was designed by Landor Associates, a branding consultancy that also designed the original 
identity in 1985. 

Despite facing adverse conditions, such as the global financial crisis, the Company has continued 
to move forward and achieved maximum results. Having its business transformation program 
initiated in 2005 on track, Garuda Indonesia gradually scaled down losses from Rp. 811 bilIion 
in 2004, to Rp. 688 billion in 2005, and further dropping to Rp. 197 billion in the following year. 
In 2007, a successful turnaround recorded a profit of Rp. 60 billion. By 2008, the numbers 
multiplied significantly, reaching a dizzying Rp. 669 billion in net profit. 

In anticipation of an increasingly competitive business environment, Garuda Indonesia has  
laid down effective strategies for corporate development until the year 2014, called the 
"Quantum Leap". Several of the steps contained in the "Quantum Leap" program are fleet 
rejuvenation and enhancement, from 56 aircraft till 116 aircraft; increased flight frequency per 
week from 1700 till 3000 flights; and increased flight routes. Throughout 2009, the airline plans 
to establish 18 new routes of which 10 have already been realized. 

To help expand its business, Garuda Indonesia purchased 50 Boeing 737-800NGs scheduled to 
arrive in mid July 2009, and 10 Boeing 777-300ERs which will join the airline's existing fleet in 
2011. Meanwhile, new fleet additions, comprising 4 Airbus A330-200s, are expected to arrive in 
mid 2009 from the manufacturing plant in Toulouse, France. 

 

 

 



 

 

   

 

 



 

 

   

 

 



   

 

 



   

 

 



 

 

   

 

 



 

 

 

 

 



Gambar 1 

Airbus A330-200 

 

 

 

Number in Fleet : 6 A/C 

Engines : RR Trent 768 

Maximum Speed : 880 kph 

Range : 12.500 km 

Seat Capacity : 36 (executive) + 186 (economy) = 222 

Crew : Cockpit 12, Cabin 12 

 

 

 

 



Cabin Views (A330-200) 

       

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 


