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ABSTRACT 

 The main purpose of this study is to investigate the factors that influence 

behavioral intention to adopt Gopay mobile payment in Indonesia. This research uses 

online questionnaire for data collection, which is distributed to 157 respondents from 

all over Indonesia. This study uses PLS-SEM as the analysis tool. 

 The result shows that perceived cost, perceived trust, compatibility, and 

subjective norm have significant effect towards behavioral intention to adopt Gopay 

mobile payment in Indonesia. Further research can add other factors to measure 

consumers’ loyalty to such system in Indonesia. The findings of this study can help 

the companies of mobile payment services in Indonesia to keep existing help the 

business of firms to formulate a better strategy. 
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