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CHAPTER V 

CONCLUSION 

  

This chapter presents conclusions and recommendations based on the 

analysis made in previous chapter. 

5.1 Conclusion 

To complete the research, secondary data is collected from various 

resources; collaboration book between BPS and BEKRAF, the website of BPS, and 

the website of Trading Economics. Data then processed with Pearson product-

moment correlation coefficient using SPSS Statistics. The results of hypothesis 

testing and the following conclusions are as follow; 

1. H1 is supported. GDP of creative economy and economic performance 

have positive relationship with strong positive correlation coefficient of 

0.879. This result is in line with the previous research done by 

Daubaraite & Startiene (2015) and Hidayat & Asmara (2017). 

2. H2 is supported. Creative economy workforce and economic 

performance have positive relationship with strong positive correlation 

coefficient of 0.750. This result is in line with the previous research done 

by Daubaraite & Startiene (2015) and Ghufron & Rahmadtullah (2019). 

3. H3 is supported. Creative economy export value and economic 

performance have positive relationship with strong positive correlation 

coefficient of 0.857. This result is in line with the previous research done 

by Daubaraite & Startiene (2015) and Sukma et al. (2018). 
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5.2 Implication 

 Creative economy has become a driving force for economic growth. It’s 

powerful because the source depends on creative and innovative ideas, which are 

unlimited and sustainable. In line with UNDP Report (2013), creative economy is 

main ingredient for job creation, innovation, and trade contribute to social 

inclusion, cultural diversity, and environmental sustainability. Thus, creative 

economy has a major component of economic growth, employment, and innovation 

in developing country like Indonesia. 

 Indonesia is very much advantaged by the opportunities creative economy 

industry offers, taking into account the workforce, number of business, wages, and 

level of education in developing the industry (Burhanudin et al., 2020). There are 

lots of  empirical evidence supports that creative economy has impact on GDP, 

workforce, and foreign trade. This makes creative economy industry promising for 

the long-run. 

 From this research, it can also be concluded that creative economy have 

positive relationship with economic performance, measured by its GDP, number of 

workforce, and value export. Implications can be obtained as follow; 

1. Indonesia government has seriously paid attention to the creative 

industries sector since the development of new creative economy body, 

BEKRAF. It shows how creative economy has already promoted by the 

government itself. To support the growth, Indonesia government is 

expected to continuosly guide the business practitioners in this industry. 

Especially, most players are small and medium enterprises which 

requires a lot of financial and entrepreunerial support. To enhance the 
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creative economy environments, government can create workshops, 

training, and funding for potential business players. Intellectual property 

rights awareness has to be raised as well. 

2. For scholars and next researcher, this research can be a reference to 

conduct next study. This also can be a reference to compare the 

performance of creative economy industry and economic performance, 

before and after Covid-19 pandemic in the early 2020. 

3.  For future investor, this research is expected to be a useful information 

as consideration and reference to invest in the growing creative 

economy industry in Indonesia. Investor can help Indonesia government 

to fund potential SMEs that needs financial support to grow the 

business. Indonesia is a developing country with large potential growth 

in creative economy sector, since the country has large population to 

contribute to the manpower. This can be a consideration for future 

investor to invest in Indonesia’s local businesses. 

 

5.3 Research Limitation 

Several limitations encountered by authors can be explained as follow; 

1. This study only analyses creative economy annual data of 2010 – 2019 

due to the limited data availability from BEKRAF. Author has tried to 

approach both BEKRAF and BPS to wish for monthly / quarterly data 

(for more accurate result), but it’s not granted. 

2. Data collection (that was conducted by BEKRAF and BPS) was lack of 

standardized definition with no sampling frame. In doing creative 
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economy survey, the sample selection was solely based on non-

probability sampling, due to unavailability of a framework for creative 

economy business. Should the government do better on the survey and 

structural standardization, it would give a more detailed snapshot about 

creative economy performance. 

3. Creative economy is classified into 16 sub-sectors with its own 

performance. But, statistical data is not provided. This research would 

be deeper and more detailed if author can study each 16 sub-sectors and 

its relationship with economic performance. 

4. The concept of economic performance used in this research is covering 

the national economy as whole, not specifically the performance of 

creative industry. 

 

5.4 Recommendation 

 Based on the limitations in conducting this research, author has provided 

suggestions / recommendations for the next researcher, including; 

1. Use monthly / quarterly data to analyze deeper about creative economy. 

Researcher can also utilize the 16 sub-sectors data to get more accurate 

result. But this all depends on the data availability since there is no 

standardized creative economy structure from the government. 

2. A simple way to measure economic performance is to look at the GDP. 

But according to Khramov and Lee (2012) on IMF Working Paper, this 

measurement is too wide and only provides a limited snapshot of the 
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economy. There are still several other concepts to be studied, perhaps 

for the next researcher to dig deeper. 
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