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INTISARI 
 

Instagram merupakan salah satu media sosial yang banyak digunakan oleh mahasiswi. 

Penggunaan instagram dapat memberikan dampak negatif seperti memberikan peluang 

terjadinya kekerasan di dunia maya, khususnya bagi perempuan. Oleh karena itu, penelitian ini 

dilakukan untuk mengetahui hubungan antara penggunaan instagram dengan peluang 

mahasiswi mengalami cyber harassment. 

Penelitian ini menggunakan metode kuantitatif. Teori yang digunakan adalah teori 

Computer Mediated Communication.  Uji korelasi Spearman Rank dan uji Mann-Whitney 

digunakan untuk menghitung korelasi dan besar probabilitas antara sampel. 
Pengambilan data dilakukan dengan membagikan kuesioner secara online kepada 200 

mahasiswi di dua perguruan tinggi di Provinsi DIY, 100 mahasiswi di UII dan 100 mahasiswi 

di UGM. Uji korelasi Spearman Rank dan uji Mann-Whitney menunjukkan bahwa terdapat 

korelasi yang sangat kuat (Rs>0,9) dan probabilitas di atas 0,05 (0,016) sehingga disimpulkan 

bahwa ada hubungan antara penggunaan instagram dengan peluang mahasiswi UII dan UGM 

mengalami cyber harassment. 

 
Kata kunci: Instagram, mahasiswi, cyber harassment
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ABSTRACT 
 

 
Instagram is one of the social media that is widely used by female students. The use of 

Instagram can have a negative impact such as providing opportunities for violence in 

cyberspace, especially towards women. This study, therefore, was conducted to determine the 

relationship between the use of Instagram and the chances of female students experiencing 

cyber harassment. 
This research employs a quantitative method. The theory used is Computer Mediated 

Communication.  Spearman  Rank  correlation  test  and  Mann-Whitney  test  were  used 
respectively to calculate correlation and probability between samples. 

Data collection was carried out by distributing online questionnaires to 200 female 
students at two universities in DIY Province, 100 female students at UII and 100 female 
students at UGM. The Spearman Rank correlation test and the Mann-Whitney test show that 
there is a very strong correlation (Rs> 0.9) and the probability is above 0.05 (0.016) so it can 
be concluded that there is a relationship between the use of Instagram and the chances of UII 
and UGM students experiencing cyber harassment. 

 

 
 

Keywords: Instagram, female students, cyber harassments
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