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Abstract 

 

This research aimed to gain empirical evidence of the influence of Corporate Social 

Responsibility disclosure towards ROE and ROA of consumer goods company that 

is listed on the Indonesia Stock Exchange from 2011 to 2019. CSR is an action 

taken by company that is focusing on the people, planet and profit or known as 

triple bottom line. Implementation of CSR can be realized by company by 

disclosing the CSR activities on the CSR report or on the annual report and the 

company can be measured through the profitability. This research is conducted to 

examine the influence of CSR disclosure towards Return on Equity (ROE) and 

Return on Asset (ROA). The sample used in this research is company in the 

consumer goods subsector during the period 2011 to 2019 that is taken by using 

purposive sampling method. Sample taken as many as 18 companies. This study 

used quantitative approach and using multiple regression analysis method. The 

result of this research indicate that CSR does not have any influence towards ROE 

and ROA. 

Key words: corporate social responsibility, return on asset, return on equity, debt 

to equity ratio, company size 


