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ABSTRAK 

 

Tujuan penelitan ini yaitu menganalisis berbagai faktor yang mungkin saja menjadi pengaruh 

dari minat pengguna dalam menggunakan E-wallet Shopeepay. Digunakan metode kuantitatif 

dalam penelitian ini. Seluruh data dikumpulkan melalui kuesioner dengan jumlah sampel 

sebanyak 430 dengan teknik purposive sampling, kemudian dilakukan analisis data 

menggunakan SEM-PLS. Model penelitian yang digunakan adalah Technology Acceptance 

Model (TAM). Ditemukan empat hipotesis yang diajukan dalam penelitian ini, diantaranya: 

(1) perceived ease of use berpengaruh positif signifikan terhadap minat penggunaan E-wallet 

Shopeepay, (2) perceived usefulness berpengaruh positif siginifikan terhadap minat 

penggunaan E-wallet Shopeepay, (3) trust berpengaruh positif siginifikan terhadap minat 

penggunaan E-wallet Shopeepay, dan (4) perceived risk berpengaruh positif siginifikan 

terhadap minat penggunaan E-wallet Shopeepay. Disimpulkan bahwa ada dua hipotesis yang 

diterima, yaitu perceived usefulness dan trust berpengaruh positif signifikan terhadap minat 

penggunaan E-wallet Shopeepay.   

Kata Kunci: E-wallet, Shopeepay, Kuantitatif, Purposive Sampling, SEM-PLS, TAM, 

Perceived Usefulness, Perceived Ease of Use, Trust, Perceived Risk. 
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ABSTRACT 

 

The aim of this study is to analyze the factors that may be the influence of user interest in 

using Shopeepay E-wallet. Quantitative method was used in this research. All data were 

collected through a questionnaire with a total sample of 430 using purposive sampling 

technique then data analysis was carried out using SEM-PLS. The research model used is the 

Technology Acceptance Model (TAM). There are four hypotheses proposed in this study, 

including: (1) perceived ease of use has a significant positive effect on interest in using 

Shopeepay E-wallet, (2) perceived usefulness has a significant positive effect on interest in 

using Shopeepay E-wallet, (3) trust has a significant positive effect on interest in using 

Shopeepay E-wallet, and (4) perceived risk has a significant positive effect on the interest in 

using Shopeepay's E-wallet. It is concluded that there are two accepted hypotheses, namely 

perceived usefulness and trust have a significant positive effect on the interest in using 

Shopeepay E-wallet.  

Keywords: E-wallet, Shopeepay, Quantitative, Purposive Sampling, SEM-PLS, TAM, 

Perceived Usefulness, Perceived Ease of Use, Trust, Perceived Risk. 
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