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The Role of Art in Declaring the Multiculturalism with Concern on the Concept of Identity
(iCCCC)

Zahra Al-Zedjali & Faeza Al-Dhamari, Art Education Department, College of Education
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 Using Instagram children to elicit stakeholder trust:
How PR has adapted to the selling power of ‘kidfluencers’ (iCCCC & APPRREN)

Catherine Archer, Murdoch University & Kate Delmo, University of Technology Sydney
 
 

'Right to Clean Air' but What Went Wrong?: A Case Study on Global Public Relations in
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Teerada Chongkolrattanaporn, Faculty of Communication Arts,Chulalongkorn University
 (APPRREN)

 
 

Sustainable tourism: Cultural identity and tourists visiting Abu Dhabi (iCCCC)
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Rizwanah Souket, Monash University Malaysia; Pip Mules, Auckland University of
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Public Relations as Community Empowerment: Transmedia Storytelling, Audience
Engagement And Collaborative Resilience Building In Disasters (APPRREN)

Jenny Zhengye Hou, Queensland University of Technology
 



The Advantages and Disadvantages of Social Media Uses in Indonesia Digital Government
(iCCCC & APPRREN)

Dorien Kartikawangi, School of Communication, Atma Jaya Catholic University of
Indonesia

 
 

Ethics and Cross-Cultural Understanding Reconsideration in Corporate Social
Responsibility (APPRREN)

Dorien Kartikawangi School of Communication, Atma Jaya Catholic University
of Indonesia

 
 

A comparative study on Corporate Social Responsibility Practices of European and Asia-
Pacific Airlines (iCCCC)

Lu Yang; Cindy, S.B. Ngai, The Hong Kong Polytechnic University, Chinese and
Bilingual Study department

 
 

Social Networking and Cross-cultural Employee Adjustment: Case Studies of China
Pakistan Economic Corridor Projects (iCCCC & APPRREN)

Arshia Mukhtar, Ying Zhu, Mary Bambacas You-il Lee, University of South Australia
 
 

Multicultural communication in the Middle East: How a ‘young’ profession in a young but
ancient region is adapting to the challenges of cross-cultural communication in an

increasingly digital world (iCCCC)
Joseph Nalloor, Murdoch University Dubai; Catherine Archer, Murdoch   University Perth &

Katharina Wolf, Curtin University
 
 

Mapping Communication Trends of Global Agenda Makers: A Blanquerna Students’
Approach (iCCCC & APPRREN)

Enric Ordeix, Elena Yeste & Alba, Sabate, Ramon Llull University
 
 

Global crises with cross-national impact: Examining the multi-cultural framing of issues
(iCCCC and APPRREN)

Augustine Pang, Kevin Kok-Yew Tan, Jerena CK Ng, MMC, Singapore Management
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Decontextualisation, dehumanisation and the alt-right: A textual analysis of online
reactionary discourse towards the transgender community (iCCCC)

Graeme Paton, Murdoch University
 
 

 Perceptions of Decision Making in Western Australia Iron Ore Companies Dealing with
Chinese Organisations (iCCCC & APPRREN)

Renée Ralph, Curtin University
 
 

 Bridal Shower as a ‘New Ritual’ in Yogyakarta (The Analysis of the Shifting of Values and
Social Class in Bridal Shower Ritual in Yogyakarta) (iCCCC)

Rebekka Rismayanti, Irene Santika Vidiadari, Universitas Atma Jaya Yogyakarta, Faculty of
Social and Political Science

 
 

Public relations and place: friend, foe or just ignored? (APPRREN)
Prue Robson, University of Canberra

 
 

The Power of Local Knowledge: An Exploratory Study of Public Relations Practice in
Bangladesh (iCCCC)

Mohammed Rizwan Sharif, Charles Sturt University & Katharina Wolf, Curtin University
 
 

Of Taboos and Traditions: An Exploration of Food Biases amongst Indian Business
Students and Executives (iCCCC)
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Negotiated and discursive power in Southeast Asia: Exploring the ‘bibingka’ model of CSR
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Marianne Sison, School of Media & Communication, RMIT University;
 
 

 Digital PR and Social Media Communication in Thailand (APPRREN)
Pavel Slutsky, Chulalongkorn University, Thailand

 
 

Intentionality of Communication Acts and Cultural Contexts (iCCCC)
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Practising Public Relations in the Middle East: Global vs Local Trends
(iCCCC)

Inka Stever, Zayed University, UAE
 
 

The Road to Sustainability: The Roles of Thai PR Industry in the Digital Era
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Public Relations, Pedagogy and Problematic Technological Developments (APPRREN)
Lukasz Swiatek, University of New South Wales & Christopher Galloway, Massey University

 
 

Bridging Classroom and Industry Boundaries for Deep Learning: Insights from a
Successful Public Relations Tutorial Activity (APPRREN)
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Rethinking Strategic Communications, Public Relations, and Marketing –  A Pracademic’s
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Kevin Kok-Yew Tan, MMC Head, Strategic Communications and Research  DesFran
 
 

Campaigns and other communications in the discourse of orphanage voluntourism in
Bali (iCCCC & APPRREN)

Regina Titelius, Murdoch University.
 
 

 “One last climb”: examining the language surrounding the closure of Uluru to climbers
and implications for sustainable tourism (iCCCC & APPRREN)
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 Identity on Private Universities’ Billboards in Yogyakarta (iCCCC)
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Bridal Shower as a ‘New Ritual’ in Yogyakarta (The Analysis of the Shifting of Values and 

Social Class in Bridal Shower Ritual in Yogyakarta) 

(iCCCC) 

Rebekka Rismayanti, Irene Santika Vidiadari, Universitas Atma Jaya Yogyakarta, Faculty 

of Social and Political Science 

 

Adopting a lifestyle, a behavioral pattern differentiating an individual from the others, is 

one of the characters of modern society. Through lifestyle, a person can build his/her 

social identity. The lifestyle fulfillment in this modern era—through fashion, hobby, 

tourism, or various kinds of celebration—has resulted in the emergence of consumptive 

social groups. In Indonesia, the consumptive modern society grows hand in hand with 

economic globalization and the transformation of consumptive capitalism indicated by 

the boom of shopping places, the growth of industries e.g. beauty, culinary, luxurious 

housing area, etc. (Ibrahim, 2011, p. 8). One of the lifestyles currently adopted in 

Indonesia is “bridal shower.” The bridal shower grew in the United States, Canada, 

Australia, and New Zealand and was originally a moment to give presents (usually 

household equipment) for the brides to help them as they enter married life (Laili, 2018). 

In Indonesia, however, the adopted ritual is luxurious celebrations, practiced by high-class 

society and even celebrities. It is not at all cheap because. The bridal shower is usually 

held at a restaurant or hotel room with food, decorations, and accessories This modern 

Indonesian ritual has become different from that of the bridal shower in other countries. 

Business actors, particularly event organizer (EO), see it as an opportunity by facilitating 

the adopted ritual. Ironically, many cultural communities in Indonesia have quite similar 

an event like a bridal shower. Yogyakarta, a city which still preserves its culture, for 

instance, has a pre-wedding ritual called siraman or midodareni. The aforementioned 

facts have triggered us to study and describe the shift of values and social class occurring 

in Yogyakarta. This qualitative research applies case study methods. The primary data is 
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gathered by in-depth interview and non-participant observation. The research subjects 

are 5 (five) big, oldest event organizers in Yogyakarta. The data are analyzed with Miles 

and Huberman’s technique (in Narendra, 2008), namely data reduction, data 

presentation, and conclusion making. The result shows that even though the request for 

the bridal shower comes from various social classes, most of the clients are middle-class. 

Moreover, the informants unveil that more complex and time-consuming price 

negotiation usually occur when they are dealing with middle-class clients. Such clients 

throw bridal shower to create an image of certain social class and post it on social media, 

yet they want it done in a very minimum budget. The client’s economic ability does not 

only influence budget offering but also the concept of the event. The clients who pay 

more usually want a simple, minimalist event, whereas the clients who pay less usually 

request for festive bridal shower decorated with various ornaments, as the festivity is 

regarded a symbol of luxury. According to the informants, event organizers in Yogyakarta 

tries to organize bridal shower events following the costumer’s request. For the 

promotional purpose, they also post the events on social media, resulting in the clients 

choosing to throw a bridal shower instead of midodrine. For the sake of business, the EOs 

overlook the original definition of the bridal shower. The EOs become the actors which 

put highlights on the luxurious aspects of bridal shower ritual in Yogyakarta. It is 

illustrated on the eagerness of all the informants to say that it is important to show that 

a bridal shower is unique and luxurious; because the costumers want something different 

out of this ritual. The EOs able to organize unique and luxurious events will satisfy the 

clients. As a result, they will get a positive image as event facilitator. Eventually, the EOs 

contribute to the shift of the values contained in the bridal shower in Indonesia. "Western 

bridal shower" in Indonesia was once the representation of the high-class society because 

it emphasized more on luxurious symbols—the venue, decoration, accessories, etc. As 

time goes by, it is now adopted by middle-class society, which make it part of pre-wedding 

procession without abandoning “Javanese bridal shower” (siraman or midodareni). This 

finding shows that the meaning of bridal shower in Yogyakarta has changed from that of 

the origin. This study helps us understand the meaning and value shifting of bridal shower 

in Indonesia, particularly when the business actors get the financial benefit (profit) from 
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the misunderstanding. Every individual needs to rethink their cultural understanding to 

avoid misconception and to look back to their authentic cultural roots (e.g. their genuine 

cultural ritual). In academic contexts, it is also important to study the shift of bridal 

shower meaning in other regions in Indonesia beside Yogyakarta.  
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