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MOTTO

“ Be a first rate version of yourself, not a second
rate version of someone else”

- Judy Garland
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INTISARI

Penelitian ini bertujuan untuk menganalisis pengaruh antara experiential
consumption, social environment,dan  involvement in the experience, dalam
mempengaruhi niat berkunjung kembali di Balkondes Tuksongo Pasca New Normal.

Penelitian ini menggunakan purposive sampling dengan sampel valid
berjumlah 270 kuesioner. Responden tersebut dipilih berdasarkan kriteria tertentu yaitu
yaitu penduduk asli Magelang dan wisatawan yang pernah berkunjung ke Balkondes
Tuksongo dengan rentan usia 15 tahun keatas. Metode analisis data yang digunakan
pada penelitian ini adalah Partial Least Square (SmartPLS 3.3.3).

Hasil uji hipotesis pertama menunjukkan bahwa experiential consumption
berpengaruh secara positif dalam mempengaruhi niat berkunjung kembali. Kedua,
social environment berpengaruh secara positif dalam mempengaruhi niat berkunjung
kembali. Ketiga, involvement in the experience secara positif mempengaruhi niat untuk
mengunjungi kembali Balkondes. Keempat, experiential consumption berpengaruh
positif terhadap niat mengunjungi kembali Balkondes. Kelima, social environment
secara positif mempengaruhi niat untuk mengunjungi kembali Balkondes.Keenam,
involvement in the experience memediasi hubungan antara experiential consumption
dan niat untuk mengunjungi kembali Balkondes. Yang terakhir, involvement in the
experience memediasi hubungan antara social environment dan niat untuk
mengunjungi kembali Balkondes.

Kata Kunci : Experiential Consumption, Social Environment, Involvement In The
Experience , Niat Berkunjung Kembali



ABSTRACT

This study aims to analyze the effect of experiential consumption, social environment,
and involvement in the experience, in influencing the intention to return to the
Balkondes Tuksongo Post New Normal.

This research usespurposive samplingwith a valid sample of 270
questionnaires. The respondents were selected based on certain criteria, namely the
natives of Magelang and tourists who have visited Balkondes Tuksongo with a
vulnerable age of 15 years and over. The data analysis method used in this research is
Partial Least Square (SmartPLS 3.3.3).

The results of the first hypothesis test show thatexperiential consumptionhas a
positive effect on the intention to revisit. Second, the social environment has a positive
influence on the intention to visit again. Third, involvement in the experience positively
affects the intention to revisit the Balconies. Fourth, experiential consumption has a
positive effect on the intention to revisit the Balconies. Fifth, the social environment
positively affects the intention to revisit the Balconies. Sixth, involvement in the
experience mediates the relationship between experiential consumption and the
intention to revisit the Balcony. Finally, involvement in the experience mediates the
relationship between the social environment and the intention to revisit the Balconies.

Keywords :Experiential Consumption, Social Environment, Involvement In The

Experience
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