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ABSTRAK

Pada perkembangan saat ini mencari pasangan menggunakan aplikasi online
dating merupakan hal yang sering dijumpai. Dalam penelitian ini mempelajari faktor apa
saja yang mempengaruhi minta pengguna terhadap Tinder. Penelitian ini menggunakan
metode kuantitatif, dengan model penelitian Technology Acceptance Model (TAM). Data
pada penelitian ini dikumpulkan melalui kuesioner online dengan teknik snowball
sampling langsung terhadap pengguna Tinder dan mendapatkan 402 responden. Analisis
yang digunakan dalam penelitian ini adalah SEM-PLS. Penelitian ini menemukan tujuh
hipotesis yang diajukan, diantaranya (1) perceived usefulness memiliki pengaruh positif
signifikan terhadap behavior intention to use Tinder, (2) perceived ease of use memiliki
pengaruh positif signifikan terhadap behavior intention to use Tinder, (3) attitude toward
using memiliki pengaruh negatif signifikan terhadap behavior intention to use Tinder, (4)
word-of-mouth memiliki pengaruh positif signifikan terhadap behavior intention to use
Tinder, (5) perceived playfulness memiliki pengaruh positif signifikan terhadap behavior
intention to use Tinder, (6) perceived enjoyment memiliki pengaruh positif signifikan
terhadap behavior intention to use Tinder dan (7) trust memiliki pengaruh positif signifikan
terhadap behavior intention to use Tinder. Hasil kesimpulan penelitian bahwa ada empat
hipotesis yang diterima, yaitu perceived usefulness, perceived ease of use, perceived
enjoyment dan trust berpengaruh positif signifikan terhadap behavior intention to use

Tinder.

Kata Kunci: online dating, Tinder, Snowball Sampling, SEM-PLS, TAM, Perceived
Usefulness, Perceived ease of use, Attitude Toward Using, Word-of-Mouth, Perceived

Playfulness, Perceived Enjoyment, Trust



ABSTRACT

In the current development, finding a partner using online dating applications is a
common thing. This research examines what factors influence user demand for Tinder. This
research uses quantitative methods, with the Technology Acceptance Model (TAM)
research model. The data in this study were collected through an online questionnaire with
a direct snowball sampling technique to Tinder users and obtained 402 respondents. The
analysis used in this research is SEM-PLS. This study found seven hypotheses proposed,
including (1) perceived usefulness has a significant positive effect on intention to use
Tinder, (2) perceived ease of use has a significant positive effect on intention to use Tinder,
(3) attitude toward use has a significant negative effect on behavioral intention. Using
Tinder, (4) word of mouth promotion has a significant positive effect on behavioral
intention to use Tinder, (5) perception of play has a significant positive effect on behavioral
intention to use Tinder, (6) perceived enjoyment has a significant positive effect on
intention Tinder use and (7) trust have a significant positive effect on behavioral intentions
to use Tinder. The results showed that there were four accepted hypotheses, namely
perceived usefulness, perceived ease of use, perceived enjoyment and trust had a

significant positive effect on behavioral intentions to use Tinder.

Keywords: online dating, Tinder, Snowball Sampling, SEM-PLS, TAM, Perceived
Usefulness, Perceived ease of use, Atftitude to Using, Word-of-Mouth, Perceived

Playfulness, Perceived Enjoyment, Trust
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