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Abstract 

This research has the objective to provide empirical evidence about the impact of 

institutional ownership on the relationship between corporate social responsibility 

and earnings management. Data used in this research are secondary data, which are 

obtained from audited financial report, sustainability report, and annual report. The 

sample are determined by purposive sampling method with total 155 manufacturing 

companies listed in Indonesia Stock Exchange (IDX) from 2018 until 2020, 

therefore the total sample is 465. The results of this research show that (1) Corporate 

social responsibility has a negative impact on earnings management proxied by both 

discretionary accrual earnings management and real earnings management, (2) 

Institutional ownership strengthen the negative impact of corporate social 

responsibility on earnings management proxied by real earnings management, (3) 

Institutional ownership is not able to strengthen the negative impact of corporate 

social responsibility on earnings management proxied by discretionary accrual 

earnings management. 

Keywords: Corporate Social Responsibility, Discretionary Accrual Earnings 

Management, Real Earnings Management, Institutional Ownership.


