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INTISARI 

Sebagai bangsa yang heterogen, sejak awal para pendiri bangsa sudah berhasil 

mewariskan satu bentuk kesepakatan dalam berbangsa dan bernegara, yakni Pancasila 

dalam Negara Kesatuan Republik  Indonesia, yang telah nyata berhasil menyatukan 

semua kelompok agama, etnis, bahasa, dan budaya. Indonesia  disepakati bukan negara 

agama, tapi juga tidak memisahkan  agama dari kehidupan sehari-hari warganya. Nilai-

nilai agama dijaga, dipadukan dengan nilai-nilai kearifan dan  adat-istiadat lokal, 

beberapa hukum agama dilembagakan oleh negara, ritual agama dan budaya berjalin 

berkelindan dengan rukun dan damai. Isu konflik keagamaan, intoleransi, dan 

radikalisme, menjadi tiga arus utama yang paling banyak diriset oleh sejumlah 

lembaga. Bahkan moderasi beragama dalam konteks Indonesia terbentuk dari hasil 

dialektika nilai-nilai syariat dengan budaya lokal yang telah eksis sebelumnya. 

Kementerian Agama Republik Indonesia melalui moderasi beragama meniscayakan 

adanya keterbukaan, penerimaan, dan kerja sama dari masing-masing kelompok yang 

berbeda. Karenanya, setiap individu pemeluk agama, apa pun suku, etnis, budaya, 

agama, dan pilihan politiknya harus mau saling mendengarkan satu sama lain, serta 

saling belajar melatih kemampuan mengelola dan mengatasi perbedaan pemahaman 

keagamaan di antara mereka. Hasil temuan dalam penelitian ini menggambarkan 

bagaimana moderasi beragama yang dikedepankan oleh Kementerian Agama RI ini 

tergambar dalam unsur apresiasi budaya, literasi budaya, pelestarian budaya, tafsir 

keagamaan, dialog lintas agama dan budaya, perayaan keagamaan dan budaya. 

Sementara dalam aspek strategi komunikasi yang digunakan untuk melakukan 

sosialisasi moderasi beragama, yakni meliputi penyiaran agama, sistem pendidikan, 

rumah ibadat, ruang publik, serta pesantren dan satuan pendidikan keagamaan lainnya. 
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ABSTRACT 

 

As a heterogeneous nation, the founding fathers of Indonesia have succeeded in 

inheriting a principle of nationa and state, Pancasila, to Republic of Indonesia, which 

has also succeeded in uniting all religions, ethnic, languages and cultures. Indonesia 

not identified as a religious state, but it is also does not separate religion from the 

people's daily life. Religious values are maintained, combined with the value of local 

wisdom and customs, several religious laws ruled by the state, religious and cultural 

rituals are become one in harmony and peace. Issues of religious conflict, intolerance, 

and radicalism are the three main discussions that are researched the most by some 

institutions. Even religious moderation in the Indonesian context is formed from the 

dialectic of religious law values with local culture that has existed before. Through 

religious moderation, The Ministry of Religion of the Republic of Indonesia ensure to 

required openness, acceptance, and cooperation from each differents group. Therefore, 

every religious individual, regardless of ethnicity, culture, religion, and political 

choice, must be willing to listen to each other and learn to respect other's to manage 

and overcome differences in religious understanding between them. The findings in 

this study describes how religious moderation stated by the Ministry of Religion of the 

Republic of Indonesia reflected in the elements of cultural appreciation, cultural 

literacy, cultural preservation, religious interpretation, inter-religious and cultural 

dialogue, religious and cultural celebrations. Meanwhile, in the aspect of 

communication strategy used to socialize religious moderation, which includes 

religious broadcasting, education system, houses of worship, public spaces, as well 

as pesantren and other religious education units. 
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