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MOTIF DAN KEPUASAN FOLLOWERS FACEBOOK BNPB 

(Studi Deskriptif Kuantitatif Motif dan Kepuasan Followers Facebook BNPB 

Mengenai Informasi Penanganan COVID-19) 

 

ABSTRAK 

  Fungsi media sosial semakin banyak digunakan oleh khalayak untuk mencari 

informasi. BNPB (Badan Nasional Penanggulangan Bencana) merupakan lembaga 

pemerintah yang memanfaatkan media sosial untuk membagikan informasi terkait 

bencana. Peneltian ini dilakukan untuk mengetahui apakah ada kesenjangan motif 

dan kepuasan followers Facebook BNPB mengenai informasi penanganan COVID-

19. Teori yang digunakan di dalam penelian yakni teori Uses and Gratifications 

dan menggunakan konsep mengukur kepuasan Gratification Sought dan 

Gratification Obtained. Uses and Gratifications berpendapat bahwa khalayak 

secara aktif mencari dan menggunakan media tertentu untuk memenuhi 

kebutuhannya dan mendapatkan kepuasan. Penelitian ini menggunakan pendekatan 

kuantitatif dengan jenis penelitian deskriptif dan metode berupa survey. Populasi 

penelitian merupakan followers BNPB yang berjumlah dua juta pengikut dengan 

sampel berjumlah 100 responden yang didapatkan menggunakan rumus 

penghitungan Slovin. Skala yang digunakan merupakan skala Likert. Teknik analis 

data yang digunakan dalam penelitian yakni dengan melakukan perbandingan 

mean. Hasil penelitian menunjukan ada kesenjangan antara motif dan kepuasan 

followers Facebook BNPB mengenai informasi penanganan COVID-19. 

Kata kunci:  Media sosial, Followers, Facebook, Motif, Kepuasan. 

 

 

 

 

 

 

 

 

 

 



 

 

vii 
 

DAFTAR ISI 

 

HALAMAN PERSETUJUAN .....................................................................................i 

HALAMAN PENGESAHAN .................................................................................... ii 

PERNYATAAN KEASLIAN SKRIPSI................................................................... iii 

KATA PENGANTAR ............................................................................................... iv 

ABSTRAK .................................................................................................................. vi 

DAFTAR ISI ............................................................................................................. vii 

DAFTAR TABEL ...................................................................................................... ix 

DAFTAR GAMBAR ...................................................................................................x 

BAB I ............................................................................................................................1 

PENDAHULUAN ........................................................................................................1 

A. Latar Belakang ................................................................................................. 1 

B. Rumusan Masalah .......................................................................................... 10 

C. Tujuan Penelitian ........................................................................................... 10 

D. Manfaat Penelitian ......................................................................................... 10 

1. Manfaat Akademis ..................................................................................... 10 

2. Manfaat Praktis .......................................................................................... 10 

E. Kerangka Teori .............................................................................................. 11 

1. Uses and Gratifications .............................................................................. 11 

2. Gratification Sought (GO) dan Gratificiation Obtained (GO) ................ 12 

3. New Media ................................................................................................. 13 

4. Media Sosial ............................................................................................... 14 

5. Media Sosial Facebook.............................................................................. 16 

F. Kerangka Konsep ........................................................................................... 17 

1. Motif (Gratification Sought) ..................................................................... 17 

2. Kepuasan yang Diperoleh (Gratification Obtained)................................ 18 

G. Definisi Operasional ...................................................................................... 19 

H. Hipotesis ......................................................................................................... 21 

I. Metodologi Penelitian.................................................................................... 21 

1. Jenis Penelitian ........................................................................................... 21 

2. Skala ............................................................................................................ 22 



 

 

viii 
 

3. Populasi dan Sampel .................................................................................. 22 

4. Teknik Pengumpulan Data ........................................................................ 24 

5. Teknik Analisia Data ................................................................................. 25 

BAB II .........................................................................................................................30 

DESKRIPSI OBJEK DAN WILAYAH PENELITIAN ..........................................30 

A. Deskripsi Objek Penelitian ............................................................................ 30 

B. Deskripsi Subjek Penelitian .......................................................................... 39 

BAB III .......................................................................................................................41 

TEMUAN DAN PEMBAHASAN............................................................................41 

A. Hasil Temuan Penelitian................................................................................ 41 

B. Perbandingan Mean Gratification Sought dan Gratification Obtained ..... 50 

C. Pembahasan .................................................................................................... 54 

BAB IV .......................................................................................................................60 

PENUTUP ..................................................................................................................60 

A. Kesimpulan..................................................................................................... 60 

B. Saran ............................................................................................................... 61 

DAFTAR PUSTAKA ................................................................................................62 

LAMPIRAN ...............................................................................................................64 

 

  



 

 

ix 
 

DAFTAR TABEL 

TABEL 1. 1 Tabel Operasional .......................................................................... 19 

TABEL 1. 2 Hubungan Antar Variabel .............................................................. 19 

TABEL 1. 3 Hasil Uji Validitas Variabel Motif ................................................ 25 

TABEL 1. 4 Hasil Uji Validitas Variabel Kepuasan ......................................... 26 

TABEL 1. 5 Hasil Uji Reliabilitas Variabel Motif ............................................ 26 

TABEL 1. 6 Hasil Uji Reliabilitas Variabel Kepuasan ..................................... 27 

TABEL 2. 1 Pembagian Periode Waktu BNPB ................................................. 30 

TABEL 3. 1 Sebaran Data Item 1 Variabel X.................................................... 42 

TABEL 3. 2 Sebaran Data Item 2 Variabel X.................................................... 42 

TABEL 3. 3 Sebaran Data Item 3 Variabel X.................................................... 43 

TABEL 3. 4 Sebaran Data Item 4 Variabel X.................................................... 43 

TABEL 3. 5 Sebaran Data Item 5 Variabel X.................................................... 44 

TABEL 3. 6 Sebaran Data Item 6 Variabel X.................................................... 44 

TABEL 3. 7 Sebaran Data Item 7 Variabel X.................................................... 45 

TABEL 3. 8 Sebaran Data Item 1 Variabel Y.................................................... 45 

TABEL 3. 9 Sebaran Data Item 2 Variabel Y.................................................... 46 

TABEL 3. 10 Sebaran Data Item 3 Variabel Y .................................................. 47 

TABEL 3. 11 Sebaran Data Item 4 Variabel Y .................................................. 47 

TABEL 3. 12 Sebaran Data Item 5 Variabel Y .................................................. 48 

TABEL 3. 13 Sebaran Data Item 6 Variabel Y .................................................. 48 

TABEL 3. 14 Sebaran Data Item 7 Variabel Y .................................................. 49 

TABEL 3. 15 Mean Skor Motif (GS) dan Kepuasan (GO) ............................... 50 

TABEL 3. 16 Perhitungan Kesenjangan Tiap Indikator .................................... 51 

 

  



 

 

x 
 

DAFTAR GAMBAR 

GAMBAR 1. 1 Persentase Media Informasi yang Paling Banyak Digunakan 

Masyarakat Indonesia........................................................................................... 2 

GAMBAR 1. 2 Laman Facebook BNPB............................................................ 3 

GAMBAR 1. 3 Postingan Facebook BNPB Terkait Penanganan COVID-19 . 4 

GAMBAR 2. 1 Struktur Organisasi BNPB ........................................................ 33 

GAMBAR 2. 2 Postingan Infografis Percepatan Penanganan COVID-19 di 

Indonesia pada Facebook BNPB ......................................................................... 35 

GAMBAR 2. 3 Slide Pertama Postingan Infografis Percepatan Penanganan 

COVID-19 di Indonesia pada Facebook BNPB ................................................. 35 

GAMBAR 2. 4 Slide Kedua Postingan Infografis Percepatan Penanganan 

COVID-19 di Indonesia pada Facebook BNPB ................................................. 36 

GAMBAR 2. 5 Slide Ketiga Postingan Infografis Percepatan Penanganan 

COVID-19 di Indonesia pada Facebook BNPB ................................................. 37 

GAMBAR 2. 6 Slide Ketempat Postingan Infografis Percepatan Penanganan 

COVID-19 di Indonesia pada Facebook BNPB ................................................. 37 

GAMBAR 2. 7 Slide Kelima Postingan Infografis Percepatan Penanganan 

COVID-19 di Indonesia pada Facebook BNPB ................................................. 38 

GAMBAR 2. 8 Slide Keenam Postingan Infografis Percepatan Penanganan 

COVID-19 di Indonesia pada Facebook BNPB ................................................. 39 

GAMBAR 2. 9 Data Pengguna Media Sosial Berdasarkan Kelompok Usia ... 40 

  


