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CHAPTER V 

CONCLUSION 

 

 

5.1. Conclusion 

 Based on the result and discussion, the research could be concluded: 

1. Effect of uses & gratification on attitude.  

The result shows uses & gratification affects attitude. Therefore, hypothesis 

(H1) uses & gratification has a positive effect on attitude, accepted. 

2. Effect of uses & gratification on social media intention. 

The result shows uses & gratification does not affect social media intention. 

Therefore, hypothesis (H2) uses & gratification has a positive effect on 

social media intention, rejected. 

3. Effect of uses & gratification on social media use. 

The result shows uses & gratification does not affect social media use. 

Therefore, hypothesis (H3) uses & gratification has a positive effect on 

social media use, rejected. 

4. Effect of social media intention on social media use. 

The result shows social media intention affects social media use. Therefore, 

hypothesis (H4) social media intention has a positive effect on social media 

use, accepted. 

5. Effect of attitude on social media intention. 

The result shows attitude does not affect social media use. Therefore, 

hypothesis (H5) attitude has a positive effect on social media intention, 

rejected. 

6. Effect of behavioral control on social media intention. 

The result shows behavioral control affects social media intention. 

Therefore, hypothesis (H6) behavioral control has a positive effect on social 

media intention, accepted. 

7. Effect of behavioral control on social media use.  

The result shows behavioral control does not affect social media use. 

Therefore, hypothesis (H7) behavioral control has a positive effect on social 

media use, rejected. 
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8. Effect of subjective norms on social media intention 

The result shows subjective norms affect social media intention. Therefore, 

hypothesis (H8) subjective norms have a positive effect on social media 

intention, accepted. 

9. Effect of social media use on purchase intention 

The result shows social media use affects purchase intention. Therefore, 

hypothesis (H9) social media use has a positive effect on purchase intention, 

accepted. 

 

5.2. Managerial Implications 

 Based on this result, uses & gratification does significantly affect attitude. 

Therefore, Erigo Apparel could give latest information about its products. This 

could give the great opinion of Erigo Apparel among consumers. 

 The result shows social media intention greatly affects social media use. 

Therefore, Erigo Apparel should be able to give attractive content on its social 

media due there are many consumers who visit its social media to check on its 

content. Erigo Apparel could make and share the content about the sale of its 

products (t-shirt, jacket, blouse). 

 The result also shows social media use affects purchase intention. 

Therefore, Erigo Apparel could analyze the demand among consumers to increase 

the purchase intention of consumers. By understanding the demand among 

consumers, Erigo Apparel consumers’ might consider Erigo Apparel as their first 

choice. Improve the quality of its products and provide the affordable price for its 

products could increase the purchase intention of Erigo Apparel consumers. 

 

5.3. Limitation of The Research 

 Due to the result of this research, several limitations that can be found in 

this research as follows:  

1. No explanation and determination regarding mediation variables that 

analyze social media intentions, subjective norms, and social media use 

2. Several hypotheses are not significant 
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5.4. Future Research Suggestions 

 For the next research, researcher could determine the mediation variable 

based on the framework of the research. To get the significant hypothesis, the 

researcher should do the face validity to ensure that all respondents understand all 

the questions on the questionnaire. 
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