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ABSTRAK 

 

Penelitian dilakukan supaya dapat mengetahui serta menganalisis beberapa 

faktor yang berpengaruh pada penerimaan aplikasi M. TIX. Penelitian yang 

dilakukan menggunakan metode kuantitatif, dan teknik purposive sampling untuk 

mengumpulkan responden. Sampel yang berhasil didapatkan berjumlah 110 

responden serta melakukan analisis data dengan menggunakan metode SEM-PLS 

melalui aplikasi Smart PLS 4.0. Model penelitian yang digunakan adalah 

Technology Acceptance Model (TAM). Hasil analisis didapat setelah melakukan 

pengujian terhadap variabel yang meliputi, perceived ease of use, perceive 

usefulness, attitude towards using, behavioral intention to use, serta actual system 

usage. Dari enam hipotesis yang diajukan dalam penelitian ini, terdapat lima 

hipotesis yang diterima serta satu hipotesis yang ditolak. Hipotesis yang diterima 

meliputi, perceived usefulness memiliki pengaruh positif dan signifikan terhadap 

perceive ease of use M.TIX, perceived usefulness memiliki pengaruh positif dan 

signifikan terhadap attitude towards using M.TIX, perceived ease of use memiliki 

pengaruh positif dan signifikan terhadap attitude towards using M.TIX, attitude 

towards using memiliki pengaruh positif dan signifikan terhadap behavioral 

intention to use M.TIX, dan behavioral intention to use memiliki pengaruh positif 

dan signifikan terhadap actual system usage M.TIX. Sedangkan satu hipotesis yang 

ditolak adalah perceived ease of use memiliki pengaruh positif signifikan terhadap 

behavioral intention to use M.TIX.  

 

Kata Kunci: E-Commerce; M. TIX; Kuantitatif; Technology Acceptance Model; 

SEM-PLS.   

 

 



 

 

 

ABSTRACT 

 

This study was conducted to determine and analyze various factors that 

can be an influence on the acceptance of the M. TIX application. This research uses 

quantitative methods with purposive sampling techniques to collect respondents. 

The samples collected amounted to 110 respondents and the data analysis method 

was carried out using SEM-PLS through the Smart PLS 4.0 application. The 

research model used to analyze the acceptance of a system is the Technology 

Acceptance Model (TAM). The analysis results are obtained after testing the 

variables which include, perceived ease of use, perceived usefulness, attitude 

towards using, behavioral intention to use, and actual system usage. There are six 

hypotheses proposed in this study, with the results of five hypotheses accepted and 

one hypothesis rejected. The accepted hypotheses include, perceived usefulness has 

a positive and significant effect on perceived ease of use M.TIX, perceived 

usefulness has a positive and significant effect on attitude towards using M.TIX, 

perceived ease of use has a positive and significant effect on attitude towards using 

M.TIX, attitude towards using has a positive and significant effect on behavioral 

intention to use M.TIX, and behavioral intention to use has a positive and 

significant effect on actual system usage M.TIX. While one rejected hypothesis is 

perceived ease of use has a significant positive effect on behavioral intention to use 

M.TIX.  

 

Keywords: E-Commerce; M. TIX; Quantitative; Technology Acceptance Model; 

SEM-PLS. 
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