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ABSTRAK 

Penelitian ini ditujukan untuk menganalisis dan mengetahui berbagai faktor yang dapat 
mempengaruhi minat beli dalam menggunakan Tiktok Shop. Penelitian ini menggunakan metode 
kuantitatif dengan teknik purposive sampling dalam mengumpulkan responden. Jumlah sampel 
data yang digunakan pada penelitian yaitu 384 data, kemudian dilakukan analisis data dengan 
menggunakan SEM-PLS. Model penelitian ini menggunakan Technology Acceptance Model (TAM) 
dan Theory of Planned Behavior (TPB). Pengujian dilakukan dengan menganalisis pengaruh antar 
variabel yang meliputi : (1) perceived ease of use berpengaruh positif signifikan terhadap purchase 
intention social commerce Tiktok Shop, (2) perceived usefulness berpengaruh positif signifikan 
terhadap purchase intention social commerce Tiktok Shop, (3) trust berpengaruh positif signifikan 
terhadap purchase intention social commerce Tiktok Shop, (4)perceived risk berpengaruh positif 
signifikan terhadap purchase intention social commerce Tiktok Shop, (5) commitment berpengaruh 
positif signifikan terhadap purchase intention social commerce Tiktok Shop, (6) purchase intention 
berpengaruh positif signifikan terhadap online shopping behavior social commerce Tiktok Shop. 
Kata Kunci: Social Commerce,Tiktok Shop, Purposive Sampling, SEM-PLS, TAM, TPB.  
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ABSTRACT 
 

This research is aimed at analyzing and knowing the various factors that can affect the purchase 
interest in using Tiktok Shop. The study used quantitative methods with purposive sampling 
techniques in collecting respondents. The total sample data used in the study is 384 data, then 
data analysis is carried out using SEM-PLS. Technology Acceptance Model (TAM) and Theory of 
Planned Behavior (TPB). The testing is carried out by analyzing the influence between variables 
that include: (1) perceived ease of use has a significant positive impact on the purchase intention 
social commerce of the Shop, (2) perceved usefulness has a meaningful positive effect on the 
purchasing intention of the Social Commerce Shop, (3) trust has a positive impact significantly on 
the online shopping intention, (4)perceived risk has a substantial positive influence on the 
Purchase Intention social Commerce of the Store, (5) commitment has a considerable positive 
impact upon the purchase intent of the Online Commerce, (6) purchase intentions have a 
significant negative impact on online shopping behavior. 
Keywords: Social Commerce, Tiktok Shop, Purposive Sampling, SEM-PLS, TAM, TPB. 
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