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ABSTRAK

Tujuan penelitian ini dilakukan yaitu untuk menganalisis berbagai faktor yang dapat
menjadi pengaruh gamifikasi Shopee Tanam terhadap niat seseorang dalam berbelanja
di aplikasi Shopee. Pada penelitian ini digunakan metode kuantitatif dengan teknik
purposive sampling dalam pengumpulan responden. Jumlah data sampel yang
dikumpulkan sebanyak 253 responden dan dilakukan metode analisis data
menggunakan software SPSS dan AMOS. Model penelitian yang digunakan adalah
Extended Technology Accepetence Model (Extended TAM). Terdapat lima hipotesis yang
diajukan dalam penelitian ini, namun terdapat satu hipotesis yang ditolak dan empat
lainnya diterima, yaitu perceived usefulness memiliki pengaruh positif terhadap
intention to purchase Shopee, perceived ease of use memiliki pengaruh pengaruh positif
signfikan terhadap intention to purchase Shopee, hedonic motivation memiliki pengaruh
positif terhadap intention to purchase Shopee, gamification memiliki pengaruh positif
signifikan terhadap intention to purchase Shopee. Adapun satu hipotesis yang ditolak
adalah gamification memiliki pengaruh tidak positif terhadap intention to purchase
Shopee.

Kata Kunci : Shopee, Gamifikasi, Extended Technology Acceptence Model, SPSS, AMOS.
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ABSTRACT

The purpose of this research is to analyze various factors that can influence the effect of
Shopee Tanam gamification on individuals' intention to shop on the Shopee application.
This study utilizes a quantitative method with purposive sampling technique for
respondent collection. The collected sample data amounts to 253 respondents, and data
analysis is conducted using SPSS and AMOS software. The research model employed is
the Extended Technology Acceptance Model (Extended TAM). There are five hypotheses
proposed in this study, but one hypothesis is rejected, and the other four are accepted.
These are: perceived usefulness has a positive influence on Shopee intention to
purchase, perceived ease of use has a significant positive influence on Shopee intention
to purchase, hedonic motivation has a positive influence on Shopee intention to
purchase, and gamification has a significant positive influence on Shopee intention to
purchase. However, one hypothesis is rejected, which is that gamification has a non-

positive influence on Shopee intention to purchase.

Keywords : Shopee, Gamification, Extended Technology Acceptance Model, SPSS,
AMOS.
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