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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui Pengaruh Experiental Marketing 

dan Kepuasan Pelanggan Terhadap Loyalitas Pelanggan Pada Aplikasi 

Program Petani Di Timor leste. Sebanyak 200 kuesioner sampel yang valid 

dengan pengalaman konsumen berbelanja melalui Aplikasi Halo Dili maksimal 

2 bulan terakhir diambil. Model pengukuran dibuat berdasarkan tanggapan 

valid dari kuesioner online dengan bantuan Teknik analisis data yang 

digunakan dalam penelitian ini adalah analisis linier berganda, dengan 

menggunakan program SPSS. Penentuan sampel dalam penelitian ini 

menggunakan purposive sampling. Responden digolongkan dalam beberapa 

jenis karakterikstik berdasarkan usia, lama pemakaian aplikasi. Hasil dari 

penelitian ini menunjukan bahwa Experiental Marketing berpengaruh positif 

dan signifikan terhadap Loyalitas Pelanggan konsumen aplikasi program 

petani di Timor Leste dan Kepuasan Pelanggan berpengaruh positif dan 

signifikan terhadap Loyalitas Pelanggan. 

 

 

Kata Kunci: Experiental marketing, Kepuasan pelanggan, Loyalitas pelanggan. 
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ABSTRACT 

 

This study aims to determine the effect of Experiental Marketing and 

Customer Satisfaction on Customer Loyalty on the Farmer Program 

Application in Timor Leste. A total of 200 valid sample questionnaires with 

consumer experience shopping through the Halo Dili Application in the last 

2 months maximum were taken. The measurement model was created based 

on valid responses from online questionnaires with the help of the data 

analysis technique used in this study is multiple linear analysis, using the 

SPSS program. Determination of the sample in this study using purposive 

sampling. Respondents are classified into several types of characteristics 

based on age, length of application usage. The results of this study indicate 

that Experiental Marketing has a positive and significant effect on Customer 

Loyalty of farmer program application consumers in Timor Leste and 

Customer Satisfaction has a positive and significant effect on Customer 

Loyalty. 

 

Keywords: Impulse Buying, Social Commerce, Live Shopping, Online Shopping. 
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