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INTISARI 

Peningkatan teknologi dan aksesibilitas internet telah mengubah paradigma bisnis global, termasuk dalam 
industri e-commerce di Indonesia, dengan Shopee menjadi platform terkemuka. Salah satu fitur inovatif 
Shopee adalah Shopee Live, platform streaming langsung yang memungkinkan interaksi langsung antara 
penjual dan pembeli. Penelitian ini menggunakan model AIDA (Attention, Interest, Desire, Action) untuk 
menyelidiki pengaruh Shopee Live terhadap minat beli pengguna Shopee. Dengan fokus pada pengguna 
Shopee di Indonesia, penelitian ini bertujuan memberikan pemahaman mendalam tentang efektivitas 
Shopee Live dalam setiap tahapan AIDA. Hasil penelitian diharapkan memberikan wawasan berharga bagi 
penjual dan Shopee untuk merancang strategi pemasaran yang lebih efektif, meningkatkan keterlibatan 
pengguna, dan optimalisasi fitur Shopee Live untuk meningkatkan konversi penjualan. Batasan penelitian 
mencakup target responden, fokus pada pengaruh Shopee Live, dan penggunaan metode kuantitatif. 
Manfaat penelitian melibatkan kontribusi bagi Shopee, penelitian lanjutan, serta panduan bagi e-
commerce lain dalam meningkatkan minat beli pengguna. 
Kata Kunci : AIDA, Shopee Live, E-commerce 
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ABSTRACT 
The advancement of technology and internet accessibility has transformed the global business landscape, 
including the e-commerce industry in Indonesia, where Shopee stands as a leading platform. One of 
Shopee's innovative features is Shopee Live, a Live streaming platform facilitating direct interaction 
between sellers and buyers. This research employs the AIDA model (Attention, Interest, Desire, Action) to 
investigate the impact of Shopee Live on the purchasing interest of Shopee users. Focused on Shopee users 
in Indonesia, the study aims to provide an in-depth understanding of the effectiveness of Shopee Live 
across each stage of the AIDA model. The research outcomes are expected to offer valuable insights for 
sellers and Shopee to devise more effective marketing strategies, enhance user engagement, and optimize 
Shopee Live features for increased sales conversions. Research limitations include targeted respondent 
criteria, a focus on Shopee Live's impact, and the use of quantitative methods. The research's benefits 
encompass contributions to Shopee, further studies, and guidance for other e-commerce platforms in 
enhancing user purchasing interest. 
Keywords : AIDA, Shopee Live, E-commerce 
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