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INTISARI

Tujuan — Penelitian ini menganalisis pengaruh tanggung jawab sosial perusahaan,
terhadap citra merek,consumer word of mouth dengan kepercayaan merek sebagai
variable mediasi.

Desain/metodolodi/pendekatan — Jenis penelitian ini yaitu penelitian kuantitatif,
metode pengambilan sampel dalam penelitian ini mempergunakan metode
purposive sampling, metodologi penelitian ini yaitu SEM dengan pendekatan
pengolahan data menggunakan Smart PLS 3. Data didapatkan melalui kuesioner
daring yang disebar menggunakan Google Form.

Temuan — Penelitian ini menemukan bahwa tanggung jawab sosial perusahaan
berpengaruh positif dan signifikan terhadap kepercayaan merek, tanggung jawab
sosial perusahaan berpengaruh positif dan signifikan terhadap consumer word of
mouth, tanggung jawab sosial perusahaan berpengaruh positif dan signifikan
terhadap citra merek, kepercayaan merek berpengaruh positif dan signifikan
terhadap citra merek, kepercayaan merek berpengaruh positif dan signifikan
terhadap consumer word of mouth. Uji mediasi menemukan bahwa tanggung jawab
sosial perusahaan terhadap citra merek dan consumer word of mouth denganmediasi
kepercayaan merek yaitu signifikan dan bersifat complementary mediation.

Keterbatasan Penelitian — Dalam penelitian ini hanya menguji kedalaman analisis
atau pemahaman tentang faktor-faktor yang mempengaruhi pengalaman konsumen.
Respon dari konsumen dapat dipengaruhi oleh subjektivitas dan pengalaman
individu masing-masing.

Implikasi Praktis — Supaya program baru yang hendak di luncurkan oleh
PT.Nusaraya Agro Sawit di terima baik dikalangan warga masyarakat setempat dan
mendapatkan dukungan lebih yang tentunya berguna bagi kedua belah pihak.

Originalitas — Pada penelitian sebelumnya berfokus pada objek salah satu bank di
India Sedangkan pada penelitian ini meneliti objek Asrama Miau Baru yang
terletak di kabupaten Kutai Timur (Sangatta ) .

Kata Kunci: Tanggung Jawab Sosial Perusahaan,Citra Merek,Kepercayaan
Merek, Consumer Word of Mouth.



ABSTRACT

Purpose - This study analyzes the effect of corporate social responsibility, on brand
image, consumer word of mouth with brand trust as a mediating variable.

Design/methodology/approach - This type of research is quantitative research, the
sampling method in this study uses purposive sampling method, this research
methodology is SEM with a data processing approach using Smart PLS 3. Data was
obtained through an online questionnaire distributed using Google Form.
Findings - This study found that corporate social responsibility has a positive and
significant effect on brand trust, corporate social responsibility has a positive and
significant effect on consumer word of mouth, corporate social responsibility has a
positive and significant effect on brand image, brand trust has a positive and
significant effect on brand image, brand trust has a positive and significant effect
on consumer word of mouth. The mediation test found that corporate social
responsibility on brand image and consumer word of mouth with brand trust
mediation is significant and complementary mediation.

Research Limitations - This study only tests the depth of analysis or understanding
of the factors that influence consumer experience. The response of consumers can
be influenced by the subjectivity and experience of each individual.

Practical Implications - So that the new program to be launched by PT Nusaraya
Agro Sawit is well received among local community members and gets more
support which is certainly useful for both parties.

Originality - In previous research focused on the object of one of the banks in India,
while this study examined the object of the Miau Baru Dormitory located in East
Kutai district (Sangatta).

Keywords : Corporate Social Responsibility, Brand Image, Brand Trust,
Consumer Word of Mouth.
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