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CHAPTER V 

CONCLUSION 

5.1 Conclusion 

Based on the result and discussion that have been thoroughly explained in the 

previous chapter, the main conclusion of this research will be summarized as 

follows:  

1. The respondents were dominated by females, Gen Z and Millennials, students, 

and spend less than 300,000 IDR on Somethinc products. 

2. Brand Interactivity has a positive and significant influence on Social Media 

Customer Brand Engagement (H1 is accepted).  

3. Brand Interactivity has a positive and significant influence on Social Media 

Customer Brand Engagement (H2 is accepted).  

4. Brand Involvement has a positive and significant influence on Social Media 

Customer Brand Engagement (H3 is accepted).  

5. Social Media Customer Brand Engagement has a positive and significant 

influence on Brand Trust (H4 is accepted). 

6. Social Media Customer Brand Engagement has a positive and significant 

influence on Brand Loyalty (H5 is rejected).  

7. Brand Trust has a positive and significant influence on Brand Loyalty (H6 is 

accepted).  

8. Brand Trust positively mediated Social Media Customer Brand Engagement 

Brand Loyalty (H7 is accepted). 

 

5.2 Managerial Implications 

The purpose of this research is to analyze the influence of Brand Interactivity 

and Brand Involvement that drive Social Media Customer Brand Engagement and 

Brand Loyalty with Brand Trust as the mediator. Therefore, the author wished this 

research can provide benefits to Somethinc and perhaps other local beauty brands 

in the social media scope. From this research, there are several things that can be 

applied in by the managers of local beauty brands, specifically Somethinc, as 

follows: 
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1. The findings of this research show that the majority of the respondents are 

female and ranging from Generation Z and Millennials, meaning that 

Somethinc are more favorable among those demographic users. Moreover, 

most of the respondents only spent less than 300,000 IDR in Somethinc 

monthly which is in line with Somethinc’s affordable products. Somethinc can 

utilize their advertisement more towards Generation Z and Millennials to gain 

profit or try innovate new designs that would attract men as well. Afterall, 

Somethinc provide skincare products for everyone regardless of gender. 

 

2. The findings of this research show that Brand Interactivity positively influence 

Social Media Customer Brand Engagement. The nature of social media as a 

two-way interaction site has bridged the disparity relationship between 

Somethinc and their customers. It invokes a sense of familiarity and 

friendliness, giving the notion that Somethinc genuinely cares for their 

customers’ wellbeing and listens to their opinions. The Instagram content of 

Somethinc whether it is entertaining, persuasive, staying up-to-date, and easy 

to be perceived will boost customers to interact. In addition, customers deem 

brands that listen to their opinions and give feedback efficiently promptly 

more favorable than brands that respond late or not at all. Therefore, 

Somethinc should be more active with customers’ responses and respond to 

their opinions. 

 

3. The findings of this research show that Brand Interactivity positively influence 

Brand Trust. Somethinc utilized Instagram features of reels, comments, 

stories, and direct messages for better and more thorough communication with 

its customers. Information regarding product benefits, e-commerce sites, and 

discounts are available in many forms of interactivity to diminish ambiguity 

within social media. Expert knowledge provided by Somethinc can improve 

clarity the customers are troubled with and support their understanding, 

leading to trust. Furthermore, Somethinc can be seen having the tone of voice 

of friendly, fun, patient, and understanding towards Indonesian followers—
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fostering a safe forum for customers to interact and trust Somethinc 

continuously. 

  

4. The findings of this research show that Brand Involvement positively 

influence Social Media Customer Brand Engagement. Somethinc benefits 

immensely from using social media sites besides promotional and advertising 

actions. The same as interactivity, customers would feel important and a sense 

of familiarity when Somethinc lets customers to be involved on their brand 

activities, such as new product lines and adjustments of already existing 

products. Customer criticism and suggestions are beneficial for Somethinc’s 

development and remain relevant in the coming year. Therefore, Somethinc 

needs to keep making content that allows customers to be involved with their 

brand activity to maintain the level of brand involvement they already 

established within the social media context. 

 

5. The findings of this research show that Social Media Customer Brand 

Engagement does not significantly influence Brand Loyalty. There are other 

factors and antecedents of customer brand engagement in general that 

determine the brand loyalty of customers in Somethinc outside of social 

media, especially in Instagram. The author previously mentioned that the 

Indonesian beauty industry has experienced a significant surge in growth, 

characterized by the proliferation of local cosmetic brands. Customers may 

experience emotional loyalty about Somethinc, but differs greatly when it 

comes to behavioral loyalty from other factors. Therefore, Somethinc must 

consider other factors to increase brand loyalty among customers both 

emotional and behavioral loyalty, and also maintain the already exist loyalty 

so that customers may have high switching cost to other local brands. 

 

6. The findings of this research show that Social Media Customer Brand 

Engagement influence positively towards Brand Trust. Social media has made 

brands easier for customers to engage with brands online. Somethinc already 
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utilized social media sites for customers to informally create a forum of 

discussion within their Instagram comment section. In addition, Somethinc 

has a WhatsApp account specifically for online consultations so that 

customers may communicate their problems and ask for suggestions of which 

Somethinc products they need. In conclusion, fostering customer brand 

engagement through public and personalized communication raise the level of 

trust the customer has for Somethinc. Therefore, Somethinc should 

consistently create a positive relationship with the customers as it fulfills their 

expectations, goals, and desires, consequently, increasing Brand Trust. 

 

7. The findings of this research show that Brand trust positively influence Brand 

Loyalty and as a mediation between Social Media Customer Brand 

Engagement and Brand Loyalty. Somethinc has produced many product lines 

from skincare, body care, makeup, hair care, makeup tools, and accessories 

since 2019 and has always been innovative with its product line. It was 

observed that loyal customers of Somethinc report favorable previous 

experiences of using Somethinc products in Somethinc’s Instagram comment 

section. Customers believe that Somethinc products and Somethinc brand 

itself are trustworthy and keep purchasing their products or have high 

switching costs to other beauty brands. Brand Trust was also found to mediate 

Social Media Customer Brand Engagement, meaning that engagement is not 

enough for customers to stay loyal. Therefore, Somethinc should still prioritize 

building Brand Trust toward customers and consider other factors that would 

increase social media customer brand engagement, for example perceived 

quality and brand satisfaction. 

 

5.3 Research Limitations 

This research is not without its limitations, which follow: 

1. The questionnaire is distributed online, so there is a chance that it will have 

various technical issues that the researcher cannot control, like respondents 

who are unable to comprehend the questions clearly or respondents who 
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provide biased answers as a result of the researcher naming the variables in 

the questionnaire indicators, biased non-response due to there are people 

who are not able to pass the filter questions, and possible same-answer 

respondents throughout the whole item indicators. 

2. The research object was limited to 1 brand within the scope of Instagram, 

possibly limiting the generalizability of the research result to the whole 

makeup industry. 

3. The research object was limited to the beauty and cosmetic industry, thus 

the results of this research might not be useful and applicable for other 

industries. 

4. The questionnaire was collected from the previous study by Samarah et al. 

(2020), where it was more general and didn’t specifically target the social 

media activity of customer brand engagement of the brand.  

 

5.4 Future Research Suggestions 

1. It is advised that the questionnaire be distributed both online and by hand to 

the respondents. This will allow the researcher to monitor how the 

respondents complete the questionnaire and address any technical issues. 

2. It is advised that future researchers who plan to examine multiple brands or 

objects and other social media within the same industry as a comparison to 

provide more definite and evident results. 

3. It is advised that this research should also be applied to other industries to 

further increase the generalizability and gain more insight into customer 

brand engagement in other social media sites. 

4. It is advised to rewrite the questionnaire or add words that narrow down to 

the social media settings of customer brand engagement. 
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APPENDIX 

Attachment 1 

Draft of Questionnaire  

Brand Interaction and Involvement in Driving Social Media CBE and Brand 

Loyalty: Brand Trust as the Mediator in Somethinc Instagram Page 

Halo! Saya Josephina Kayla Indra Andjani, mahasiswa S1 program studi 

International Business Management Program Fakultas Bisnis dan Ekonomika 

Universitas Atma Jaya Yogyakarta. 

 

Saat ini saya sedang melakukan penelitian yang berjudul "Interaksi Merek dan 

Keterlibatan dalam Mendorong CBE Media Sosial dan Loyalitas Merek: 

Kepercayaan Merek sebagai Mediator di Akun Instagram Somethinc". 

 

Kriteria responden yang saya butuhkan adalah: 

1. Follower Instagram @somethincofficial 

2. Pengguna produk Somethinc (makeup, skincare, bodycare, haircare, 

ataupun tools/aksesoris) 

3. Pernah berinteraksi dengan Somethinc melalui akun Instagram Somethinc, baik 

meninggalkan komentar pada story, postingan, maupun mengirim DM 

 

Waktu yang dibutuhkan untuk mengisi kuesioner ini adalah sekitar 2-5 

menit. Seluruh informasi yang Anda berikan akan dijaga kerahasiaannya 

dan hanya digunakan untuk kepentingan penelitian. Saya berharap Saudara/i 

untuk mengisi dengan jujur demi kelancaran penelitian skripsi saya. 

Terima kasih atas ketersediaan teman-teman untuk mengisi kuesioner ini dan 

berpartisipasi dalam penelitian ini. 

Apabila ada pertanyaan, silahkan menghubungi: 

WhatsApp: 0817343395 

E-mail: 201225584@students.uajy.ac.id 

Terima kasih dan Tuhan memberkati! Hormat saya, Josephina Kayla Indra 

Andjani. 
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CONTINUE—Filter Questions & Demographic Questions 

Filter Questions 

1. Apakah Anda merupakan follower Instagram @somethincofficial? 

O Ya 

O Tidak 

2. Apakah Anda pengguna produk Somethinc (makeup, skincare, bodycare, 

haircare, ataupun tools/aksesoris) 

O Ya 

O Tidak 

3. Apakah Anda pernah berinteraksi dengan Somethinc melalui akun 

Instagram Somethinc, baik meninggalkan komentar pada story, 

postingan, maupun mengirim DM? 

O Ya 

O Tidak 

 

Demographic Questions 
Jenis Kelamin 

O Laki-laki 

O Perempuan 

Umur (tahun) 

O <18 

O 18-25 

O 26-35 

O 36-45 

O >45 

Pendidikan Terakhir 

O SD/MI 

O SMP/MTs 

O SMA/MA/SMK/MK 

O D1/D2/D3 

O S1 

O S2 

O S3 

Pekerjaan 

O Pelajar/Mahasiswa 

O PNS 

O Pegawai BUMN 

O Pegawai Swasta 

O Wiraswasta 

O Freelancer 

O Ibu Rumah Tangga 

O Lainnya 

Rata-rata Pengeluaran Produk Somethinc (per 

bulan) 

O <300,000 

O 300,001—500,000 

O 500,001—1,000,000 

O 1,000,001—1,500,000 

Rata-penghasilan (per bulan) 

O <1,000,000 

O 1,000,001—3,000,000 

O 3,000,001—5,000,000 

O >5,000,001  
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CONTINUE—Draft of Questionnaire 

1. Social Media Brand Involvement 

Kuesioner ini diukur menggunakan skala perhitungan 1-5 dengan penjelasan di 

bawah ini: 

 

1: Sangat Tidak Setuju 

2: Tidak Setuju 

3: Netral 

4: Setuju 

5: Sangat Setuju 

 

1. Merek Somethinc sangat berarti bagi saya.  

O 1 O 2 O 3 O 4 O 5 

2. Merek Somethinc istimewa bagi saya. 

O 1 O 2 O 3 O 4 O 5 

3. Merek Somethinc penting bagi saya pribadi.  

O 1 O 2 O 3 O 4 O 5 

4. Saya tertarik pada merek Somethinc.  

O 1 O 2 O 3 O 4 O 5 

5. Saya merasa terlibat dalam aktivitas merek Somethinc. 

O 1 O 2 O 3 O 4 O 5 

 

2. Social Media Brand Interactivity 

Kuesioner ini diukur menggunakan skala perhitungan 1-5 dengan penjelasan di 

bawah ini: 

 

1: Sangat Tidak Setuju 

2: Tidak Setuju 

3: Netral 

4: Setuju 

5: Sangat Setuju 

 

1. Somethinc mendengar opini saya (baik maupun buruk). 

O 1 O 2 O 3 O 4 O 5 

2. Somethinc memungkinkan saya untuk berkomunikasi langsung dengan mereka. 

O 1 O 2 O 3 O 4 O 5 
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CONTINUE—Draft of Questionnaire 

3. Somethinc akan merespon saya dengan cepat dan efisien.  

O 1 O 2 O 3 O 4 O 5 

4. Somethinc akan menjawab kembali pada pesan/komentar saya. 

O 1 O 2 O 3 O 4 O 5 

 

3. Social Media Customer Brand Engagement (CBE) 

Kuesioner ini diukur menggunakan skala perhitungan 1-5 dengan penjelasan di 

bawah ini: 

 

1: Sangat Tidak Setuju 

2: Tidak Setuju 

3: Netral 

4: Setuju 

5: Sangat Setuju 

 

1. Saya memikirkan tentang merek Somethinc ketika saya menggunakan produk 

Somethinc.  

O 1 O 2 O 3 O 4 O 5 

2. Saya sering memikirkan merek Somethinc ketika saya menggunakan produk 

Somethinc.  

O 1 O 2 O 3 O 4 O 5 

3. Menggunakan Somethinc mendorong ketertarikan saya untuk mencari tahu 

lebih banyak tentang merek Somethinc.  

O 1 O 2 O 3 O 4 O 5 

4. Suasana hati saya positif ketika menggunakan merek Somethinc.  

O 1 O 2 O 3 O 4 O 5 

5. Menggunakan merek Somethinc membuat saya bahagia. 

O 1 O 2 O 3 O 4 O 5 

6. Saya merasa nyaman ketika menggunakan merek Somethinc.  

O 1 O 2 O 3 O 4 O 5 

7. Saya bangga menggunakan merek Somethinc.  

O 1 O 2 O 3 O 4 O 5 
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CONTINUE—Draft of Questionnaire 

8. Saya lebih banyak menggunakan merek Somethinc dibandingkan merek lain.  

O 1 O 2 O 3 O 4 O 5 

9. Setiap saya membeli makeup, skincare, haircare, bodycare, ataupun alat 

makeup/aksesoris, saya menggunakan Somethinc.  

O 1 O 2 O 3 O 4 O 5 

10. Saya paling sering menggunakan merek Somethinc. 

O 1 O 2 O 3 O 4 O 5 

 

4. Brand Trust 

Kuesioner ini diukur menggunakan skala perhitungan 1-5 dengan penjelasan di 

bawah ini: 

 

1: Sangat Tidak Setuju 

2: Tidak Setuju 

3: Netral 

4: Setuju 

5: Sangat Setuju 

 

1. Merek Somethinc memenuhi ekspektasi saya.  

O 1 O 2 O 3 O 4 O 5 

2. Saya mengandalkan merek Somethinc.  

O1 O 2 O 3 O 4 O 5 

3. Merek Somethinc tidak pernah mengecewakan saya. 

O1 O 2 O 3 O 4 O 5 

 

5.  Brand Loyalty 

Kuesioner ini diukur menggunakan skala perhitungan 1-5 dengan penjelasan di 

bawah ini: 
 

1: Sangat Tidak Setuju 

2: Tidak Setuju 

3: Netral 

4: Setuju 

5: Sangat Setuju 
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CONTINUE—Draft of Questionnaire 

1. Saya akan mengatakan hal-hal positif tentang merek Somethinc ke orang lain.  

O1 O 2 O 3 O 4 O 5 

2. Saya akan merekomendasikan merek Somethinc ke orang lain.  

O1 O 2 O 3 O 4 O 5 

3. Saya akan merekomendasikan teman-teman dan kerabat saya untuk membeli 

dari merek Somethinc. 

O1 O 2 O 3 O 4 O 5 

4. Saya akan terus melakukan pembelian dari merek Somethinc di beberapa tahun 

kedepan. 

O1 O 2 O 3 O 4 O 5 
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Attachment 2 

Proof of Submission from Respondents 
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Attachment 3  

Data Analysis 

 

VARIABLE INDICATOR DATA 

 
 

FIRST CONSTRUCT AND OUTER LOADINGS 
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CONTINUE—FIRST OUTER MODEL 

 

 
 

 

 

 

 

 

 

 

 

 

 



   

 

92 
 

 

CONTINUE—FIRST OUTER LOADINGS 
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SECOND OUTER MODEL 
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CONTINUE—SECOND OUTER LOADINGS 
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CONTINUE—SECOND OUTER MODEL 
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CONTINUE—SECOND OUTER MODEL 

 
 

INNER MODEL 
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CONTINUE—BLINDFOLDING 

 
 

BOOTSTRAPPING 
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CONTINUE—BOOTSTRAPPING  
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Attachment 4  

Spreading the Questionnaire 

 
 

 

 

 

 

 



   

 

100 
 

Attachment 5  

Raw Data 

 

Timestam

p 

Apakah 

Anda 

merupakan 

follower 

Instagram 

@somethin

cofficial? 

Apakah 

Anda 

pengguna 

produk 

Somethinc 

(makeup, 

skincare, 

bodycare, 

haircare, 

ataupun 

tools/akses

oris) 

Apakah 

Anda 

pernah 

berinterak

si dengan 

Somethinc 

melalui 

akun 

Instagram 

Somethinc

, baik 

meninggal

kan 

komentar 

pada story, 

postingan, 

maupun 

mengirim 

DM? 

Jenis 

Kelamin 

Umur 

(tahun) 

Pendidikan 

Terakhir 

Pekerjaan Rata-

penghasila

n (per 

bulan) 

Rata-rata 

Pengeluar

an Produk 

Somethinc 

(per bulan) 

5/31/2024 

20:08:36 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

5/31/2024 

20:09:51 

Ya Ya Ya Laki-laki 18-25 S1 Freelancer ≤ 

1,000,000 

< 300,000 
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5/31/2024 

20:37:37 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

5/31/2024 

20:52:00 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

5/31/2024 

22:44:58 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

5/31/2024 

23:13:42 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/1/2024 

0:25:47 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

7:54:31 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

9:17:11 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

10:18:41 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/1/2024 

10:18:42 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/1/2024 

10:22:40 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

500,001 - 

1,000,000 

6/1/2024 

10:26:29 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 
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6/1/2024 

10:26:30 

Ya Ya Ya Perempua

n 

26-35 S1 Ibu 

Rumah 

Tangga 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/1/2024 

10:26:48 

Tidak (jika tidak, pengisian form 

berhenti di sini) 

      

6/1/2024 

10:30:09 

Ya Ya Ya Laki-laki 26-35 S3 Wiraswast

a 

3,000,001 

- 

5,000,000 

1,000,001 

- 

1,500,000 

6/1/2024 

10:35:04 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/1/2024 

10:35:06 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

12:18:16 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

< 300,000 

6/1/2024 

12:24:35 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

14:45:42 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/1/2024 

14:49:12 

Ya Ya Ya Perempua

n 

26-35 S1 Ibu 

Rumah 

Tangga 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/1/2024 

15:34:16 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

15:38:00 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 
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6/1/2024 

15:52:13 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Wiraswast

a 

≤ 

1,000,000 

< 300,000 

6/1/2024 

16:23:26 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

< 300,000 

6/1/2024 

16:25:40 

Ya Ya Ya Laki-laki 26-35 SMA/MA/

SMK/MK 

Pegawai 

Swasta 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/1/2024 

16:28:34 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/1/2024 

16:32:40 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/1/2024 

16:49:50 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

19:31:43 

Ya Ya Ya Laki-laki 26-35 S1 Wiraswast

a 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/1/2024 

19:35:32 

Ya Ya Ya Perempua

n 

26-35 S1 Freelancer 3,000,001 

- 

5,000,000 

1,000,001 

- 

1,500,000 

6/1/2024 

20:00:22 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/1/2024 

20:14:34 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 
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6/1/2024 

20:21:39 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/1/2024 

20:24:28 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/1/2024 

20:43:05 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Lainnya 1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/1/2024 

20:56:13 

Ya Ya Ya Laki-laki 18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

20:58:58 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

> 

5,000,000 

300,001 - 

500,000 

6/1/2024 

21:46:05 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/1/2024 

23:56:10 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/1/2024 

23:57:47 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/2/2024 

0:19:59 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

1:31:48 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

11:17:54 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 
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6/2/2024 

12:28:04 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/2/2024 

13:38:29 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

13:40:27 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

< 300,000 

6/2/2024 

13:43:52 

Ya Ya Ya Laki-laki 18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

13:47:08 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

13:48:56 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/2/2024 

15:21:47 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/2/2024 

15:22:13 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/2/2024 

15:24:48 

Ya Ya Ya Perempua

n 

18-25 D1/D2/D3 Pegawai 

Swasta 

> 

5,000,000 

< 300,000 

6/2/2024 

15:28:50 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

15:32:29 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

15:38:50 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 
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6/2/2024 

16:15:36 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

16:20:39 

Ya Ya Ya Perempua

n 

26-35 S1 Pegawai 

Swasta 

> 

5,000,000 

300,001 - 

500,000 

6/2/2024 

17:08:37 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

19:53:50 

Ya Ya Ya Perempua

n 

36-45 S1 Freelancer > 

5,000,000 

300,001 - 

500,000 

6/2/2024 

19:54:31 

Tidak (jika tidak, pengisian form 

berhenti di sini) 

      

6/2/2024 

20:11:19 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/2/2024 

20:31:09 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Lainnya ≤ 

1,000,000 

< 300,000 

6/2/2024 

20:41:30 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/2/2024 

20:46:09 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/2/2024 

20:48:14 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/2/2024 

20:53:12 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

> 

5,000,000 

300,001 - 

500,000 

6/2/2024 

20:58:27 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 
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6/2/2024 

21:02:17 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/2/2024 

21:02:59 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/2/2024 

21:04:47 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

> 

5,000,000 

< 300,000 

6/2/2024 

21:19:42 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/2/2024 

21:21:52 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

> 

5,000,000 

300,001 - 

500,000 

6/2/2024 

21:29:43 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/2/2024 

21:31:51 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/2/2024 

21:59:32 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/2/2024 

22:01:18 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/2/2024 

22:02:22 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 
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6/2/2024 

23:24:29 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/3/2024 

11:21:25 

Ya Ya Ya Perempua

n 

26-35 D1/D2/D3 Pegawai 

Swasta 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/3/2024 

11:50:57 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

12:41:44 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

> 

5,000,000 

300,001 - 

500,000 

6/3/2024 

13:14:41 

Ya Ya Ya Laki-laki 18-25 S1 Pegawai 

Swasta 

> 

5,000,000 

500,001 - 

1,000,000 

6/3/2024 

13:16:39 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

13:38:50 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

500,001 - 

1,000,000 

6/3/2024 

14:01:31 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

14:41:41 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

15:42:41 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

17:13:55 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 
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6/3/2024 

17:29:47 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

BUMN 

> 

5,000,000 

300,001 - 

500,000 

6/3/2024 

17:32:35 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

17:35:11 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

17:40:31 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/3/2024 

17:42:55 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

< 300,000 

6/3/2024 

17:50:37 

Ya Ya Ya Perempua

n 

26-35 S1 Wiraswast

a 

3,000,001 

- 

5,000,000 

500,001 - 

1,000,000 

6/3/2024 

17:53:27 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

3,000,001 

- 

5,000,000 

500,001 - 

1,000,000 

6/3/2024 

17:58:18 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/3/2024 

18:08:32 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/3/2024 

18:14:55 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

18:18:17 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 
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6/3/2024 

18:21:31 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

18:30:07 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

18:40:20 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

18:45:01 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/3/2024 

18:50:08 

Ya Ya Ya Perempua

n 

26-35 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/3/2024 

18:52:19 

Ya Ya Ya Perempua

n 

18-25 D1/D2/D3 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

18:56:56 

Ya Ya Ya Perempua

n 

36-45 D1/D2/D3 Ibu 

Rumah 

Tangga 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/3/2024 

19:24:54 

Ya Ya Ya Laki-laki 26-35 S1 Wiraswast

a 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

19:28:14 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 
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6/3/2024 

19:36:15 

Ya Ya Ya Laki-laki 18-25 D1/D2/D3 Lainnya 1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

20:24:02 

Ya Ya Ya Laki-laki >45 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

20:27:09 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/3/2024 

20:32:11 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

20:42:25 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

21:17:14 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

21:32:47 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/3/2024 

21:47:38 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

21:52:14 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

22:24:40 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pegawai 

Swasta 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 
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6/3/2024 

22:27:15 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/3/2024 

22:31:17 

Ya Ya Ya Perempua

n 

26-35 S1 Freelancer > 

5,000,000 

1,000,001 

- 

1,500,000 

6/3/2024 

22:34:14 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/3/2024 

22:36:14 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/3/2024 

22:50:23 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/4/2024 

11:03:48 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

11:20:32 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

11:26:04 

Ya Ya Ya Perempua

n 

18-25 D1/D2/D3 Pegawai 

Swasta 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/4/2024 

11:37:43 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/4/2024 

12:10:32 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 
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6/4/2024 

12:13:24 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/4/2024 

12:15:43 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/4/2024 

12:18:07 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/4/2024 

12:22:11 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/4/2024 

12:26:19 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

12:42:06 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

12:43:11 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/4/2024 

12:48:44 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/4/2024 

12:50:01 

Ya Ya Ya Perempua

n 

18-25 D1/D2/D3 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/4/2024 

12:55:13 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 
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6/4/2024 

13:38:14 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

13:59:45 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/4/2024 

14:17:38 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/4/2024 

15:58:15 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/4/2024 

21:31:49 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/4/2024 

21:34:10 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

21:37:53 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

22:06:44 

Ya Ya Ya Perempua

n 

26-35 S1 Pegawai 

Swasta 

> 

5,000,000 

< 300,000 

6/4/2024 

22:09:21 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/4/2024 

22:25:24 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/4/2024 

22:35:41 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

1,000,001 

- 

3,000,000 

< 300,000 
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6/4/2024 

22:41:14 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/4/2024 

22:45:45 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/4/2024 

22:46:20 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/4/2024 

22:47:19 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

500,001 - 

1,000,000 

6/4/2024 

22:52:22 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/4/2024 

23:01:02 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/4/2024 

23:06:10 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/4/2024 

23:13:55 

Ya Ya Ya Perempua

n 

26-35 S1 Freelancer 1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

0:29:57 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

6:08:31 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

6:42:47 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 
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6/5/2024 

7:18:08 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

7:49:39 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

8:47:01 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

9:56:04 

Ya Ya Ya Perempua

n 

18-25 D1/D2/D3 Lainnya 1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

11:06:29 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

11:20:44 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/5/2024 

11:23:51 

Ya Ya Ya Laki-laki 18-25 S1 Lainnya 3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/5/2024 

11:30:39 

Ya Ya Ya Laki-laki 18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/5/2024 

11:39:42 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

13:07:38 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

1,000,001 

- 

1,500,000 
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6/5/2024 

13:19:18 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

13:23:47 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

14:03:11 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

17:29:36 

Ya Ya Ya Laki-laki 18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

18:08:40 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/5/2024 

18:14:12 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

18:28:15 

Ya Ya Ya Perempua

n 

26-35 S1 Pegawai 

Swasta 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/5/2024 

18:29:41 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

18:32:16 

Ya Ya Ya Perempua

n 

<18 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

19:52:12 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/5/2024 

20:04:03 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 
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6/5/2024 

20:36:32 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

20:38:12 

Ya Ya Ya Perempua

n 

<18 SMP/MTs Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

20:40:11 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

20:44:08 

Ya Ya Ya Perempua

n 

26-35 S1 Pegawai 

Swasta 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/5/2024 

21:02:37 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

21:04:45 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/5/2024 

21:08:27 

Ya Ya Ya Perempua

n 

26-35 S1 Wiraswast

a 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/5/2024 

21:40:11 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

21:54:15 

Ya Ya Ya Perempua

n 

18-25 D1/D2/D3 Freelancer 1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/5/2024 

22:00:14 

Ya Ya Ya Laki-laki 18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 
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6/5/2024 

22:01:53 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/5/2024 

22:15:46 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

3,000,001 

- 

5,000,000 

< 300,000 

6/5/2024 

22:18:31 

Ya Ya Ya Perempua

n 

26-35 S1 Wiraswast

a 

3,000,001 

- 

5,000,000 

< 300,000 

6/5/2024 

22:27:44 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

22:30:40 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

22:38:36 

Ya Ya Ya Perempua

n 

26-35 S1 Freelancer 1,000,001 

- 

3,000,000 

< 300,000 

6/5/2024 

22:39:10 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/5/2024 

22:51:29 

Ya Ya Ya Perempua

n 

18-25 S1 Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/6/2024 

7:57:39 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/6/2024 

8:21:39 

Ya Ya Ya Laki-laki 18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 
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6/6/2024 

9:15:15 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

< 300,000 

6/6/2024 

9:27:09 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

≤ 

1,000,000 

300,001 - 

500,000 

6/6/2024 

10:08:03 

Ya Ya Ya Perempua

n 

18-25 D1/D2/D3 Lainnya 1,000,001 

- 

3,000,000 

< 300,000 

6/7/2024 

13:19:55 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/7/2024 

13:22:59 

Ya Ya Ya Perempua

n 

18-25 S1 Lainnya ≤ 

1,000,000 

< 300,000 

6/7/2024 

13:23:36 

Ya Ya Ya Laki-laki 18-25 S1 Pelajar/ma

hasiswa 

1,000,001 

- 

3,000,000 

< 300,000 

6/7/2024 

16:08:05 

Ya Ya Ya Perempua

n 

18-25 SMA/MA/

SMK/MK 

Pegawai 

Swasta 

1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

12:24:01 

Ya Ya Ya Perempua

n 

>45 SMA/MA/

SMK/MK 

Wiraswast

a 

3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/13/2024 

12:42:39 

Ya Ya Ya Perempua

n 

26-35 S1 Ibu 

Rumah 

Tangga 

> 

5,000,000 

300,001 - 

500,000 

6/13/2024 

12:47:46 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

1,000,001 

- 

3,000,000 

< 300,000 

 

 



   

 

121 
 

6/13/2024 

13:02:12 

Ya Ya Ya Perempua

n 

26-35 SMA/MA/

SMK/MK 

Ibu 

Rumah 

Tangga 

1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

13:03:29 

Ya Ya Ya Perempua

n 

36-45 S1 Ibu 

Rumah 

Tangga 

> 

5,000,000 

500,001 - 

1,000,000 

6/13/2024 

13:21:50 

Ya Ya Ya Perempua

n 

18-25 S1 Pegawai 

Swasta 

> 

5,000,000 

< 300,000 

6/13/2024 

13:29:51 

Ya Ya Ya Perempua

n 

26-35 SMA/MA/

SMK/MK 

Freelancer 1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

13:43:27 

Ya Ya Ya Perempua

n 

26-35 SMA/MA/

SMK/MK 

Lainnya 1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

13:50:48 

Ya Ya Ya Perempua

n 

26-35 SMA/MA/

SMK/MK 

Freelancer 1,000,001 

- 

3,000,000 

300,001 - 

500,000 

6/13/2024 

14:04:22 

Ya Ya Ya Perempua

n 

26-35 SMA/MA/

SMK/MK 

Ibu 

Rumah 

Tangga 

1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

14:14:50 

Tidak (jika tidak, pengisian form 

berhenti di sini) 

      

6/13/2024 

14:22:37 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/13/2024 

14:22:50 

Ya Ya Ya Perempua

n 

36-45 S1 PNS > 

5,000,000 

< 300,000 

6/13/2024 

14:36:40 

Ya Ya Ya Perempua

n 

26-35 S2 Freelancer > 

5,000,000 

< 300,000 
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6/13/2024 

14:58:42 

Ya Ya Ya Perempua

n 

36-45 S1 Ibu 

Rumah 

Tangga 

> 

5,000,000 

< 300,000 

6/13/2024 

15:10:14 

Ya Ya Ya Perempua

n 

26-35 S1 Ibu 

Rumah 

Tangga 

> 

5,000,000 

< 300,000 

6/13/2024 

15:17:12 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/13/2024 

15:17:40 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/13/2024 

15:23:06 

Ya Ya Ya Perempua

n 

36-45 SMA/MA/

SMK/MK 

Ibu 

Rumah 

Tangga 

> 

5,000,000 

300,001 - 

500,000 

6/13/2024 

15:57:39 

Ya Ya Ya Perempua

n 

36-45 D1/D2/D3 Wiraswast

a 

1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

16:16:14 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/13/2024 

16:33:00 

Ya Ya Ya Perempua

n 

36-45 S1 Lainnya 1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

17:27:22 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/13/2024 

17:29:50 

Ya Ya Ya Perempua

n 

26-35 S1 Lainnya > 

5,000,000 

300,001 - 

500,000 

6/13/2024 

18:20:13 

Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 
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6/13/2024 

18:45:55 

Ya Ya Ya Perempua

n 

26-35 S1 Pegawai 

Swasta 

1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

19:27:27 

Ya Ya Ya Perempua

n 

36-45 S1 Pegawai 

Swasta 

1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

19:37:55 

Ya Ya Ya Perempua

n 

36-45 S1 PNS > 

5,000,000 

< 300,000 

6/13/2024 

19:42:06 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/13/2024 

20:23:05 

Ya Ya Ya Perempua

n 

26-35 S1 Lainnya 1,000,001 

- 

3,000,000 

< 300,000 

6/13/2024 

20:53:34 

Ya Ya Ya Perempua

n 

>45 S1 Wiraswast

a 

> 

5,000,000 

500,001 - 

1,000,000 

6/13/2024 

21:18:08 

Ya Ya Tidak (jika tidak, pengisian form 

berhenti di sini) 

    

6/13/2024 

21:25:15 

Ya Ya Ya Perempua

n 

36-45 S1 Ibu 

Rumah 

Tangga 

> 

5,000,000 

< 300,000 

6/14/2024 

7:02:10 

Ya Ya Ya Perempua

n 

26-35 S1 PNS 3,000,001 

- 

5,000,000 

300,001 - 

500,000 

6/14/2024 

11:23:49 

Ya Ya Ya Perempua

n 

26-35 S1 PNS 1,000,001 

- 

3,000,000 

< 300,000 
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C
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B
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R
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B

T

R

U
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B

T

R
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S3 

B

L

O

Y

1 

B

L

O

Y

2 

B

L

O

Y

3 

B

L

O

Y

4 

1 4 5 5 4 4 4 5 4 4 5 4 4 5 5 4 5 4 4 5 5 5 4 4 5 5 4 

2 4 4 4 5 2 2 5 4 4 5 5 5 5 5 5 4 1 4 2 5 5 4 5 4 4 4 

3 2 2 4 5 2 4 5 5 4 2 1 4 4 4 4 4 5 4 4 4 4 4 2 2 2 4 

4 4 5 4 5 5 4 5 5 5 5 5 5 4 5 4 5 4 4 5 5 5 5 4 4 4 5 

5 4 4 5 5 2 4 5 5 5 4 4 5 4 2 5 4 5 5 5 4 4 5 4 5 5 5 

6 4 2 2 4 2 4 4 5 2 4 4 5 4 4 4 5 2 2 2 4 5 4 4 5 4 5 

7 4 4 4 5 4 4 4 4 4 5 4 5 4 4 4 4 2 2 2 4 4 2 4 4 4 2 

8 5 4 5 5 4 4 4 5 5 5 4 4 5 4 5 4 4 4 4 5 5 4 5 5 5 4 

9 4 5 4 5 4 4 4 5 4 4 5 5 4 4 5 4 5 5 4 5 5 4 4 5 5 4 

10 4 4 4 5 4 4 5 5 5 5 5 5 5 5 5 5 4 4 4 5 5 4 5 5 5 5 

11 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 

12 4 4 3 2 2 5 5 1 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

13 4 4 4 4 3 3 2 3 2 4 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 

14 4 4 4 5 4 4 5 3 3 5 5 5 4 4 4 3 5 4 4 5 5 5 4 4 4 5 

15 
                          

16 1 2 5 2 5 5 5 5 5 1 5 5 5 5 5 5 5 5 5 4 2 4 1 1 2 5 

17 2 2 2 5 2 1 2 2 2 4 3 4 4 4 4 3 2 2 3 4 4 4 3 3 3 3 

18 2 3 3 4 3 4 2 4 4 5 2 3 4 4 5 5 2 2 3 4 4 5 5 5 4 3 

19 4 4 4 4 4 3 3 3 3 4 4 4 4 4 4 5 3 4 3 4 5 5 4 4 4 4 

20 4 4 5 5 4 2 4 4 2 4 5 4 4 5 5 5 2 4 4 4 5 5 4 4 4 4 

21 3 3 4 5 4 5 5 4 4 4 4 5 4 4 4 4 2 3 2 5 4 5 5 4 3 3 

22 4 4 4 4 2 5 5 5 5 4 3 5 4 3 5 5 5 5 5 5 5 5 4 4 4 3 
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23 4 4 4 5 4 3 3 3 3 5 4 5 5 5 5 5 3 3 3 4 5 4 5 5 5 5 

24 3 3 3 3 3 1 2 3 3 3 3 1 3 3 3 3 3 3 3 4 2 4 3 3 3 3 

25 3 3 3 4 5 4 3 4 3 4 5 4 4 4 4 5 5 3 4 5 4 4 5 5 5 4 

26 3 3 3 4 3 3 4 4 4 4 4 4 3 3 4 3 2 3 2 4 4 4 4 4 4 4 

27 5 5 5 5 3 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

28 4 5 5 4 4 5 4 4 5 5 4 4 5 5 4 4 5 5 5 4 5 5 4 5 5 4 

29 4 5 5 4 5 4 4 4 4 4 4 5 5 5 5 5 5 4 4 4 4 4 5 5 5 4 

30 4 5 4 5 5 5 5 4 4 4 4 5 5 5 5 4 4 4 5 5 5 5 4 5 5 4 

31 4 4 4 5 4 4 4 5 4 5 4 4 4 4 4 4 4 5 4 5 4 5 4 5 4 4 

32 3 4 4 4 3 4 4 4 3 4 4 4 5 5 5 5 5 4 5 5 4 4 5 5 5 5 

33 2 2 2 4 2 4 4 2 4 2 2 4 4 2 4 2 1 1 1 4 2 4 4 2 2 2 

34 5 4 4 5 5 5 5 4 4 4 5 5 4 5 4 4 5 5 4 5 4 4 5 4 5 4 

35 3 3 3 4 3 4 4 4 4 4 3 4 3 3 4 3 2 2 2 4 4 4 4 4 4 4 

36 4 3 3 5 4 4 4 4 4 4 4 4 4 4 4 3 4 4 3 4 4 5 4 4 4 4 

37 2 3 3 2 3 4 5 5 4 4 4 3 4 3 5 5 2 1 1 4 4 4 2 4 3 3 

38 4 3 3 5 3 4 5 4 4 4 4 5 5 5 4 4 4 5 4 5 5 4 5 5 5 4 

39 5 5 5 5 4 4 4 4 4 5 5 5 5 5 5 5 5 4 4 5 5 5 5 5 5 5 

40 5 5 5 5 4 4 5 5 5 5 5 5 5 5 5 5 3 3 3 4 5 5 5 5 5 5 

41 4 4 4 4 4 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5 4 4 5 5 5 5 

42 4 4 4 4 4 4 5 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

43 2 1 2 3 1 4 5 4 4 5 4 4 2 2 2 2 1 2 1 2 1 2 2 2 2 1 

44 2 4 2 4 1 2 4 5 3 5 4 5 4 3 4 2 4 2 4 4 2 4 5 4 4 3 

45 4 3 4 4 2 4 5 5 5 4 4 5 5 5 5 5 3 3 4 4 5 4 5 5 5 5 

46 4 4 4 4 4 4 4 4 3 3 2 3 3 3 4 3 2 3 2 5 4 5 4 4 4 2 

47 4 5 5 4 2 4 5 4 5 4 2 4 5 4 5 4 2 2 4 4 5 4 4 5 4 4 

48 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 

49 5 3 4 4 2 3 5 4 4 4 4 4 4 4 4 4 2 2 4 4 5 4 4 4 4 4 
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50 4 3 3 4 3 4 3 3 3 4 4 4 4 4 4 5 3 4 4 4 4 4 3 4 4 3 

51 5 4 4 5 4 5 4 5 5 5 5 4 5 5 5 4 5 5 5 3 4 3 3 4 4 3 

52 4 3 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 5 4 4 4 4 4 

53 
                          

54 2 2 2 3 2 3 3 3 3 4 3 2 3 3 3 3 2 2 2 4 4 4 4 4 4 3 

55 4 4 4 5 3 3 4 4 4 4 4 4 4 4 4 4 5 4 4 4 5 5 4 4 4 4 

56 3 3 3 3 2 2 2 3 4 4 4 4 3 4 3 4 2 2 3 4 2 4 4 3 4 3 

57 3 3 3 4 4 3 3 3 3 4 4 3 4 3 3 3 4 3 4 4 4 4 4 4 4 4 

58 3 3 3 4 2 3 2 3 2 4 4 3 3 3 4 3 2 2 2 4 2 4 3 2 3 2 

59 4 5 5 5 3 4 4 4 4 4 4 4 4 4 5 4 5 4 5 5 5 5 4 5 5 5 

60 5 5 5 5 5 5 5 5 5 3 3 4 5 5 5 5 3 3 4 5 5 5 5 5 5 5 

61 4 4 4 5 2 4 5 4 4 4 4 4 4 4 4 4 3 4 4 4 5 5 4 4 4 4 

62 
                          

63 4 4 4 4 4 4 3 4 4 4 4 4 3 4 4 4 4 4 4 5 5 4 4 4 4 3 

64 3 4 3 4 3 3 3 3 3 4 3 3 4 3 4 3 3 3 3 4 3 3 3 3 3 3 

65 4 5 4 5 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

66 4 5 4 5 2 4 5 4 5 5 4 5 5 4 4 5 4 4 5 5 4 5 5 5 4 5 

67 4 4 5 5 3 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 4 5 4 4 4 4 

68 4 4 5 5 4 4 5 5 5 5 4 4 4 5 4 5 4 4 5 4 5 4 5 4 5 4 

69 5 5 5 5 5 5 5 4 5 3 5 5 4 3 5 5 5 5 5 5 5 4 5 5 5 5 

70 4 4 4 5 5 4 4 5 4 4 4 4 4 5 5 4 4 4 4 5 4 4 4 4 5 5 

71 4 5 4 5 5 4 5 5 5 4 4 5 5 5 4 5 4 4 4 4 4 5 4 4 5 5 

72 4 4 4 4 4 5 5 5 4 4 5 5 5 5 5 5 4 4 4 5 4 5 5 5 5 4 

73 4 4 5 4 4 4 5 4 5 4 5 5 5 4 4 5 5 3 4 4 5 5 4 5 4 5 

74 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 

75 4 5 4 4 2 4 5 4 2 2 4 5 2 4 2 2 4 5 2 4 5 2 2 4 2 4 

76 4 5 4 5 2 4 5 4 5 4 4 5 4 5 4 5 2 2 2 4 5 4 5 4 5 4 
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77 5 4 4 4 4 5 4 4 5 5 4 4 5 4 5 4 5 4 4 5 4 4 5 4 4 5 

78 4 5 5 5 4 4 5 4 4 5 5 4 4 5 5 5 4 4 5 4 5 5 5 4 5 4 

79 5 5 5 5 4 5 5 4 5 5 5 4 5 5 5 5 5 4 5 5 5 5 4 5 4 5 

80 5 4 5 5 4 4 5 5 4 4 5 4 5 4 5 5 4 4 5 5 5 4 5 4 4 5 

81 4 5 4 5 4 4 5 4 2 4 2 4 4 5 5 4 2 2 5 5 4 4 4 5 4 5 

82 4 4 4 5 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 4 5 5 5 5 5 

83 3 4 3 5 2 4 5 4 5 4 4 5 4 4 4 4 2 3 2 4 4 5 4 4 4 4 

84 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

85 4 4 4 5 3 4 3 4 4 4 4 5 4 4 4 4 5 3 4 4 4 5 4 4 5 4 

86 5 4 4 5 5 4 4 5 5 5 5 4 5 4 4 4 5 4 5 5 4 5 5 4 4 5 

87 4 5 4 5 4 4 5 5 4 4 4 5 5 4 4 5 5 4 4 5 5 5 4 5 5 4 

88 4 4 5 5 4 2 4 4 2 4 4 5 3 4 4 4 4 4 3 4 4 5 4 5 4 5 

89 5 4 4 5 5 4 5 5 5 5 5 5 4 4 4 4 5 5 4 4 5 4 4 5 5 4 

90 4 4 5 5 4 4 4 4 4 5 5 5 4 4 5 4 5 4 5 5 5 5 5 5 5 5 

91 4 5 4 5 4 4 4 5 5 5 4 4 5 4 5 4 4 4 5 4 4 5 5 5 5 4 

92 4 4 4 5 4 4 4 4 4 5 4 4 4 4 5 4 5 4 5 5 5 4 5 5 5 5 

93 4 4 4 4 4 5 5 5 5 5 5 5 5 5 5 5 4 4 5 5 4 5 4 5 5 5 

94 5 5 5 5 4 5 3 4 3 5 5 5 5 5 5 5 5 4 4 5 5 5 5 5 5 5 

95 4 4 4 4 4 2 3 4 4 4 3 4 4 3 3 2 1 4 3 4 2 2 4 3 4 4 

96 5 4 4 5 4 4 2 4 5 4 5 2 4 4 5 4 5 4 5 4 4 5 4 5 4 5 

97 4 5 4 5 4 4 4 5 5 5 4 5 5 4 5 5 5 4 5 5 4 5 5 4 4 5 

98 4 5 5 4 4 4 4 5 2 4 5 4 5 4 5 5 2 2 4 5 4 4 5 4 4 5 

99 5 5 5 4 4 4 4 5 5 5 5 4 4 4 5 5 5 5 5 5 5 5 5 5 5 5 

10

0 

4 4 5 5 5 5 4 5 5 4 4 5 5 4 5 5 5 4 5 5 4 4 4 5 5 4 

10

1 

4 4 4 5 4 4 4 5 4 4 2 4 4 5 4 5 2 2 2 4 4 5 4 5 5 4 
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