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ABSTRAK

Pertumbuhan ekonomi merupakan indikator penting dalam menilai
kemajuan suatu negara. Pertumbuhan ekonomi Indonesia pada tahun 2022
mencapai 5,31%, sektor transportasi dan pergudangan mencatat pertumbuhan
tertinggi. Namun, pertumbuhan ekonomi juga dapat berdampak negatif terhadap
lingkungan, termasuk perubahan iklim dan kerusakan sumber daya alam. Pandemi
COVID-19 pada tahun 2020 memberikan dampak signifikan terhadap sektor
ekonomi global, terutama pada sektor Consumer Non-Cyclicals. Perubahan iklim
dan pandemi meningkatkan minat konsumen pada produk ramah lingkungan,
mendorong perusahaan untuk menerapkan CSR demi meningkatkan kinerja
finansial jangka panjang. Perusahaan dengan reputasi baik dalam tanggung jawab
sosial dan lingkungan cenderung mendapatkan kepercayaan lebih dari investor dan
konsumen, yang pada akhirnya dapat meningkatkan nilai perusahaan.

Penelitian ini memiliki tujuan untuk menganalisis pengaruh pengungkapan
Environmental Performance (EN), Economic Performance (EC), dan Corporate
Social Performance (SO) sebagai variabel independen terhadap nilai perusahaan
sebagai variabel dependen. Penelitian ini melibatkan perusahaan pada sektor
Consumer Non-Cyclicals yang terdaftar di Bursa Efek Indonesia (BEI) selama
periode 2020-2022. Sampel sebanyak 21 perusahaan atau 63 data dipilih melalui
metode purposive sampling dengan memenuhi 2 kriteria yang telah ditetapkan.
Analisis data dilakukan menggunakan metode regresi berganda dan uji hipotesis.

Hasil penelitian membuktikan bahwa variabel Environmental Performance
(EN), Economic Performance (EC) dan Corporate Social performance (SO) tidak
memiliki pengaruh terhadap nilai perusahaan, artinya baik adanya maupun tidak
adanya pengungkapan Environmental Performance (EN), Economic Performance
(EC) dan Corporate Social performance (SO) pada suatu perusahaan tidak akan
mempengaruhi nilai perusahaan. Karena pengungkapan Environmental
Performance (EN), Economic Performance (EC) dan Corporate Social
performance (SO) dianggap kurang relevan dan menarik bagi investor. Sebagian
besar investor lebih memperhatikan aspek keuangan seperti kinerja finansial dan
profitabilitas perusahaan yang disampaikan dalam laporan keuangan perusahaan
daripada Sustainability Report, karena dianggap lebih langsung mempengaruhi
nilai perusahaan dalam jangka pendek.

Kata kunci: nilai perusahaan, environmental performance, corporate social
performance, economic performance
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ABSTRACT

Economic growth serves as a crucial indicator in assessing a country's
progress. Indonesia's economic growth reached 5.31% in 2022, with the
transportation and warehousing sector recording the highest growth. However,
economic growth can also have negative impacts on the environment, including
climate change and depletion of natural resources. The COVID-19 pandemic in
2020 had a significant impact on the global economy, especially on the Consumer
Non-Cyclicals sector. Climate change and the pandemic have increased consumer
interest in environmentally friendly products, prompting companies to implement
CSR to enhance long-term financial performance. Companies with a strong
reputation for social and environmental responsibility tend to gain more trust from
investors and consumers, ultimately leading to an increase in company value.

This research aims to analyze the influence of environmental performance,
economic performance, and corporate social performance as independent
variables on firm value as the dependent variable. The study involves companies in
the non-cyclicals Consumer sector listed on the Indonesia Stock Exchange (IDX)
during the period 2020-2022. A sample of 21companies or 63 data points is selected
using the purposive sampling method, meeting two predetermined criteria. Data
analysis is conducted using multiple regression analysis and hypothesis testing.

The research results demonstrate that Environmental Performance (EN),
Economic Performance (EC), and Corporate Social Performance (SO) do not have
an impact on the firm value. This is because such disclosures are not relevant and
attractive to investors. Most investors pay more attention to financial aspects such
as the company's financial performance and profitability presented in the financial
statements rather than in the Sustainability Report, as these are considered to have
a more direct impact on the firm value in the short term.

Keywords: firm value, environmental performance, corporate social performance,
economic performance
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