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MOTTO 

Roma 15:13 

“Semoga Allah, sumber pengharapan, memenuhi kamu dengan segala 

sukacita dan damai sejahtera  dalam iman kamu, supaya oleh kekuatan 

Roh Kudus  kamu berlimpah-limpah dalam pengharapan”. 

 

“Dengan hati yang damai dan penuh pengharapan, kita temukan 

kebahagiaan dalam hidup”. 

 

 

 

 

 

 

 

 

 

 



viii 
 

DAFTAR ISI 

 
JUDUL ..................................................................................................................... i 

HALAMAN PERSETUJUAN ................................................................................. i 

HALAMAN PENGESAHAN ................................................................................ iii 

HALAMAN PERNYATAAN ............................................................................... iv 

KATA PENGANTAR ............................................................................................ v 

MOTTO................................................................................................................. vii 

DAFTAR ISI ........................................................................................................ viii 

DAFTAR GAMBAR .............................................................................................. x 

DAFTAR TABEL .................................................................................................. xi 

DAFTAR LAMPIRAN ......................................................................................... xii 

Abstrak ................................................................................................................. xiii 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1. Latar Belakang Masalah ............................................................. 1  

1.2. Rumusan Masalah ...................................................................... 6  

1.3. Batasan Masalah ........................................................................ 6  

1.4. Tujuan Penelitian ...................................................................... 7  

1.5. Manfaat Penelitian ..................................................................... 7  

1.6. Sistematika Penelitian ................................................................ 8  

BAB II TINJAUAN PUSTAKA ........................................................................... 10 

2.1. Kesadaran Merek ..................................................................... 10  

2.2. Loyalitas  Merek ..................................................................... 13  

2.3. Citra Merek............................................................................. 15  

2.4. Keputusan Pembelian ............................................................... 16  

2.5. Penelitian Terdahulu ................................................................ 17  

2.6. Kerangka Penelitian ................................................................. 23  

2.7. Hipotesis ................................................................................ 25  

BAB III METODE PENELITIAN........................................................................ 28 

3.1. Bentuk Penelitian .................................................................... 28  

3.2. Lokasi Penelitian ..................................................................... 28  

3.3. Polulasi dan Sampel................................................................. 29  

3.4. Metode Pengambilan Sampel .................................................... 30  



ix 
 

3.5. Data Penelitian ........................................................................ 31  

3.6. Metode Pengumpulan Data ....................................................... 31  

3.7. Instrumen Peneltian ................................................................. 32  

3.8. Metode Pengujian Instrumen .................................................... 33  

3.8.1. Uji Validitas ................................................................................................ 33 

3.8.2. Uji Relialibilitas .......................................................................................... 33 

3.9.  Metode Analisis Data .............................................................. 34  

3.9.1. Analisis Deskriptif ....................................................................................... 34 

3.9.2. Analisis Regresi Liner Berganda ................................................................. 35 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 37 

4.1.  Profil Responden .................................................................... 38  

4.2.  Hasil Pengujian Instrumen ....................................................... 40  

4.2.1. Uji Validitas ................................................................................................. 40 

4.2.2. Uji Reliabilitas ............................................................................................. 42 

4.3. Analisis Deskriptif Variabel Penelitian .................................... 43  

4.3.1. Variabel Kesadaran Merek .......................................................................... 43 

4.3.2. Variabel Loyalitas Merek ............................................................................ 44 

4.3.3. Variabel Citra Merek ................................................................................... 45 

4.3.4. Variabel Keputusan Pembelian.................................................................... 47 

4.4.  Pengaruh Kesadaran Merek, Loyalitas Merek dan Citra Merek 

Terhadap Keputusan Pembelian Pada Produk Avoskin...................... 49  

4.5.  Pembahasan ............................................................................ 51  

4.5.1. Pengaruh Kesadaran merek terhadap Keputusan Pembelian ...................... 51 

4.5.2. Pengaruh Loyalitas Merek terhadap Keputusan Pembelian ........................ 53 

4.5.3. Pengaruh Citra Merek Terhadap Keputusan Pembelian ............................. 54 

BAB V PENUTUP ................................................................................................ 57 

5.1.  Kesimpulan ............................................................................ 57  

5.2.  Implikasi Manajerial ............................................................... 58  

5.3.  Keterbatasan Penelitian ........................................................... 60  

5.4.  Saran ..................................................................................... 60  

DAFTAR PUSTAKA ........................................................................................... 62 

LAMPIRAN  ......................................................................................................... 66 

 



x 
 

DAFTAR GAMBAR 

 

Gambar 1. 1 Data Penjualan Serum Wajah 2022 .................................................... 3 

Gambar 2. 1 Piramida 'Brand Awareness' ............................................................. 11 

Gambar 2. 2 Kerangka Penelitian ......................................................................... 23 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

DAFTAR TABEL 

 

Tabel 2. 1Penelitian Terdahulu ............................................................................. 19 

Tabel 4. 1 Profil Responden .................................................................................. 38 

Tabel 4. 2 Uji Validitas ......................................................................................... 40 

Tabel 4. 3 Uji Reliabilitas ..................................................................................... 42 

Tabel 4. 4 Penilaian Responden Kesadaran Merek ............................................... 43 

Tabel 4. 5 Penilaian Responden Loyalitas Merek ................................................. 44 

Tabel 4. 6 Penilaian Responden Citra Merek........................................................ 45 

Tabel 4. 7 Penilaian Responden Keputusan Pembelian ........................................ 47 

Tabel 4. 8 Hasil Uji Regresi Linear Berganda ...................................................... 49 

 

 

 

 

 

 

 

 

 

 



xii 
 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner ........................................................................................... 66 

Lampiran 2 Uji Validitas dan Reliabilitas ............................................................. 72 

Lampiran 3 Analisis Deskriptif Profil Responden ................................................ 76 

Lampiran 4 Analisis Desktiptif Variabel Penelitian ............................................. 78 

Lampiran 5 Hasil Uji Hipotesis (Uji F, Uji t, dan Regresi) .................................. 80 

Lampiran 6 Rekap Data Responden ...................................................................... 82 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

 

PENGARUH KESADARAN MEREK, LOYALITAS MEREK, 

DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN 

PADA PRODUK AVOSKIN  

Disusun oleh : 

Witta Dewi Mustika Takarsi 

NPM: 20 03 25838 

 

Pembimbing 
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Abstrak 

Penelitian ini bertujuan untuk menguji faktor-faktor merek yang mempengaruhi 

pembelian produk Avoskin. Kajian ini menggunakan empat variabel yang meliputi, 

kesadaran merek, loyalitas merek, citra merek, dan keputusan pembelian. Survei 

dilakukan secara online dengan target responden adalah pelanggan yang 

mengetahui skincare merek Avoskin dan pernah melakukan pembelian minimal 

satu kali dalam tiga bulan. Sampel penelitian sebanyak 100 orang yang diperoleh 

dalam survei online menggunakan google form. Pengujian hipotesis pada penelian 

ini dilakukan menggunakan analisis regresi linier berganda. Hasil dari penelitian ini 

menunjukan hanya kesadaran merek dan citra merek yang berpengaruh terhadap 

keputusan pembelian produk Avoskin, sedangkan loyalitas merek tidak 

berpengaruh terhadap keputusan pembelian produk Avoskin. 

 

Kata Kunci : Kesadaran Merek, Loyalitas Merek, Citra Merek, Keputusan 

Pembelian.  


