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Intisari

Perkembangan teknologi komunikasi dengan 191 juta pengguna media sosial di Indonesia pada
Februari 2022 telah mengubah pola interaksi manusia, termasuk dalam belanja online. TikTok Shop,
sebagai aplikasi E-Commerce yang mengintegrasikan media sosial, mengalami pertumbuhan pesat.
Penelitian ini menganalisis faktor-faktor yang mempengaruhi penerimaan aplikasi TikTok Shop
menggunakan metode TECHNOLOGY ACCEPTANCE MODEL (TAM). TAM berfokus pada dua elemen utama:
persepsi manfaat (Perceived Usefulness) dan persepsi kemudahan penggunaan (Perceived ease of use),
yang dianggap krusial dalam menentukan sejauh mana pengguna menerima dan terus menggunakan
aplikasi tersebut.Data dikumpulkan melalui survei pengguna TikTok Shop di Indonesia dan dianalisis
dengan metode SEM-PLS. Penelitian ini bertujuan memahami faktor-faktor yang memengaruhi
penerimaan dan penggunaan berkelanjutan TikTok Shop, dengan batasan pada wilayah Indonesia dan
pengguna individu. Temuan ini diharapkan dapat memberikan panduan bagi pengembang E-Commerce
dalam meningkatkan penerimaan dan retensi pengguna.

Kata kunci: E-Commerce, TikTok Shop, TAM, SEM-PLS.
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Abstract

The development of communication technology, with 191 million social media users in Indonesia
as of February 2022, has transformed human interaction patterns, including online shopping. TikTok Shop,
an E-Commerce application integrating social media, has experienced rapid growth. This study analyzes
the factors influencing the acceptance of the TikTok Shop application using the TECHNOLOGY ACCEPTANCE
MODEL (TAM). TAM focuses on two main elements: Perceived Usefulness and Perceived ease of use, which
are considered crucial in determining the extent to which users accept and continue using the application.
Data were collected through surveys of TikTok Shop users in Indonesia and analyzed using the SEM-PLS
method. This research aims to understand the factors affecting the acceptance and continued use of TikTok
Shop, focusing on the Indonesian region and individual users. The findings are expected to provide guidance
for E-Commerce developers in enhancing user acceptance and retention.

Keywords: E-Commerce, TikTok Shop, TAM, SEM-PLS.

vii



DAFTAR ISI

LEMBAR PENGESAHAN ..couiitiiitee ettt ettt e et e et s e tas s et e saasetaasesanseranssssnnsernnsennnnes Il
LEMBAR PERNYATAAN KEASLIAN PENELITIAN ..ceutiiieeeieeeee ettt et e e e 11
o R Y A I Y
N I I 2 VI
F Y I X Vi
J.0.  LATAR BELAKANG «eutietiieeit et eie ettt et e et eae et et etses e s b e sbaesaeesanesasetnsasnsssnsssnsrnernenns 1
1.2, RUMUSAN IMASALAH outitniitiiieie ettt et e et ettt et ets et e sa e sbesaesassaessnssaneraneraesnesnanns 3
1.3, PERTANYAAN PENELITIAN e tuttitteitetttetttetteteeaeetesneesneesneeserserseesnessnsssnsrseerseernsesnsenns 3
S W AU 7Y N o = N T N T 3

L. 5. BATASAN IMIASALAH ..evueeeee ettt ettt ettt et eae st et et e eanseastastnestneensetnsennsensenesensenns 3
1.6, VI ANFAAT PENELITIAN tattntttttunetuetneetnsetnsensenesenseensesneesnsesnssasensenseensesnsenesenssenseensenns 3
1.7,  BAGAN KETERKAITAN teutttuttenttunetnetneetnsernsensenesenseensesneesnsesnssasenssenseensesnsesesenssenseensenns 4
oY = T 1 RPN 5
TINJAUAN PUSTAKA oottt ettt et s et e sttt et etne et seastanstanstnstnsesnsersenesenssensenns 5
2.0 STUDI SEBELUMNYA eeutttteutenetnetneetneesnstnnetnetnseensessenesenssensssnsesnsesnsesesesesenseenseensenne 5
B D 7N I =00 9
2.2.1. TIKTOK oottt e ettt e e e s s e e aeeeatsssssssssseesasassssssseseees 9
2.2.2. TECHNOLOGY ACCEPTANCE MODEL(TAM).....ceveveeeeeeeeeeciiiieeveeeeeeeenanns 10

2.3, PENGEMBANGAN HIPOTESIS ..uivunieiiiiieeieeeeeeeeetaeeera e et eeanseraneesaneesansesnnsernnsernnseres 11
2.3.1.  Penyusunan HiDOLESIS .......cceeeeeeeeeieeeeeeeeeeeeetttte e e e e e eesete e e e e e e eaaasaae e e e 11

D IV Y/ [0 Yo =T B o= V=] |14 (o 1 ¢ B 19
27 = 2 1 21
METODOLOGI PENELITIAN . .ceu ittt teieeeee ettt e et e e e e e e e raa s eeaa e e sansessnserannsennnsenans 21
3.0 TAHAPAN PENELITIAN ettt ittt ettt et e e et e et et et esaesaaeebaesaetasssneesnsesssnennsenns 21
3.1.1.  1dentifikQSi MASQIARN ..............oeeeeeieeeeeeeeee et eeeaa e e e e 22
I B Y AV (o [ N1 =1 4o L1 | (PP 22
3.1.3.  Merancang Daftar Pertanyaan untuk KUeSIiONer ............ccccceevvuveveeeeeeeeann, 22
3.1.4.  Pengumpulan DatQ KUiSIONEr ................uuueeeeeieeeeeeiiiiiiieaaeeeeeecciivevaeaaeeseaans 22
3.1.5.  Pengolahan DAta KUESIONES ...........cccccuueeeeeeaeeeeeecccieiieaaaeeeesscisiiseaaaaaeeeesans 24
I YR Vo o 111 K3 PPN 26
3.1.7.  Penyajian Hasil Analisis KUiSIONEr ..............ccueeeeeeeeeieiiiriaeeeeeeciiveveeaaaeeeaaans 26
27N 2 21 Y 27
HASIL DAN PEMBAHASAN ..ottt ettt ettt ettt s et s e taaeeeaeetansetnseennsetsnseeanssenesernns 27
4. 1.  DEMOGRAFI RESPONDEN ..uttuuttuitneetnettnertetutetnsesntessesseneesnessesseesessesssesrnsesnessnsennns 27
O I D 1= ¢ Y K (=1 [0 [ 1 11 F O OO PSRN 27
B N N U1 (o [ oo [ ¥ K[ o [ OO 27
O G TR D Jo Y 1 Y1 | OO SRR 28
4.1.4.  SEATUS PEKEIJAGN ..uvevveeeeeeeeveeieeieeeeeiseiiieeeeeeeeeessiiseseesssseeessssssssseessssesessins 28



4.1.5.  Frekuensi Penggunaan Aplikasi E-COMMErce.............ccccceevvevuvveessivveeennnnn 28

4.2, ANALISIS DATA.cceititititittttttttettttetttttetettteeeeeete ettt ettt eeeaeetaeeaetatataearteeeeaeeerenenesnnes 29
V3 R O 1V (=7 o |/ o T - PSSR 29
V3 R |1 11 g Y Lo o[- BTSSR 40
4.2.3. Uji HIPOTESIS .ccooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee et 42
4.2.4. Interpretasi Hasil Evaluasi Model Pengukuran (Outer Model )................. 43
4.2.5. Interpretasi Hasil Evaluasi Model Pengukuran (Inner Model ) ................. 43

27 = T SRR 46
KESIMPULAN DAN SARAN .....cttiitttitieeitite sttt e sttt e steeeste e e siteessateessteesaaeessaeesaseessaseesnnnes 46
5.0 KESIMPULAN .« s 46
5.2 SARAN Lttt ettt ettt ettt et et e e e s b et e e e e e e s abbbee e e e e e e se e brrreaeeeeeeeaaanrreneeas 46
DAFTAR PUSTAKA ..ottt ettt ettt sttt s e sa e e e nateesbtaesbaeesaaaeesasaeesabaeenanes 47
LAMPIRAN ..ttt ettt ettt st e st e e st e e st e e s abe e e s abe e e ssteeeaaeesabeaesnsaeesnsseesaseeesaseeennnes 50



Gambar 1.
Gambar 2.
Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Bagan Keterkaitan ......coovuiiiiiiiiieecec et 4
1Y oo L= B W LU -1 [ PSP PPPP 19
1 Tahapan Penelitian......coocuieeiiiiiiiecieee e e 21
1 Diagram Lingkaran Jenis Kelamin Responden........ccccccceeevvviveeeininieeeecnnnen. 27
2 Diagram Lingkar Usia ReSPONAEN .........cevviviiiiiiiiiiiiee et esieee e sveee e 27
3 Diagram Lingkar Domisili ReSponden .........ccccooeeccviieeeeei e 28
4 Diagram Lingkar Status Pekerjaan responden........ccccceevevevcciieeeeeeeeeecnns 28
5 Diagram Lingkaran Frekuensi Penggunaan E-Commerce...........ccccccceeuunee. 29
6 Pengujian Quter MOdEl ...t 30
7 Model UjiInner MOdel ...........ouoeee oot e e 40


file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965489
file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965497
file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965515
file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965536
file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965537
file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965539
file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965540
file:///D:/SKRIPSI/TA_191710491.docx%23_Toc169965542

Tabel 2.
Tabel 2.
Tabel 2.
Tabel 2.
Tabel 2.

Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DATAR TABEL

1Penelitian Terdahulu .......coooiiiiiiiec e 6
2 Hipotesis PENElitian . .....c.ueviiiiiieecceiee e s e e 14
3 KoNStruK PeNelITIan ...ccoeueeieeiiiiiee ettt s e e 17
T D T=T g To T4 RS 18
5 Pengertian setiap variabel yang dipakai.......cccccceeeveeciiiieeiiii e 20
L OULEE MO ........eoeeenieeieeee et e e s 25
2 INNEE MOAE ...ttt ettt e st e e s e e e e aes 26
1 Nilai Model Loading Setiap INdikator.......ccccoveciiiiiiieieie e, 31
2 Nilai Cronbach’s Alpha Setiap Variabel .........coccuvveeiiiiiieieee e 33
3 Hasil Composite Reliability Setiap Variabel..........oooccoiieeiiiiieeeee s 33
4 Hasil Uji Average Variance EXtracted............ccueeveeiieiccciiiieieee e eeecciveneeee e 34
5 Uji Fornell-Larcker Criterion .............uuioocccciieeeee e e eeccieeeee e eesccveree e e e e e e e eeanes 35
6 Heterotrait-Monotrait (HTIMT) ...eeiieioiiiiieeiee et eseevrreree e e e e e s saanes 36
7 Nilai Cross Loading Setiap INdikator........ccovevveiiiiieiciieeeee e 38
8 Hasil Uji Collinearity Statistics (VIF).....cooecciiieeeiiieee e eeeee e 39
9 HASIl Uji RSQUATE ..ottt ettt a e e e s aae e e 41
10 HASIH QUSGUAIE ..ottt et e e e 41
OV TV Y Lo o[- I o | RS 42
12 Hasil Uji HIPOESIS . .ceiuviiieiiiiie ettt st e st aaae e s 43

Xi



