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INTI SARI 

Perkembangan teknologi telah mempengaruhi pola hidup manusia, termasuk 
dalam belanja online. TikTok Shop, sebagai platform electronic commerce, 
semakin populer di kalangan mahasiswa. Penelitian ini bertujuan untuk 
menginvestigasi pengaruh TikTok Shop terhadap perilaku belanja online 
mahasiswa dengan menggunakan kerangka Unified Theory of Acceptance and 
Use of Technology (UTAUT). Data dikumpulkan melalui survei online terhadap 
387 mahasiswa dari berbagai universitas di Indonesia. Analisis dan pengujian 
data menggunakan Structural Equation Modeling-Partial Least Square (SEM-PLS) 
dan menunjukkan bahwa faktor-faktor atau konstruk pada UTAUT seperti 
Performance Expectancy (PE), Effort Expectancy (EE), Social Influence (SI), dan 
Facilitating Conditions (FC) mempengaruhi niat (Behavioral Intention - BI) dan 
perilaku pengguna (Use Behavior - UB) belanja online mahasiswa melalui TikTok 
Shop. Temuan ini memberikan wawasan tentang penerimaan dan penggunaan 
TikTok Shop oleh mahasiswa serta implikasinya bagi pengembangan electronic 
commerce di masa mendatang. 
 
Kata kunci : Tiktok shop, Perilaku pengguna, belanja online, UTAUT, SEM-PLS 
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ABSTRACT 

The development of technology has influenced human lifestyles, including online 
shopping. TikTok Shop, as an electronic commerce platform, is becoming 
increasingly popular among students. This study aims to investigate the influence 
of TikTok Shop on students' online shopping behavior using the Unified Theory of 
Acceptance and Use of Technology (UTAUT) framework. Data was collected 
through an online survey of 300 students from various universities in Indonesia. 
Data analysis and testing using Structural Equation Modeling-Partial Least 
Square (SEM-PLS) showed that factors or constructs in UTAUT such as 
Performance Expectancy (PE), Effort Expectancy (EE), Social Influence (SI), and 
Facilitating Conditions (FC) influence students' intention (Behavioral Intention - 
BI) and user behavior (Use Behavior - UB) in online shopping through TikTok Shop. 
These findings provide insights into the acceptance and use of TikTok Shop by 
students and its implications for the development of electronic commerce in the 
future. 
 
Keywords: TikTok Shop, User Behavior, online shopping, UTAUT, SEM-PLS 
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