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INTISARI

Penelitian ini bertujuan untuk mengetahui bagaimana fitur Shopee Live mempengaruhi minat
beli pengguna Shopee. Penelitian ini menggunakan model Stimulus-Organisme-Response (S-O-R) yang
melibatkan 389 responden yang pernah menggunakan fitur Shopee Live. Hasil penelitian menunjukkan
bahwa visibilitas (visibility), interaktivitas (interactivity), dan keaslian (authenticity) fitur Shopee Live
berpengaruh positif terhadap nilai guna (perceived utility value) dan nilai hedonik (perceived hedonic
value) yang dirasakan pengguna. Selanjutnya, nilai guna (perceived utility value) dan nilai hedonik
(perceived hedonic value) yang tinggi akan meningkatkan kepercayaan (perceived trust) pengguna
terhadap fitur Shopee Live. Kepercayaan yang tinggi ini pada akhirnya akan mendorong minat beli
pengguna terhadap produk yang ditawarkan melalui Shopee Live. Berdasarkan pengujian yang dilakukan
maka dapat diketahui bahwa 9 hipotesis diterima dan 3 hipotesis ditolak.

Kata Kunci: Shopee Live; Minat Beli; Stimulus-Organism-Response; E-commerce.



ABSTRACT

This study aimed to examine how Shopee Live features influence Shopee users'
purchase intention. The study employed the Stimulus-Organism-Response (S-O-R) model
and involved 389 respondents who had previously used the Shopee Live feature. The
results of the study indicated that the visibility, interactivity, and authenticity of Shopee
Live features positively affect users' perceived utility value and perceived hedonic value.
Furthermore, high perceived utility value and perceived hedonic value enhance users
trust in the Shopee Live feature. This increased trust ultimately drives users' purchase
intention towards products offered through Shopee Live. Based on the tests conducted,
it was found that 9 hypotheses were accepted and 3 hypotheses were rejected.

1

Keywords: Shopee Live; Purchase Intention; Stimulus-Organism-Response; E-commerce.



DAFTAR ISI

LEMBAR PENGESAHAN ..ottt ettt ettt st sat e ettt e sae e e ase e sbe e s b e e naee e i
LEMBAR PERNYATAAN KEASLIAN PENELITIAN ...cuttiiiiiiiiieeste ettt ettt i
PRAKATA ettt ettt et e st e bt e sa b e e bt e sate e beeeat e e bt e sabeebeesabeenbeesaeeenseens ifi
INTISARL. .ttt ettt et et e s ae e et e s st e et e e sse e et e e saneenbeesnneeaneens iv
ABSTRACT ...ttt ettt st e h e et e bt e st e e e bt e e bt e sbe e s r e e e b et e b e e e ne e e reenaneeneenee v
DAFTAR IS ettt ettt ettt e st e bt e s se e s neesaneenneesnneeneens vi
DAFTAR GAMBAR ... ettt ettt ettt et s e et esae e sb e e saeeeneesneeennees vii
DAFTAR TABEL ...ttt sttt ettt st b e ettt e e sbe e s b e bt e ebeesaee e viii
BAB | PENDAHULUAN ..ottt ettt sttt ettt st sat e st e e setesteesaeeesbeesaaesbeesaeeens 1
S O I | =T gl 2 1] =1 & [ o = S USRI 1
1.2, RUmMUSAN Masalah. ... e 2
0 T WU U F- o I =T o 1= Lo =1 o USSP 2
1.4.  Batasan Masalah ... 3
1.5, Manfaat Penelitian ......c.cooiiiiiiiiee e 3
1.6, Bagan Keterkaitan ...t 4
BAB Il TINJAUAN PUSTAKA ..ottt ettt ettt st ettt st st e et e s ateebeesaeeens 5
2.1, Studi SEDEIUMNYA ..oeiiiiiiieecee e e 5
B A D - - | g I =T PP 10
2.3, Pengembangan HiPOTESIS ...ttt e e e e e e nrraaeees 13
BAB [l METODOLOGI PENELITIAN ...cuttiiieiteete ettt sttt st 17
3.1, Objek Penelitian ... 17
3.2, Tahapan Penelitian .....ccccuuiiiieiei e 17
3.3. Menarik Kesimpulan dan Saran .......ccceeeeeeeeeeicciiiieeeee e 22
BAB [V HASIL DAN PEMBAHASAN ....ccotttttttttttititttttteteeereteeeeerererererererererererererererererermmmm 23
4.1.  Demografi RESPONUEN .......uuvvieiieeeieicreeeee e e e e e e e e nareaeees 23
4.2, Uji KUBHTAS DAta..uueeeeeieiieiiiiiiieeieeeeeieeiirreeeee e e eestrereeeeeeeeeeeanrseneeesessennnsrsnenes 25
4.3, ANQALISIS DAta....ceiiiiiiiiiiieie e 26
4.4.  Pembahasan Hasil........ccooiiiiiiiiiiiee e 31
4.4.1. Pembahasan Hasil Uji Hipotesis yang Diterima.......cccccceeeeeeiciiieeeeeeeeeecns 31
4.4.2. Pembahasan Hasil Uji Hipotesis yang Ditolak..........ccccceeeeieiiciiieeeeeeeeeens 35
BAB V KESIMPULAN DAN SARAN ...ttt ettt 38
T B (T4 9Y o 1U] = o T OO URUTRRRRRRPPP 38
5.2. SN e 39
DAFTAR PUSTAKA ...ttt sttt et e s e e e e smneeanees 40
=T 01 o1 =Y o IO PP P P PP PP PPPPPPPPPPPPPPPPPRt 46



Gambar 1.
Gambar 2.
Gambar 3.
Gambar 4.
Gambar 5.
Gambar 6.
Gambar 7.
Gambar 8.

DAFTAR GAMBAR

Gambar Bagan Keterkaitan ..o 4
GamMbar Model S-O-R.....cooiiiiieeiie e 11
Gambar Model S-O-R yang Digunakan ..........ccccvvvveeiiiiieccciieeeee e, 16
Gambar Tahapan Penelitian ........ccceviiviiieiiiiiee e 17
Gambar Diagram Usia ReSPONAEN ......cccuvieiiiiiiiiieeciieee et eeieee e esveee e 23
Gambar Diagram Status Responden.........ceeuvcveeeiiiiiieeiniieeeeesieee e esieee e 24
Gambar Diagram Rata-Rata Waktu Responden .........cccocvveeiiviiieeiiniiienennns 24
Gambar STruktur MOdel..........oviiiiiiieieee e e 29

Vii



Tabel 1.
Tabel 2.
Tabel 3.
Tabel 4.
Tabel 5.
Tabel 6.
Tabel 7.
Tabel 8.
Tabel 9.

DAFTAR TABEL

Tabel Penelitian Sebelumnya.......c..ooiiiiiiiiiiiiie e e 7
Tabel Konstruk PENelitian ........coocviieiiiiiieeeciiee e 18
Tabel SKala LIKEIt...coo e e e 21
Tabel Uji Validitas ...t e e e e e e 25
Tabel Uji Reliabilitas ........uuvieeiiiiieiceeeee e 26
Tabel Uji Ave dan CR MOdEl.......c.eeuriieeiee e 27
Tabel HTMT ANQliSIS c..uuviiiiiiiee ettt 27
Tabel Uji HIPOtESIS ...ttt e et e e e e e ee e e e e as 28
Tabel Uji MeIiasi.....cccccueiiiieee ettt e e e s e e e e e e e 30

viii



