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INTISARI 

 

Penelitian ini bertujuan untuk mengetahui bagaimana fitur Shopee Live mempengaruhi minat 
beli pengguna Shopee. Penelitian ini menggunakan model Stimulus-Organisme-Response (S-O-R) yang 
melibatkan 389 responden yang pernah menggunakan fitur Shopee Live. Hasil penelitian menunjukkan 
bahwa visibilitas (visibility), interaktivitas (interactivity), dan keaslian (authenticity) fitur Shopee Live 
berpengaruh positif terhadap nilai guna (perceived utility value) dan nilai hedonik (perceived hedonic 
value) yang dirasakan pengguna. Selanjutnya, nilai guna (perceived utility value) dan nilai hedonik 
(perceived hedonic value) yang tinggi akan meningkatkan kepercayaan (perceived trust) pengguna 
terhadap fitur Shopee Live. Kepercayaan yang tinggi ini pada akhirnya akan mendorong minat beli 
pengguna terhadap produk yang ditawarkan melalui Shopee Live. Berdasarkan pengujian yang dilakukan 
maka dapat diketahui bahwa 9 hipotesis diterima dan 3 hipotesis ditolak. 
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ABSTRACT 

 

This study aimed to examine how Shopee Live features influence Shopee users' 
purchase intention. The study employed the Stimulus-Organism-Response (S-O-R) model 
and involved 389 respondents who had previously used the Shopee Live feature. The 
results of the study indicated that the visibility, interactivity, and authenticity of Shopee 
Live features positively affect users' perceived utility value and perceived hedonic value. 
Furthermore, high perceived utility value and perceived hedonic value enhance users' 
trust in the Shopee Live feature. This increased trust ultimately drives users' purchase 
intention towards products offered through Shopee Live. Based on the tests conducted, 
it was found that 9 hypotheses were accepted and 3 hypotheses were rejected. 
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