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ABSTRAK 

 

HENBUK adalah layan buku digital atau e-Book Marketplace yang di luncurkan pada 

bulan Desember tahun 2021. HENBUK tersedia pada web-base dan mobile apps. Dengan buku 

digital yang lebih mudah diakses dan lebih murah dari pada buku fisik. HENBUK hadir untuk 

memberikan solusi rendahnya minat baca di Indonesia sekaligus meningkatkan dampak 

ekonomi dari penulis dan penerbit buku. Dalam perkembangan HENBUK mengalami 

peningkatan pengguna dalam 1 tahun terakhir. Pada bulan juni tahun 2022 pengguna HENBUK 

tercatat sejumlah 975 dan satu tahun kemudian pada bulan juni 2023 pengguna HENBUK 

mencapai 5.241. Namun, penyebaran HENBUK baru mencangkup dearah kota Denpasar. 

Melihat kondisi yang demikian, memahami penerimaan pengguna dalam menggunakan 

teknologi menjadi hal yang penting bagi perusahaan untuk menentukan seberapa bagus, baik 

dan efisiennya suatu sistem teknologi informasi dalam memenuhi keinginan dan kenyamanan 

pengguna. Oleh karena itu, dilakukan penelitian ini untuk menganalisis faktor-faktor yang 

mempengaruhi penerimaan HENBUK pada pengguna di Kota Denpasar. Analisis dilakukan 

menggunakan model Unified Theory of Acceptance and Use of Technology 2 (UTAUT 2) 

karena telah terbukti efektif dalam mengukur tingkat penerimaan teknologi informasi. Hasil 

penelitian ini terdapat 10 hipotesis diterima, yaitu performance expectancy, effort expectancy, 

social influence, hedonic motivation, facilitating conditions, price value, habit berpengaruh 

positif dan signifikan terhadap behavioral intention. Kemudian facilitating conditions, habit, 

behavioral intention berpengaruh positif dan signifikan terhadap use behavior. 

 

Kata Kunci: Buku digital, HENBUK, Penerimaan pengguna teknologi informasi, Model 

UTAUT 2  
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ABSTRACT 
 

HENBUK is a digital book service, or e-Book Marketplace, that was launched in 

December 2021. HENBUK is available on the web and mobile apps. With digital books that 

are more accessible and cheaper than physical books, HENBUK is here to provide a solution 

to the low interest in reading in Indonesia while increasing the economic impact of authors 

and book publishers. In the development of HENBUK, there has been an increase in users in 

the last year. In June 2022, HENBUK users were recorded at 975, and one year later, in June 

2023, HENBUK users reached 5,241. However, the spread of HENBUK has only covered the 

Denpasar City area. Seeing these conditions, understanding user acceptance of using 

technology is important for companies to determine how good and efficient an information 

technology system is at fulfilling user desires and comfort. Therefore, this research was 

conducted to analyze the factors that influence HENBUK acceptance among users in Denpasar 

City. The analysis was carried out using the Unified Theory of Acceptance and Use of 

Technology 2 (UTAUT 2) model because it has been proven effective in measuring the level of 

acceptance of information technology. The results of this research showed that 10 hypotheses, 

namely performance expectancy, effort expectancy, social influence, hedonic motivation, 

facilitating conditions, price value, and habit, had a positive and significant effect on 

behavioral intention. Then facilitating conditions, habits, and behavioral intentions have a 

positive and significant effect on use behavior. 

Keywords: digital books, HENBUK, user acceptance of information technology, UTAUT 2 

Model 

 

  



vii 

 

 

DAFTAR ISI 

 
HALAMAN PENGESAHAN ................................................................................................... i 

LEMBAR PENYATAAN ........................................................................................................ ii 

PRAKARTA ........................................................................................................................... iii 

ABSTRAK ................................................................................................................................ v 

ABSTRACT ............................................................................................................................. vi 

DAFTAR ISI........................................................................................................................... vii 

DAFTAR GAMBAR ............................................................................................................... ix 

DAFTAR TABEL .................................................................................................................... x 

BAB I PENDAHULUAN ......................................................................................................... 1 

1.1 Latar Belakang .......................................................................................................... 1 

1.2 Rumusan Masalah ..................................................................................................... 5 

1.3 Tujuan Penelitian ...................................................................................................... 5 

1.4 Batasan Masalah ....................................................................................................... 6 

1.5 Manfaat Penelitian .................................................................................................... 6 

1.6 Bagan Keterkaitan .................................................................................................... 7 

BAB II TINJAUAN PUSTAKA ............................................................................................. 8 

2.1 Studi Sebelumnya ...................................................................................................... 8 

2.2 Dasar Teori .............................................................................................................. 11 

2.2.1 Aplikasi .............................................................................................................. 11 

2.2.2 HENBUK ........................................................................................................... 11 

2.2.3 Perilaku Konsumen ............................................................................................ 12 

2.2.4 Unified Theory Acceptance and Use Technology 2 (UTAUT 2) ....................... 13 

2.2.5 User Acceptance ................................................................................................ 15 

2.3 Pengembangan Hipotesis ........................................................................................ 15 

BAB III METODOLOGI PENELITIAN ............................................................................ 17 

3.1 Tahapan Penelitian ................................................................................................. 17 

3.1.1 Perumusan masalah ............................................................................................ 18 

3.1.2 Studi Pustaka ...................................................................................................... 18 

3.1.3  Penentuan Metode Penelitian ............................................................................. 18 

3.1.4  Penentuan Populasi dan Sampel ........................................................................ 19 

3.1.5  Pengumpulan Data penelitian ............................................................................ 20 



viii 

 

3.1.6  Mengolah dan Menganalisis Data ...................................................................... 23 

BAB IV HASIL DAN PEMBAHASAN ............................................................................... 28 

4.1 Statistik Deskriptif Responden .............................................................................. 28 

4.2.1 Data Demografi Responden berdasarkan Jenis Kelamin ................................... 28 

4.2.2 Data Demografi Responden berdasarkan Perangkat yang digunakan ............... 29 

4.2 Analisis Data ............................................................................................................ 29 

4.2.1 Uji Instrumen Penelitian .................................................................................... 29 

4.2.2 Uji Asumsi Klasik .............................................................................................. 31 

4.3 Analisis Regresi Data Penelitian ............................................................................ 34 

4.3.1 Uji Parsial (Uji T) .............................................................................................. 37 

4.3.2 Uji Simultan (Uji F) ........................................................................................... 40 

4.3.3 Koefisien Determinasi ....................................................................................... 41 

4.4 Pembahasan ............................................................................................................. 42 

4.4.1 Pengaruh performance expectancy terhadap behavioral intention .................... 42 

4.4.2 Pengaruh effort expectancy terhadap behavioral intention ................................ 42 

4.4.3 Pengaruh social influence terhadap behavioral intention .................................. 43 

4.4.4 Pengaruh facilitating condition terhadap behavioral intention ......................... 43 

4.4.5 Pengaruh hedonic motivation terhadap behavioral intention ............................ 44 

4.4.6 Pengaruh price value terhadap behavioral intention ......................................... 44 

4.4.7 Pengaruh habit terhadap behavioral intention ................................................... 45 

4.4.8 Pengaruh facilitating condition terhadap use behavior ..................................... 45 

4.4.9 Pengaruh habit terhadap use behavior ............................................................... 46 

4.4.10 Pengaruh behavior intention terhadap use behavior .......................................... 46 

BAB V KESIMPULAN DAN SARAN ................................................................................. 48 

5.1 Kesimpulan .............................................................................................................. 48 

5.2 Saran ......................................................................................................................... 49 

DAFTAR PUSTAKA ............................................................................................................. 50 

LAMPIRAN............................................................................................................................ 54 

 

 

 

  



ix 

 

DAFTAR GAMBAR 
 

Gambar 1. 1 Pertumbuhan Pengguna Aktif Internet di Indonesia ............................................. 1 

Gambar 1. 2 HENBUK tersedia di Google play store dan App Store ....................................... 3 

Gambar 1. 3 Jumlah Pengguna HENBUK Pada Tahun 2023 .................................................... 4 

Gambar 2. 1 Beberapa tampilan halaman aplikasi HENBUK ................................................. 12 

Gambar 2. 2 Model UTAUT 2 Venkatesh ............................................................................... 14  

Gambar 3. 1 Flowchart Tahapan Penelitian ............................................................................ 17 

Gambar 3. 2 Metode UTAUT 2 ............................................................................................... 18  

Gambar 4. 1 Jenis Kelamin Responden ................................................................................... 28 

Gambar 4. 2 Responden Menurut Perangkat ........................................................................... 29 

  

file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/REVISI%20-%20Analisis%20Penerimaan%20Dan%20Penggunaan%20Aplikasi%20Henbuk%20di%20Denpasar%20Menggunakan%20Model%20Unified%20Theory%20Acceptance%20and%20Use%20Technology%202%20(UTAUT2).docx%23_Toc171964104
file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/REVISI%20-%20Analisis%20Penerimaan%20Dan%20Penggunaan%20Aplikasi%20Henbuk%20di%20Denpasar%20Menggunakan%20Model%20Unified%20Theory%20Acceptance%20and%20Use%20Technology%202%20(UTAUT2).docx%23_Toc171964105
file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/REVISI%20-%20Analisis%20Penerimaan%20Dan%20Penggunaan%20Aplikasi%20Henbuk%20di%20Denpasar%20Menggunakan%20Model%20Unified%20Theory%20Acceptance%20and%20Use%20Technology%202%20(UTAUT2).docx%23_Toc171964106
file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/proposal/revisi_pramana-6-final.docx%23_Toc170316876
file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/proposal/revisi_pramana-6-final.docx%23_Toc170316877
file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/proposal/revisi_pramana-6-final.docx%23_Toc170316896
file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/proposal/revisi_pramana-6-final.docx%23_Toc170316897
file:///C:/Users/PRAMANA/Dropbox/proposal/Pram/proposal/revisi_pramana-6-final.docx%23_Toc170316974


x 

 

DAFTAR TABEL 
 

Tabel 1. 1 Bagan Keterkaitan ..................................................................................................... 7   

Tabel 2. 1 Ringkasan Studi Sebelumnya ................................................................................. 10 

Tabel 2. 2 Hipotesis Penelitian ................................................................................................ 16  

Tabel 3. 1 Instrumen Kuesioner Perilaku Pengguna Aplikasi HENBUK ............................... 20 

Tabel 3. 2 Skala likert 5 poin ................................................................................................... 23  

Tabel 4. 1 Uji Validitas ............................................................................................................ 30 

Tabel 4. 2 Uji Reliabilitas ........................................................................................................ 31 

Tabel 4. 3 Uji Normalitas......................................................................................................... 32 

Tabel 4. 4 Uji multikolinearitas ............................................................................................... 33 

Tabel 4. 5 Uji Heteroskedastisitas ........................................................................................... 33 

Tabel 4. 6 Uji Autokorelasi ...................................................................................................... 34 

Tabel 4. 7 Hasil Uji Regresi Linear Persamaan 1 .................................................................... 35 

Tabel 4. 8 Hasil Uji Regresi Linear Persamaan 2 .................................................................... 35 

Tabel 4. 9 Uji Simultan Persamaan 1....................................................................................... 40 

Tabel 4. 10 Uji Simultan Persamaan 2..................................................................................... 40 

Tabel 4. 11 Koefisien Determinasi Persamaan 1 ..................................................................... 41 

Tabel 4. 12 Koefisien Determinasi Persamaan 2 ..................................................................... 41 


