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INTISARI 

Di era digital, live streaming pada platform TikTok telah menjadi alat 

pemasaran yang efektif untuk mendorong perilaku pembelian impulsif (impulsive 

buying).  Penelitian ini bertujuan untuk menganalisis pengaruh faktor deal 

proneness, interactivity, dan perceived enjoyment terhadap impulsive buying 

dengan menerapkan teori Stimulus-Organism-Response (SOR).  Faktor deal 

proneness mencerminkan kepekaan konsumen terhadap penawaran khusus, 

sementara interactivity menyoroti peran komunikasi langsung antara penjual dan 

konsumen yang meningkatkan keterlibatan emosional.  Faktor-faktor tersebut 

diasumsikan meningkatkan perceived enjoyment, yang menjadi mediator dalam 

hubungan terhadap pembelian impulsif.   Penelitian ini menggunakan metode 

kuantitatif dengan teknik purposive sampling. Sebanyak 281 responden dari 

Generasi Z yang telah bertransaksi melalui TikTok live streaming berpartisipasi 

dalam survei daring.  Data dianalisis menggunakan Structural Equation Modeling 

(SEM) dengan perangkat lunak AMOS.  Hasil analisis menunjukkan bahwa deal 

proneness dan interactivity berpengaruh positif signifikan terhadap perceived 

enjoyment, yang kemudian berdampak signifikan terhadap impulsive buying. Selain 

itu, kedua faktor tersebut juga secara langsung memengaruhi keputusan pembelian 

impulsif.   Hasil penelitian ini memberikan wawasan teoretis dan praktis. Secara 

teoretis, penelitian ini memperluas penerapan teori SOR dalam social commerce.  

Secara praktis, penelitian ini memberikan rekomendasi kepada pemasar untuk 

memanfaatkan live streaming TikTok sebagai platform yang efektif dalam 

mendorong pembelian impulsif dengan strategi promosi yang menekankan pada 

penawaran menarik dan interaksi yang intensif. 

Kata Kunci: TikTok, live streaming, impulsive buying, deal proneness, 

interactivity, perceived enjoyment, teori SOR 
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ABSTRAK 
In the digital era, live streaming on the TikTok platform has become an 

effective marketing tool to drive impulsive buying behavior. This study aims to 

analyze the impact of deal proneness, interactivity, and perceived enjoyment on 

impulsive buying by applying the Stimulus-Organism-Response (SOR) theory. 

The deal proneness factor reflects consumers' sensitivity to special offers, while 

interactivity emphasizes the role of direct communication between sellers and 

consumers that enhances emotional engagement. These factors are assumed to 

increase perceived enjoyment, which serves as a mediator in the relationship with 

impulsive buying.  This study employs a quantitative method with purposive 

sampling technique. A total of 281 Generation Z respondents who have made 

transactions through TikTok live streaming participated in the online survey. The 

data were analyzed using Structural Equation Modeling (SEM) with AMOS 

software. The results indicate that deal proneness and interactivity significantly 

positively affect perceived enjoyment, which in turn significantly impacts 

impulsive buying. Moreover, both factors directly influence impulsive buying 

decisions. This study provides both theoretical and practical insights. 

Theoretically, it expands the application of the SOR theory in social commerce. 

Practically, it offers recommendations for marketers to leverage TikTok live 

streaming as an effective platform to drive impulsive buying through promotional 

strategies that emphasize attractive offers and intensive interactions. 

Keywords: TikTok, live streaming, impulsive buying, deal proneness, 

interactivity, perceived enjoyment, SOR theory 
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