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Tentang Penyelenggaraan Pemilu Capres-Cawapres 2024 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh media massa dan media 

digital terhadap persepsi publik tentang penyelenggaraan pemilu capres-cawapres 

2024. Pemilu merupakan kontestasi untuk menjaga keutuhan dan kelestarian negara 

yang demokratis. Penelitian ini menggunakan Cultivation Theory dengan indikator 

Resonansi (Resonance) dan Pengarusutamaan Media (Mainstreaming). Penelitian 

ini menggunakan pendekatan kuantitatif dengan jenis penelitian explanatif. Metode 

yang digunakan adalah survei menggunakan kuesioner online melalui google form. 

Pengaruh media massa dan media digital terhadap persepsi publik berdasarkan 

lokasi daftar pemilih tetap menunjukkan tingkat pengaruh pada media sosial 

Resonansi (Resonance) tertinggi di Kota Yogyakarta. Media massa Resonansi 

(Resonance) tertinggi di Kota Yogyakarta. Media online Resonansi (Resonance) 

tertinggi di Kabupaten Kulon Progo. Tingkat pengaruh tertinggi pada media sosial 

Pengarusutamaan Media (Mainstreaming) di Kabupaten Sleman. Media massa 

Pengarusutamaan Media (Mainstreaming) tertinggi di Kabupaten Kulon Progo. 

Media online Pengarusutamaan Media (Mainstreaming) tertinggi di Kota 

Yogyakarta. Pengaruh media massa dan media digital terhadap persepsi publik 

berdasarkan generasi (tahun kelahiran) menunjukkan tingkat pengaruh tertinggi 

media sosial Resonansi (Resonance) pada generasi Baby Boomers. Tingkat 

pengaruh tertinggi media massa Resonansi (Resonance) pada generasi Baby 

Boomers. Tingkat pengaruh tertinggi media online Resonansi (Resonance) pada 

generasi Millenial. Media sosial Pengarusutamaan Media (Mainstreaming) 

tertinggi pada generasi Z. Media massa Pengarusutamaan Media (Mainstreaming) 

tertinggi pada generasi Z. Media online Pengarusutamaan Media (Mainstreaming) 

tertinggi pada generasi Z. Pada media online Resonansi (Resonance), media sosial 

Pengarusutamaan Media (Mainstreaming), media massa Pengarusutamaan Media 

(Mainstreaming) menunjukkan tidak ada pengaruh kuat pada generasi Baby 

Boomers.  

Kata Kunci: Cultivation Theory, Pengarusutamaan Media (Mainstreaming), Media 

Digital, Media Massa, Pemilu, Persepsi Publik, Resonansi (Resonance)  
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The Influence of Mass Media and Digital Media on Public Perception 

Regarding the Implementation of the 2024 Presidential and                            

Vice Presidential Elections 

ABSTRACT 

This research aims to know the the influence of mass media and digital media on 

public perception regarding the implementation of the 2024 presidential and vice 

presidential elections. The election is a contestation to maintain the integrity and 

preservation of a democratic country. This research uses Cultivation Theory with 

resonance and mainstreaming indicators. This research uses a quantitative 

approach with an explanatory research type. The method used is a survey using an 

online questionnaire via Google Form. The influence of mass media and digital 

media on public perception based on permanent voter list shows the highest level 

of influence on social media resonance is in the city of Yogyakarta. The highest 

resonance mass media is in the city of Yogyakarta. The highest online media 

resonance is in Kulon Progo Regency. The highest level of influence on 

mainstreaming social media is in Sleman Regency. The highest mainstreaming mass 

media is in Kulon Progo Regency. The highest mainstreaming online media is in 

Yogyakarta City. The influence of mass media and digital media on public 

perception based on generation (year of birth) shows the highest level of influence 

on social media resonance is in the Baby Boomers generation. The highest level of 

influence on resonance mass media is in the Baby Boomers generation. The highest 

level of influence on online media resonance is in the Millennial generation. Social 

media mainstreaming is highest in generation Z. Mass media mainstreaming is 

highest in generation Z. Online media mainstreaming is highest in generation Z. In 

online resonance media, mainstreaming social media, mainstreaming mass media 

shows that there is no strong influence on the Baby Boomers generation. 

Keywords: Cultivation Theory, Mainstreaming, Digital Media, Mass Media, 

Election, Public Perception, Resonance 

 

 


