STANDING STRONG ON THEIR BELIEFS: INDONESIAN CHRISTIANS
AND CATHOLICS’ CREDENCE TOWARDS HALAL FOOD

Assembled by :

Jonathan Christo Tarigan

201225357

FACULTY OF BUSINESS AND ECONOMICS
UNIVERSITAS ATMA JAYA YOGYAKARTA
2024



APPROVAL PAGE

STANDING STRONG ON THE BELIEFS: INDONESIAN CHRISTIANS AND
CATHOLICS’ CREDENCE TOWARDS HALAL FOOD

Undergraduate Thesis

Assembled by :
Jonathan Christo Tarigan
Student 1D: 201225357

Has been thoroughly asscssed and approved by:

Undergraduate Thesis Supervisor

Wenefrida Mahesty, S.E., M.Sc.IB. Ph.D.  Yogyakarta, Sth of November 2024

i



DEAN APPROVAL PAGE

Undergraduate Thesis

STANDING STRONG ON THEIR BELIEFS: INDONESIAN CHRISTIANS
AND CATHOLICS' CREDENCE TOWARDS HALAL FOOD

Has been compiled and cohesively written by:
Jonathan Christo Tarigan
Student 1D: 201225357

Successfully defended before the examiners on the 13 of December 2024 and
accepted as mecting the Bachelor of Management (S1) degree requirements in
the International Business Management Program, Faculty of Business and
Economics, Universitas Atma Jaya Yogyakarta.

Compaosition of the distinguished examination committee:

Head of Examiner, Members,
/1) e
oll
. ‘r d e
W Wenefrida Mahestu, S.E., M.Sc.1B. Ph.D.
Parnawa Putranta, MBA., Ph.D.

b~

Nadia Nila Sari, SE,, MBA,

Yogvakarta, 18 December 2024
Dean of Business and Economics

Atma Jaya Yogyakarta

srsa )
AN TN O A

Wenefrida Mahestr;S.E., M.Sc.IB, Ph.D.

il



AUTHENTICITY ACKNOWLEDGMENT

I, Jonathan Christo Tarigan, as a result of this, declare that [ have completed the

undergraduate thesis entitled:

STANDING STRONG ON THEIR BELIEFS: INDONESIAN CHRISTIANS
AND CATHOLICS’ CREDENCE TOWARDS HALAL FOOD

As a result of this, I declare that this thesis is entirely my original work and does not
include contributions from others, except for specific sections that require citations,

which have been referenced adequately following the guidelines for academic writing.

All sources are appropriately listed in the thesis bibliography.

Yogyakarta, Sth November 2024
The Author

Jonathan Christo Tarigan

v



PREFACE

With heartfelt gratitude to Jesus Christ, the Lord and Saviour, whose blessings have
enabled the author to complete this research successfully, this thesis is submitted in
partial fulfilment of the requirements for the Bachelor’s degree in the International
Business Management Program at Universitas Atma Jaya Yogyakarta. The proposed

title of this thesis is

STANDING STRONG ON THEIR BELIEFS: INDONESIAN CHRISTIANS
AND CATHOLICS’ CREDENCE TOWARDS HALAL FOOD

In the process of making this undergraduate thesis, many parties contribute to the
author physically, mentally, and financially. Furthermore, the assistance and
supervision of the established individuals helped me throughout my writing this
research because, with the contribution given, this research is well-written. Therefore,
I would like to provide my highest gratitude to:

1. The Almighty Jesus Christ, due to His everlasting grace and blessings not only
to the author but to the people who surround me that He sent to help me along
the way with warmth and knowledge.

2. My  undergraduate  thesis, Mrs.  Wenefrida = Mahestu Noviandra
K, S.E., M.Sc.IB. Ph.D., who directed me with invaluable knowledge and
guidance and believed in me and my work when nobody did.

3. My parents and sisters for believing in my every decision despite the outcome
it will bring. Thank you for not giving up on me even during the hardest battle
you had ever been in. Your prayers and support led me to where and who I am
today.

4. T want to thank every individual I met and engaged with along the way—

friends, colleagues, acquaintances, staff, and lecturers—for establishing



empowering and amazing surroundings for me to grow as an individual,
student, and professional.

5. I'want to thank myself because I have been fearless despite the hardships in my
academic and social life. I am proud of myself and the person I am becoming.
Furthermore, thank you for not being afraid to try new things in life. One day,

my bravery will take me far.

As the author of this thesis, I acknowledge that there may be several errors, oversights,
or areas for improvement in this research's writing and overall structure. I am fully
aware that, despite my best efforts to conduct a rigorous and comprehensive study, this
work could be more flawless. Recognising the inherent limitations of any academic
research, I sincerely welcome constructive feedback, suggestions, and critiques from
readers. Such insights are essential for enhancing the quality of this research and
informing and refining my future scholarly work. Furthermore, the perspectives offered
through critical engagement will contribute to the ongoing development of research in
this field, benefiting both myself and others working on similar topics. Through
collective improvement, I aim to contribute meaningfully to academic discourse and

continuous learning.

Yogyakarta, 5" of November 2024
The Author

Jonathan Christo Tarigan

vi



TABLE OF CONTENTS
APPROVAL PAGE ......eeninnennenensnennessnnssesssessessssssassns

DEAN APPROVAL PAGE .....uuuurerrennennnensnnensnecssnessensssesssessssessssssssses

AUTHENTICITY ACKNOWLEDGMENT ........cccceevurcruerssnncnne

PREFACE ....uiiiiniintinnnicsninnnenssensnicssessssessseesssesssssssassssassssssssssssassssssssss

TABLE OF CONTENTS.....cutitininnennnsnensnesncssnssaessssssssssessasssees

LIST OF TABLES ....coouiiniinniinnennnnensnenssnesssnsssncsssnesssessasees

LIST OF FIGURES ......ouerinnrnnnnensnensnesnnssesssessssssessassne

LIST OF PICTURES.......uoonerrrrnnensnensnenssnessansssassssnesssesasees

CHAPTER 1 ...uuurrrinnienninnnnnennnssessncssssssesssesssssssssasssssssssssessassssssassssssss

INTRODUCTION......cconirruinrnensnessnesssnsssessanssssssssssssasssasess

1.1 RESEARCH BACKGROUND ......ccceiiiiiieeeiiiieeeeiireeeesineeeeesnneeeeesnsseeeaennns
1.2 RESEARCH QUESTIONS .....uiiiiiiieeeeeeeeiiiirereeeeeeeeeeeinrnreeeeeeeeeseenssssseenss
1.3 PURPOSES OF THE RESEARCH ......c.cvviiieiiiiieeeiiieeeeciieee e e e eievee e
1.4 BENEFITS OF THE RESEARCH .....cooiiiiiiiiiiiiiiieee et

1.5 RESEARCH STRUCTURE ..ovuuuueeeteeeeeittieeeeeeeeeeteeeeeeseeeeeesennaaeeeseessesnnnns

CHAPTER 2 ..uuneernrenrennunnnsnnnsnesssncsssesssssssssssssesssssssssssasssssssssssssssssassssssssns

LITERATURE REVIEW.......iinninnnenneensecsssecssnssssesssasesses

2.1 THEORETICAL FRAMEWORK .....cccviiiiiiiiiiieieenieeiee e
2.1.1 Halal Food Knowledge (HFK) ...........ccccccovviiiiiiiiiiiaiieeeee
2.1.2 Purchase INteNntion.................cccccceevouiiiiiiiiaiiiieee st
2.1.3 Attitude (ATT) ...c.oooeeeiiiiiiieeeeee et
2.1.4 Subjective NOYmS (SN) ........covouieioieaiiieiie e
2.1.5 Perceived Behavioral Control (PBC)..........cccccccovevevueeeceneeenenn,

2.2 HYPOTHESIS DEVELOPMENT ......cttttuetettteeeeeteeeeeeeeeeeeeeaeeeeeeneseeeenenees

vil




2.2.1 Halal Food Knowledge towards Purchase Intention ..................c............ 25

2.2.2 Halal Food Knowledge towards Attitude ................ccccoevevvcuvivvieeannnannnn. 25
2.2.3 Halal Food Knowledge towards Subjective NOYms................cccccccevvenne. 26
2.2.4 Halal Food Knowledge towards Perceived Behavioral Control................ 26
2.2.5 Attitude towards Purchase INtention ................ccccocceevieeiroenceeneneneeean 27
2.2.6 Subjective Norms towards Purchase INtention..................ccccoeevuveeeeeene.. 27
2.2.7 Perceived Behavioral Control towards Purchase Intention....................... 28

2.2.8 Attitude, Subjective Norms, and Perceived Behavioral Control as

Mediating Variables toward Purchase INtention .................cccccccoecvevceeneennnnne. 29

2.3 CONCEPTUAL FRAMEWORK ......coruttiitiniieeiteniieeite st ettt et site et sate e i e 30
CHAPTER 3.....coiriiiiinnnniccsssnniccssssssesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnass 32
RESEARCH METHODOLOGY ...cciovvuiiirnicissnncssnnsssssssssassssssssssssssssssssssssssssssssssnes 32
3.1 RESEARCH TYPE ...iiiiiiiiiiieeiieeet ettt ettt ettt et s 32
3.2 OBJECT, SUBJECT, AND LOCATION OF THE RESEARCH.........ccccccuvvvvereeeeenenrrnnnenn. 33
3.3 POPULATION AND SAMPLE.......cttiitttiiitteniie ettt e ettt esiteesiieeesieeeesiteessibeessabeessaree s 34
3.3 0 POPULIGLION. ...t e 34
3.3. 2 SAMPLE.......ooooeeiieiiiieieeeeee e 35

3.4 DATA COLLECTION METHOD.......ccottiiitiriiteiieeieeniee ettt et sneeseee e 37
3.5 SECOND ORDER .....eeiutitiiiieeeiieeeitee ettt e et e e ettt e st e e st e e sieeeesibeeessbeeesaaeesnareesneees 38
3.6 OPERATION DEFINITION .....oiiuiiiiiiiniieiieeniieeiteeteenieesiteesieesseeenteesateesineeneenseesanees 39
3.7 DATA MEASUREMENT METHOD ....ccccuttiiiiieniieeniieenite ettt et e s 43
3.8 DATA ANALYSIS METHOD.......eittiiitiieeniieeieenieeniee ettt et eseeesanees 43
3.8.1 DeSCriptive STALISTICS .........ccovoueieeeiiiiie e 43
3.8.2 INSTrUMENT TESHING ..ot 46
3.8.3 ANGIYEICAL TOOLS ..ot 47
3.8.4 Mediation Effect............cccccouiiiiiiiiiiiii et 50
CHAPTER 4......riiirnniinsisnnriisssssssicsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssass 52

viii



DATA ANALYSIS cotteeetcreeeeeereeeersesssssessesssssssssssscssssssssssess w52
4.1 PILOT TESTING .o e e e e e e e e e eeeaannns 52
4.2 DESCRIPTIVE STATISTICS ANALYSIS ..o, 54

4.2.1 Filter QueStion OQUIDUL...............cccueeeeuveeeiiieeeiieeeiee e 54
4.2.2 Statistical Mean Data ANGLYSTS ..............cccooecuevoieiieiiieiieeeee e, 55
4.3 STRUCTURAL MODEL ANALY SIS tettuueeeeeetteuteeeeeeeeeeeeeeeeneaeseeeseseeanneaeseeesereannnns 58
4.4 VALIDITY AND RELIABILITY CONSTRUCT -. e ettueeeeteeeeeeeeeeeeeeeeeeeeeeeeeeeeeeenaeeeeennnns 63
Q.S TNNER IMODEL.....eeeeeeeteeeee et e e e e e e e e e e e eaeeeeeeeeeeanaaeseeeeeeeannnns 65
4.5.1 R-Square Adjusted R-SQUATE ...............ccccevimviioiiiiiiiiiinieeeeeeee e 65
4.6 HYPOTHESIS TESTING cvttueeeeeeeeteeeee e e e e e e eeeeeeeeeeeeeeeeeeanaeaeseseseeeeanaaaeseeeserennnnns 66

CHAPTER 5 aooaeeeeieeerereesseeeeesssseessssssssessssssssssssssssssssssssssssssassssssssssssssssssssssssassssssnses 71

RESEARCH CONCLUSION ..oeeeeeeeceeerserereeessssssesssssssssssssssssssssssssssssssssssssssssssssssnns 71
5.1 CONCLUSION ..ttt et e e e et e e e et e e e e e e e e e e e e ene e e e enaaaeeeeeaeeeenans 71
5.2 MANAGERIAL IMPLICATIONS ....etttttttueeeeeeeeeeeeeeeeeeeeeeeeeeennaeeeseseseeannneseseserennnnns 72
5.3 LIMITATIONS .ottt e ee e e et e e e et e e e e e e e e e ae e enen e e e e e e e e eraaaeeenanns 74
5.4 SUGGESTIONS FOR FUTURE RESEARCH.......ccottttueeeeeeeeieeeeeeeeeeeeeeeaaeeeeeeeeeerennnnns 76

BIBLIOGRAPHY ...oeeeeeeeeeecieeeeeeeeeeeeeecsecssesssssesssssssssssssssasses ..78

ATTACHMENTS cooreeeeerececeeeeereeeesessessssssessssssssssssesssssssssssss .91

X



Table 2.

Table 3.

Table 3.

Table 3.

Table 3.

Table 3.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

LIST OF TABLES

2 Prior ReSEarch .......couiiiiiiiiiiii e 14
L. SAMPIE SIZE...eeiiieiiieeeiie ettt e e tae e s e e e ssbeeenasee e 37
2. Measurement QUESTIONS ........ccuvvieeeiirieeeeiiieeeeeieeeeeetre e e e e ere e e e e erreeeeeeaeeeas 39
3. Degree of AGreCment .........c.eevueieiieiiiieiieiie ettt 43
4. Responses INterval .........ccccviieiiiiiiiieeieece e 45
5. Class Interval DIVISION.......cccerieriiiierienieeieeeeeee st 45
1 Validity and Reliability Pilot TeStINg .......cccccovvveeiiiieeiiieeieeeiieeeie e 53
2 Respondent CharaCteriStiCs ........eerueerveerieeriieniieeieesieeieesieeeieeseeesneesaeaens 54
3 Class Interval DIVISION ........cceciieeiiieeiiie et et eeeesree e e e ereeesree e 56
4 Change 1n the TteMS ........oeviuiiieiiieciieeeeeeeee e 60
5 Initial Outer Loadings OUtpUL .........cceeeiiieriiiiiiiiie et 60
6 Final Outer Loadings ........c.ccoovveeeiiiieiiieeiee et 62
7 Validity and ReHability ..........cccveviiiriieiiieiiciiecccieeee e 64
8 Measurement Model Assessment (Second-order) ...........ccoeeeevveveniiennnennne. 64
9 R-Square and Adjusted R-SqUare ..........ccccueeeivieeiiiieeiieeeieecee e 65
10 Total Indirect Effect .......cocoiiiiiiiiiiiiieieeeeeeeeee e 67
11 Direct Effect Relationship..........cceeeoiieeiiiieiieceecceeecee e 68
12 Specific Indirect Effect .........ccovviiiiiiiiieieeeeceeeeeee e 69



LIST OF FIGURES

Figure 2. 1. Research Framework ...........ccoooiiiiiiiiciiiccecce e

Figure 3. 1 Types of ReSarch ........ccccoveviiiiiiiiiiiiiiiiiceeceteeee e

Figure 3. 2. Theory of Mediation ANalysis.........ccceeveiiieriiiieiiiieciie e

xi



LIST OF PICTURES

Picture 4. 1 PLS Structural Equation Modelling............ccccoeoiiiiiniieniiniiiiecieees

Picture 4. 2 Bootstrapping Outline OutpuL..........c..ceecvieeeiieeiiiieeeiieeeiee e eeree e

xii



STANDING STRONG ON THEIR BELIEFS: INDONESIAN CHRISTIANS
AND CATHOLICS’ CREDENCE TOWARDS HALAL FOOD

Compiled by:
Jonathan Christo Tarigan
Student ID:
201225357
Thesis Supervisor:
Wenefrida Mahestu Noviandra K, S.E., M.Sc.IB., Ph.D.
International Business Management Program, Faculty of Business and Economics,

Universitas Atma Jaya Yogyakarta

ABSTRACT

This research examines the relationship between halal food knowledge and purchase
intention among non-Muslim consumers in Indonesia, focusing specifically on
Christians and Catholics. As Indonesia's halal food consumption continues to grow,
understanding how religious minorities perceive and integrate halal practices is
essential because minorities hold economic and social power. The study explores the
influence of halal knowledge on attitudes, subjective norms, and perceived behavioural
control, which in turn shape purchase intention. Using the Theory of Planned Behavior
(TPB), the research employs a quantitative approach, utilising SmartPLS version 4 to
examine the collected data from 513 respondents through an online survey. The
findings indicate that halal food knowledge significantly influences attitudes,
subjective norms, and perceived behavioural control, mediating purchase intention.
The results contribute to the limited research on non-Muslim consumers' interactions

with halal products, offering insights for businesses aiming to expand into diverse
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markets regarding marketing communication. Additionally, the study highlights the
role of cultural and religious sensitivities in shaping consumer behaviour in Indonesia's
pluralistic society.

Keywords: Indonesian non-muslim, halal food, halal knowledge, theory planned

behaviour, purchase intention
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