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INTISARI 

Saat ini, Generasi Z memasuki dunia kerja, menimbulkan tantangan baru bagi 

perusahaan karena perbedaan perspektif mereka terhadap dunia kerja dibandingkan 

generasi sebelumnya. Penelitian ini bertujuan membantu organisasi memahami 

faktor-faktor yang mempengaruhi niat Generasi Z dalam melamar pekerjaan, 

sehingga perusahaan dapat menyesuaikan strategi rekrutmen. Hal ini penting 

karena setiap generasi memiliki nilai, preferensi dan ekspektasi yang berbeda 

terhadap pekerjaan dan pemberi kerja. Pengumpulan data dilakukan secara daring 

melalui Google Form dengan kuesioner terstruktur. Sebanyak 305 sampel direkrut 

sebagai responden dengan menggunakan metode purposive sampling. Karakteristik 

responden adalah mahasiswa semester akhir dan fresh graduate yang tinggal di 

Yogyakarta. Data diolah dengan menggunakan program SmartPLS. Temuan studi 

menunjukkan bahwa lingkungan kerja, fleksibilitas kerja dan reputasi perusahaan 

berpengaruh positif pada niat Generasi Z dalam melamar pekerjaan. Moderasi 

work-life balance terbukti melemahkan pengaruh lingkungan kerja pada niat 

Generasi Z dalam melamar pekerjaan, sedangkan pegaruh work-life balance 

menguatkan hubungan antara fleksibilitas kerja dan reputasi perusahaan terhadap 

niat generasi Z dalam melamar pekerjaan. 

Kata Kunci:  Lingkungan Kerja, Fleksibilitas Kerja, Reputasi Perusahaan, Work 

Life Balance, Niat Melamar Pekerjaan, Generasi Z
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ABSTRACT 

Currently, Generation Z is entering the workforce, posing new challenges for 

companies due to their different perspectives on the world of work compared to 

previous generations. This study aims to help organizations understand the factors 

that influence Generation Z's intention to apply for a job, so that companies can 

adjust their recruitment strategies. This is important because each generation has 

different values, preferences and expectations towards jobs and employers. Data 

collection was conducted online via Google Form with a structured questionnaire. 

A total of 305 samples were recruited as respondents using the purposive sampling 

method. The characteristics of the respondents were final semester students and 

fresh graduates living in Yogyakarta. The data were processed using the SmartPLS 

program. The study findings show that the work environment, work flexibility and 

company reputation have a positive effect on Generation Z's intention to apply for 

a job. Moderation of work-life balance is proven to weaken the influence of the 

work environment on Generation Z's intention to apply for a job, while the influence 

of work-life balance strengthens the relationship between work flexibility and 

company reputation on Generation Z's intention to apply for a job. 

Keywords: Work Environment, Work Flexibility, Company Reputation, Work Life 

Balance, Job Application Intention, Generation Z
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