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ABSTRAK 

Detik.com merupakan portal berita online yang mengutamakan kecepatan untuk 
menyebarkan beritanya. Beberapa penelitian menunjukan bahwa detik.com belum 
memenuhi standar objektivitas berita. Penelitian ini membahas tentang bagaimana 
objektivitas pemberitaan pejabat perempuan yaitu Veronica Tan sebagai Wakil 
Menteri PPPA di Detik.com. Metode yang digunakan dalam penelitian ini adalah 
analisis isi kuantitatif, yakni meneliti 25 artikel berita yang dikumpulkan selama 
periode 14 – 22 Oktober 2024. Penelitian ini menggunakan teori Objektivitas yang 
diturunkan ke dalam 2 bagian besar unit analisis yaitu Faktualitas dan 
Imparsialitas. Faktualitas terdiri dari unsur truth dan relevance dengan unit 
analisis checkability, readability, accuracy, completeness, dan relevance. 
Imparsialitas terdiri dari unsur balance dan neutrality dengan unit analisis 
sensasionalism (personalisasi, emotionalism, dramatisasi), stereotype, 
juxtaposition, linkage, sorce bias, cover both side, dan slant. Hasil dari penelitian 
ini menunjukan berita detik.com sudah memenuhi standar faktualitas, namun unsur 
imparsialitas terutama dalam unit analisis stereotype mencapai 24% dan unit 
analisis juxtaposition mencapai 36%. Kesimpulan dari peneitian ini adalah 
objektivitas pemberitaan Detik.com tentang penunjukan Veronica Tan sebagai 
Wakil Menteri PPPA periode 14 – 22 Oktober 2024 sudah memenuhi standar 
faktualitas, namun hanya saja standar imparsialitas belum sepenuhnya terpenuhi.  
Kata Kunci: Detik.com, Objektivitas, Veronica Tan. 

I  



vii 
 

DAFTAR ISI 

HALAMAN PERSETUJUAN ................................................................................ i 

HALAMAN PENGESAHAN ................................................................................. ii 
PERNYATAAN KEASLIAN SKRIPSI ................................................................ iii 

KATA PENGANTAR ............................................................................................ iv 

ABSTRAK .............................................................................................................. vi 

DAFTAR ISI ......................................................................................................... vi 
DAFTAR TABEL .................................................................................................. ix 

DAFTAR GAMBAR ............................................................................................... x 

BAB I PENDAHULUAN ....................................................................................... 1 

A. Latar Belakang ................................................................................................. 1 

B. Rumusan Masalah ........................................................................................... 7 

C. Tujuan Penelitian ............................................................................................ 7 

D. Manfaat Penelitian .......................................................................................... 7 

E. Kerangka Teori ................................................................................................ 7 
 Komunikasi Massa ......................................................................................................... 7 
 Media Massa ................................................................................................................. 8 
 Berita ............................................................................................................................. 9 
 Wajah Politisi Perempuan di Media Massa ................................................................. 12 
 Objektivitas ................................................................................................................. 13 

F. Kerangka Konsep ........................................................................................... 20 

G. Unit Analisis .................................................................................................. 21 

H. Definisi Operasional ...................................................................................... 22 

I. Metodologi Penelitian ................................................................................... 26 
1. Jenis Penelitian ............................................................................................................ 26 
2. Metode Penelitian ....................................................................................................... 26 
3. Objek Penelitian .......................................................................................................... 27 
4. Sumber Data ................................................................................................................ 27 
5. Teknik Pengumpulan Data ........................................................................................... 27 
6. Populasi dan Sampel ................................................................................................... 27 
7. Uji Validitas .................................................................................................................. 31 
8. Uji Reliabilitas .............................................................................................................. 32 
9. Hasil Uji Reliabilitas ..................................................................................................... 32 
10. Analisis Data ........................................................................................................... 33 

BAB II ................................................................................................................... 34 

DESKRIPSI OBJEK PENELITIAN ................................................................... 34 

A. Sejarah Detik.com ......................................................................................... 35 

B. Visi dan Misi Detik.com ................................................................................. 35 

C. Logo Detik.com .............................................................................................. 36 

D. Manajemen Redaksi ...................................................................................... 36 



viii 
 

BAB III ................................................................................................................. 36 

HASIL TEMUAN DAN PEMBAHASAN ........................................................... 36 

A. Temuan Data ................................................................................................. 36 
1. Faktualitas ................................................................................................................... 37 
2. Imparsialitas ................................................................................................................ 41 

B. Pembahasan .................................................................................................. 48 
 Faktualitas ................................................................................................................... 48 
 Imparsialitas ................................................................................................................ 51 

BAB IV .................................................................................................................. 63 

KESIMPULAN DAN SARAN ............................................................................. 63 

A. Kesimpulan .................................................................................................... 63 

B. Saran ............................................................................................................. 64 

DAFTAR PUSTAKA ............................................................................................ 65 

LAMPIRAN .......................................................................................................... 71 
  
 
 
  



ix 
 

DAFTAR TABEL 

Tabel 1.1 Pemberitaan Veronica Tan pada tanggal 14 Oktober 2024 .................... 4 
Tabel 1.2 Unit Analisis ......................................................................................... 21 
Tabel 1.3 Judul dan tanggal publikasi berita ......................................................... 28 
Tabel 1.4 Uji Reliabilitas ...................................................................................... 33 
 
Tabel 3.1 Jumlah berita detik.com tentang Veronica Tan periode 14-22 Oktober 
2024 ....................................................................................................................... 36 
Tabel 3.2 Hasil temuan unsur checkability ........................................................... 37 
Tabel 3.3 Hasil temuan unsur readability ............................................................. 38 
Tabel 3.4 Hasil temuan unsur Accuracy ............................................................... 38 
Tabel 3.5 Hasil temuan unsur completeness ......................................................... 39 
Tabel 3.6 Hasil temuan unsur relevance ............................................................... 40 
Tabel 3.7 Hasil temuan kategori personalisasi ...................................................... 41 
Tabel 3.8 Hasil temuan kategori emosionalism .................................................... 42 
Tabel 3.9 Hasil temuan kategori dramatisasi ........................................................ 43 
Tabel 3.10 Hasil temuan kategori stereotype ........................................................ 44 
Tabel 3.11 Hasil temuan kategori juxtaposition ................................................... 45 
Tabel 3.12 Hasil temuan kategori linkage ............................................................. 45 
Tabel 3.13 Hasil temuan kategori source bias ...................................................... 46 
Tabel 3.14 Hasil temuan kategori cover both side ................................................ 47 
Tabel 3.15 Hasil temuan kategori slant ................................................................. 47 
  



x 
 

DAFTAR GAMBAR  

Gambar 1.1 Kerangka Konsep .............................................................................. 20 
 
Gambar 2.1 Logo Detik.com ................................................................................. 36 


