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INTISARI

Penelitian ini bertujuan untuk menganalisis pengaruh pengalaman berbelanja,
persepsi harga dan persepsi kualitas terhadap persepsi nilai pada pusat belanja di
Yogyakarta. Penelitian ini merupakan replikasi model yang dikembangkan oleh
Kerin, et al (1992).

Jenis penelitian ini adalah riset survei dimana obyek penelitian yang
digunakan adalah pusat-pusat perbelanjaan yang ada di Yogyakarta. Sampel
penelitian diambil dengan menggunakan metoda ron-probability sampling dengan
teknik purposive sampling yaitu tesponden dipilih jika setiap bulan melakukan
berbelanja kebutuhan sehari-hari ke pusat belanja. Pengumpulan data dilakukan
dengan menyebarkan 200 lembar kuesioner kepada responden. Dari hasil penyebaran
kuesioner tersebut yang dapat diolah sebanyak 176 kuesioner.

Dengan menggunakan alat analisis Structural Equation Model (SEM), hasil
penelitian menunjukkan bahwa asumsi-asumsi SEM yaitu uji kecukupan sampel, wji
normalitas dan uji outliers telah terpenuhi. Setelah asumsi-asumsi tersebut terpenuhi
maka pengujian terhadap model struktural dapat dilakukan. Hasil penelitian
menunjukkan bahwa model yang diuji memenuhi kriteria goodness of fit, sehingga
model struktural dalam penelitian ini dapat diterima. Hasil penelitian terhadap
pengujian hipotesis menunjukkan bahwa pengalaman berbelanja berpengaruh
signifikan terhadap persepsi harga pada pusat belanja, pengalaman berbelanja dan
persepsi harga berpengaruh signifikan terhadap persepsi kualitas pada pusat belanja.
Selain itu, pengalaman berbelanja, persepsi harga dan persepsi kualitas secara
simultan berpengaruh signifikan terhadap persepsi nilai pada pusat belanja.

Kata-kata kunci: Pengalaman berbelanja, persepsi harga, persepsi kualitas,
persepsi nilai

vii




ABSTRACT

The present research was aimed to analyze of the influence of shopping
experience, price perception and quality perception toward value perception at the
shopping centres in Yogyakarta. The research was model replication developed by
Kerin, et al (1992).

The research is survey research in which the object used was the shopping
centres available in Yogyakarta. Sample of research was taken using non-probabality
sampling method with purposive sampling technique that is the respondent selected if
they were shopping their daily necessity each month at the shopping centres. Data
collection was performed by distributing 200 questionnaires to respondents. From the
result of questionnaires distribution can be processed about 176 questionnaires.

By analysis instrument of the Structural Equation Model (SEM), the result
indicates that SEM assumption that is sample sufficiency test, normality test and
outliers test have been fulfilled. Afierward the examination to the structural model
can be conducted. The result indicates as well that the model examined has fulfilled
goodness of [it criteria that the structural model in the research was acceptable. The
result toward hypothesis examination indicates that the shopping experience has
significant influence toward price perception, the shopping experience and price
perception have significant influence toward quality perception at the shopping
centres. In addition, the shopping experience, price perception and quality perception
have significant influence simultaneously to the value perception at the shopping
centres.

Key words : Shopping experience, price perception, quality perception, value
perception
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