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PENGARUH BRAND IMAGE, PRODUCTDISPLAY DAN 
PRODUCT KNOWLEDGETERHADAPPURCHASE INTENTION 

MINYAK GORENG BIMOLI DENGAN PRICE DISCOUNT 
SEBAGAI VARIABEL MODERASI 

 
 

Intisari 
 
 
 

 Penelitian ini bertujuan untuk menguji pengaruh brand image, product 
knowledge, product display terhadappurchase intention minyak goreng bimoli di 
perumahan-perumahan kecamatan Depok, Yogyakarta. Penelitian ini juga 
bertujuan untuk menguji apakah price discount memoderasi pengaruh brand 
image, product knowledge, product display terhadappurchase intention minyak 
goreng bimoli di perumahan-perumahan kecamatan Depok, Yogyakarta. 
Penelitian ini dilakukan dengan metode survey kuesioner terhadap para ibu rumah 
tangga yang bertempattinggal di perumahan-perumahan kecamatan Depok, 
Yogyakarta. Kuesioner dibagikan kepada 250 responden. Kuesioner yang tidak 
diisi total sebanyak 2 kuesioner dan kuesioner yang diisi tidak lengkap sebanyak 8 
kuesioner sehingga kuesioner yang dapat diolah sebanyak 240 kuesioner. Data 
diolah dengan menggunakan Moderated Regression Analysis (MRA) untuk 
menguji peran price discount memoderasi pengaruh brand image, product 
knowledge, product display terhadappurchase intention minyak goreng bimoli. 
Hasil dari penelitian ini menunjukan bahwa price discount memoderasi secara 
signifikan pengaruh brand image dan product knowledge terhadap purchase 
intention. Hasil penelitian ini juga menunjukkan bahwa peran price discount 
memoderasi pengaruh product display terhadap purchase intention signifikan.  
 
 
 
 
 
Kata kunci: brand image, product knowledge, product display, price discount dan 
purchase intention 

 
 
 
 
 
 
 
 

 

 



 
 

v 
 

EFFECT OF BRAND IMAGE, PRODUCT KNOWLEDGE AND 
PRODUCT DISPLAY ON PURCHASE INTENTION MODERATED 

BY PRICE DISCOUNT 
 
 

ABSTRACT 
 
 
 
 
The present study aims to discusses how brand image, product knowledge and 

product display affect purchase intention on Bimoli cooking oil. It alsoattempts to examine 
whether price discount moderatethe effect of brand image, product knowledge and product 
display on purchase intention.This study used survey questionnaires method to 
housewives. Questionnaires were given to 250 respondents. A total of 
250questionnaires were received back and the questionnaires can be used to work 
are 240.Moderated Regression Analysis was utilized to examine the effect of brand 
image, product knowledge and product display on purchase intention. 

The result in this research indicate that price discount moderate the effect of 
brand image and product knowledge on purchase intention significantly. This research 
indicate that price discount moderate the effect of product display on purchase intention 
significantly. 
 
 
 
 
 
 
Keywords:brand image, product knowledge, product display, price discount dan 
purchase intention 
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