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INTISARI  

Penelitian ini bertujuan untuk mengungkapkan pengalaman dalam 
mengembangkan potensi pasar tradisional di Kota Yogyakarta, khususnya dengan 
belajar dari pengelolaan Pasar Beringharjo. Banyak pemerintah daerah di 
Indonesia yang belum mengambangkan potensi pasar tradisionalnya dengan baik, 
bahkan di era globalisasi ini menjadikan pasar tradisional berada pada masa sulit 
untuk biasa bersaing dengan pasar modern. Pasar Beringharjo merupakan salah 
satu pasar tradisional di Kota Yogyakarta yang mampu mengembangkan 
potensinya dan bisa bertahan di era persaingan global  , sehingga penting untuk 
mengatehui pengalaman yang dilakukan Pemerintah Kot Yogykarta dari aspek 
proses, dinamika dan problematika.   

Penelitian ini adalah penelitian kualitatif dengan metode studi kasus. 
Pengumpulan data dilakukan dengan wawancara, observasi dan penelaahan arsip-
arsip dokumen Pemerintah Kota Yogyakarta khususnya pada Dinas Pengelolaan 
Pasar sebagai institusi pemerintah yang bertugas untuk mengelola pasar 
tradisional di Kota Yogyakarta. Para informan adalah Kepala Dinas Pengelolaan 
Pasar Kota Yogyakarta, Kepala Bidang Pengembangan Dinas Pengelolaan Pasar 
Kota Yogyakarta, dan Ketua DPD APPSI (Asosiasi Pedagang Pasar Seluruh 
Indonesia) Kota Yogyakarta. Berdasarkan metode content analysis yang 
dilakukan, ditemukan bahwa Dinas Pengelolaan Pasar Kota Yogyakarta berhasil 
mengembangkan modal sosial yang ada di Pasar Beringharjo secara efektif dan 
mampu mengembangkan potensi pasar tradisional di Kota Yogyakarta. 
Keberhasilan tersebut diwujudkan dengan mampu diraihnya beberapa 
penghargaan tingkat nasional oleh Pasar Beringharjo dan Dinas Pengelolaan Pasar 
Kota Yogyakarta. Terlepas dari berbagai kisah menarik dari Pasar Beringharjo, 
tentunya keberhasilan tersebut diperoleh dengan proses gradual yang cukup lama. 
Untuk dapat meraihnya kiranya diperlukan aspek 4K Pengembangan Pasar 
Tradisional (komitmen, kerjasama, kesabaran dan kesinambungan). 

Kondisi saat ini memang Pasar Beringharjo masih terus memperbaiki 
kekurangan, kendala dan hambatan. Pemerintah, DPRD, pedagang pasar 
tradisional, dan seluruh stakeholder saling meningkatkan kerjasama untuk dapat 
mengembangkan potensi pasar tradisional sekaligus menjaga eksistensi pasar 
tradisional di era persaingan global. Kiranya pengalaman yang dilakukan  di Pasar 
Beringharjo dapat dilakukan di daerah lain untuk mengembangkan potensi pasar 
tradisional mereka. 

Kata-kata kunci: pasar tradisional, modal sosial, promosi pasar tradisional 
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ABSTRACT 

This research aims to reveal experience in developing the potential of 
traditional markets in Yogyakarta , especially by learning from management of 
Beringharjo tradisional market. Many local government in Indonesia do not have 
develop the potential of its traditional markets, even in this era of globalization 
makes the traditional markets are in the difficult potition to compete with the 
modern market. Beringharjo market is one of the traditional markets in 
Yogyakarta that able to develop their potential and survive in a global 
competition era, so it is important to leraning about the Government experience 
of Yogyakarta city on some aspects like the process, dynamics and problems. 

This research is a qualitative research using case study method . Data 
was collected through interviews , observations, and review of records in the 
Government of Yogyakarta City especially on  Market Management Office as the 
government institutions that managing all traditional market in the city of 
Yogyakarta . The informant was Head of Market Management Office of 
Yogyakarta , Head of Development Division on Market Management Office of 
Yogyakarta , and Chairman of the Council APPSI (Asosiasi Pedagang Pasar 
Seluruh Indonesia) in Yogyakarta. Based on the content analysis conducted, it 
was found that the Market Management Office of Yogyakarta has developed a 
social capital of Beringharjo market effectively and able to develop the potential 
of traditional market in Yogyakarta . The success is realized by being able to 
achieved several national awards by Beringharjo and Market Management Office 
in Yogyakarta. Apart from interesting stories from Beringharjo, the success 
obtained not for a short time of course. It is obtained with a gradual process. In 
order to achieve that succsess should take the 4K Traditional Market 
Development aspect (commitment, cooperation, patience and continuity).  

Right now Beringharjo still repair the deficiencies , obstacles and barriers of 
traditional market problem. Government, Parliament, traditional traders, and all 
stakeholders tray to increase mutual cooperation to develop the potential of 
traditional markets while maintaining the existence of traditional markets in the 
era of global competition . Presumably experience in Beringharjo can be done in 
another areas to develop the potential of their traditional markets . 

Key words : traditional market , social capital , promotion of traditional markets

This research aims to rerereveveveaalal eeexpxpxperere ience in developing the potential of 
traditional markets in Yogogogyyyakarta , especially bybyby learning from management of 
Beringharjo tradisiooonnnal market. Many local governmennntt t in Indonesia do not have 
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GoGoGovernmmement of Yogyakarrtata City especicially on MMararket Managemenntnt Offfffficiciceee asasas tthe 
gogogovernmmem nt institutions ththatat managginng all trtradaditional market iin n the cccitytyty of 
YYoY gyakakakartaa . The informaantnt was HHead ofof Market Mananagegementntt Offfffficicice e e of 
YYYogyyyaaakarta , HHeaeadd ofof Developopmment Divisioion n on Markekett MaManagementntt Offfffficicicee offf 
Yogyyyakarta , and CChahairirmaman ofof thehe CCououncciil APPPPSISI ((AAsosiasi Pedagaaang Pasarrr 
Seluurur h Indonesia) in Yogygyakkarartata. BBased d onon thehe content analysis connnducted,d,, it 
was fof und that the MMararkekett MaManagement Offfficicee ofof YYogogyay karta has deevveloppeped a a 
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traditional market problem. Govvvernment, PaPaParliament, traditional traders, and all 
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