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MOTTO

our hearts will show us the way to great things
Trust in our hearts and always follow our dreams

(Unknown)

No watter how our hearts is grieving

I we keep on believing, the dreaw that we wish will come true

(Unknown)

To believe is to know in Your heart that Life is happening exactly
as it is meant to
To believe is to Look for hiddewn gifts in every new day

To believe is to trust that everything is going to be alright
(Unknown)

we plant seeds, nurture and care for them
and trust that flowers will grow
what we've worked and hoped that for doesnt show
Until one morning we wake to find a field of wiracles

Never stop believing for wonderful surprises awatt us

(Unknown)
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ALWAYS BELIEVE IN YOURSELF

&et o know yourself,
what you can do
and what You eannst de,

for only you can make your Life happy

Believe that by working
learning and achieving

You eaw reach your goals and be suecessful

Believe in Your own ereativity
as a means of expressing

Your true feelings

Believe in appreciating Life
Be sure to have fun every day

and to c:zgjog the beauty in the world
Believe in Love
Love Your friends
your family

yourself and your Life

Believe in your dreams

and your dreams can becorme a reaLi’cg

(Poem bg Susan Polis Sehutz)
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24 THINGS TO ALWAYS REMEMBER

1. Your presence is a present to the world

2. Youwre unique and one of a Rind

w

Your Life ean be what You wank it to be

Take the days just one at a time

Count Your blessings, not your troubles
Yow'll make it through whatever comes along
wWithin you are so many answers

Understand, have courage, be strong

0 W o o

Don't put Limits on yourself

10. So many dreawms are waiting to be realized

11. Deeistons are too important to leave to chanee

12. Reach for Your peak, Your goal, Your prize

13. Nothing wastes more energy than worrying
14.The longer one carries a problem, the heavier it gets
15. Don't take things too seriously

16. Live a life of serenity, not a Life of regrets

17 Rewmember that a little love goes a long way

18. Remember that a Lot...goes forever

19. Remember that friendship is a wise investment
20. Life's treasures are people...together

21. Realize that it's never teo Late

22.Do ordinary things in an extraordinary way

23. Have health and hope and happiness

24.Take the time to wish upon a star, and don't ever forget...

for even a day...how very speeial you are.

(collin Mceartg)
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INTISARI

Penelitian ini bertujuan untuk: (1) Mengetahui tingkat keterlibatan
mahasiswa Fakultas Ekonomi Universitas Atma Jaya Yogyakarta terhadap produk
pakaian. (2) Mengetahui tingkat hedonic consumption mahasiswa Fakultas
Ekonomi Universitas Atma Jaya Yogyakarta terhadap produk pakaian. (3)
Mengetahui tingkat impulse buying mahasiswa Fakultas Fkonomi Universitas
Atma Jaya Yogyakarta terhadap produk pakaian. (4) Mengetahui pengaruh
keterlibatan dan hedonic consumption terhadap perilaku impulse buying pada
produk pakaian. Metode Penelitian yang digunakan dalam penelitian ini adalah:
(1) Tempat penelitian di Fakultas Ekonomi Universitas Atma Jaya Yogyakarta.
(2) Teknik pengumpulan data dengan studi pustaka dan kuesioner. (3) Anggota
sampel ditentukan secara convenience sampling. (4) Metode pengujian instrumen
dengan uji validitas dan reliabilitas. (5) Metode analisis data menggunakan
analisis persentase, aritmatik mean, one sample t-test dan regresi berganda.

Hasil yang diperoleh dari penelitian ini: (1) Tingkat keterlibatan
mahasiswa terhadap produk pakaian rendah. (2) Tingkat hedonic consumption
mahasiswa terhadap produk pakaian tinggi. (3) Tingkat impulse buying
mahasiswa terhadap produk pakaian rendab. (4) Keterlibatan dan hedonic
consumption berpengaruh positif dan signifikan terhadap perilaku impulse buying
pada produk pakaian, baik secara simultan maupun parsial.

Kata kunci: Keterlibatan, hedonic consumption, impulse buying.
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